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JOHN, YOU'VE HAD Hay 1! YES, | LOOK ON 
CONSIDERABLE 7 | THEM AS PART OF 

EXPERIENCE WITH | MY OWN OUTFIT. 
AMERICAN CAN, | LLL TELL YOU WHY- 
HAVEN'T YOU? — 
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\ V.. I have a problem—whether it’s manufacturing 
or marketing—they make it their problem. Their re- 


sources are mine, until I’ve licked the thing. And many’s 


the time they’ve come through with new developments 


and ideas which have helped keep me out in front. You 


Saati _=. 


ought to find out what American Can can do for you!” 


= 


oo e 
NNO) AMERICAN CAN COMPANY, 230 PARK AVENUE, NEW YORK, N. Y. 
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All-America Award. The redesigned Snow Bird Utilities line of Butler 


Brothers, Chicago, was the unanimous choice of the judges for first award in the Family Group of 
the All-America Package Competition, 1938. Basic design, executed by Joseph Spurgeon, consists of 
an all-over pattern of snow flakes against a cool blue ground, and a white band and circle containing 
brand name, product identification and instructions for use. The effect is one of cleanliness and 
efficiency, and certain to delight the eye of the particular housewife. All closures on the bottles and 
cans in the Snow Bird Utilities line were produced by the Phoenix Metal Cap Co. Another user of 
Phoenix Metal Caps to receive recognition in the All-America Competition: Campana Corporation, 


Batavia, Ill. They were awarded top honors in the Machinery Equipment Group. 


PHOENIX METAL CAP CO. Plants: 2444 W. Sixteenth St., Chicago. 3720 Fourteenth Ave., Brooklyn 


Branch Offices: Philadelphia, Baltimore, Boston, Cleveland, Cincinnati, St. Louis, San Francisco and Los Angeles 
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NEXT MONTH 


Since April showers bring out 
spring gardeners, Modern 
Packaging will present a sur- 
vey of recent developments in 
the packaging and display of 
garden equipment, tools, seeds 
and accessories—one of the 
specialized fields of packaging 
where much progress has been 
quietly made during the last 
few years. The April issue 
will also contain a full report 
on the annual Packaging Ex- 
hibit and Conferences, with 
digests of all information 
brought forth at the sessions. 
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We've been “in train- 
ing’ for the All-America 
Packaging competition 
for 42 years—since ““‘horse-and-buggy”’ days. . . 
so, perhaps, winning awards four years in a 
row should be expected from the Redington 
{ngineering Staff. 

Winner in the Machinery field this year is 
the adjustable cartoning machine for (wo sizes 
of Italian Balm (shown above). 


A HOST OF “HIDDEN” IMPROVEMENTS 


Redington \lachines are the result of Red- 
Ours is a 





ington’s four decades of experience. 
never-ending search for new and better ways of 
automatic packaging. As a result, you'll find 
a host of hidden mechanical and engineering 
improvements in Redington Packaging Ma- 


chines. We mention only a few of them here: 


lralian 


Balm 


A 


WITH AN ADJUSTABLE 
CARTONING MACHINE 


.Worm gear drives, effecting quieter, 
more positive action. 

.Adjustable driving ““dogs”’ 
shafts, for easy, positive lining up of con- 


on conveyor 


veyors. 
Self-aligning roller bearings which  re- 
duce friction, eliminate noise, reduce 
power consumption. 
. The safety mechanism in case the ma- 
chine is overloaded. 

.. The Twin Dise Clutch. 

.. The vari-speed motor pulley which per- 
mits the operator to set the speed at 
almost any practical rate. 

Is it any wonder so many production mana- 
gers look to Redington for help on packaging 
problems! Investigation does not obligate 
you. 

PS. We'll be at Booth 4601 at the Pack- 


aging Show—drop in. 


F. B. REDINGTON CO. (EST. 1897) 110-112 S. SANGAMON ST., CHICAGO, ILL. 
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for CARTONING « CELLOPHANE WRAPPING « CARTON SEALING 








WINNER OF THE 1938 AWARD 
SET-UP PAPER BOX DIVISION 
ALL-AMERICA PACKAGE COMPETITION 


We are proud to have cooperated with A. G. Spalding 
& Bros. in its creation and manufacture. 


Package users who seek the finest in boxes, planned 
and built with equal ingenuity, are welcome to our 
best efforts in design and manufacture. 


LORSCHEIDER-SCHANG CO., INC. 


ROCHESTER NEW YORK 
New York Office 285 Madison Avenue 














OPALESCENT 


EMBOSSED 246 


The latest development for boxes of distinction. Opalescent, when embossed 


in 246, becomes a paper of scintillating beauty. 


Opalescent is available not only in white as shown, but in several attractive 
tints. Let us mail you the set of large working sheets we have ready, so 


that you may sample Opalescent for your new box. 


HAMPDEN GLAZED PAPER AND CARD COMPANY - - Holyoke, Massachusetts 
SALES REPRESENTATIVES 


Chicago, Ill — 500 So. Peoria St. Philadelphia, Pa. — 412 Bourse B'ld’g. 
New York, N.Y. — 60 East 42nd St. San Francisco, Calif. — 420 Market St. 
Toronto, Canada — _ 137 Wellington St. West 
Fred'k. Johnson & Co., Limited —_ 234, Upper Thames Street — London, E. C. 4, England 


Hamson & Leonard — _ 101 York Street — Sydney, Australia 
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lF you are planning a new package, or re- 
designing an old one, you'll find here a wealth of 
suggestions and practical ideas to help you. The 
CROWN organization is young and progressive. 
Crown also has all the facilities to produce metal 
packages which fulfill your exact requirements. 
Last, but not least, CROWN Service is marked by 


a spirit of helpful cooperation. 


CROWN CAN COMPANY, PHILADELPHIA, PA. 
Division of Crown Cork and Seal Company 


CRON CANS 
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LUSTEROID 


Wins Again! 





( “e LUSTEROID demonstrates its prize-winning 
TURN UPSIDE DOWN | potentialities 365 days of the year on counters, 
in displays, in sampling drives. Manufacturers 
of drugs, cosmetics and small objects are using 
LUSTEROID in constantly increasing numbers. 
Consumers, the toughest judges of them all, pick 
LUSTEROID for both packaging and sampling. 


LUSTEROID rigid cellulose tubes, vials and 
puffer tubes come in a wide range of color; can 
be transparent or opaque as you desire; have 
labels in up to three colors printed directly on 
the package as an integral part of its manufacture. 
LUSTEROID is 25% the weight of equivalent 
glass, unbreakable—saving on wadding, packing, 
shipping and breakage. Every LUSTEROID 


tube is custom-made to a particular need. 





HONORABLE MENTION— 
PACKAGING COMPETITION 


This unusual visual demonstrator (created by 
LUSTEROID for the Atlantic Refining Co.) is one of 
the many designs we have originated to fill specific 
needs in manufacturing and sales promotion. 


GRAVITY FILLS SALES QUOTA 


- Ball-bearings of same weight in identical vials of oil of 
| | different viscosities (SAE 20-20W and SAE 40) aided 
J by gravity dramatically display a sample of an engine's 
7 lubricating activity in cold weather. The demonstrator 
has had a definitely helpful part in fulfilling Atlantic's 

\\ sales quota. 





A note or phone call will bring an answer to your 


PROPERTY OF problem without obligation. 


ATLANTIC DEALER ) 


LUSTEROID CONTAINER CO. INC. 


Formerly Lusteroid Division of the Sillcocks-Miller Company 


SOUTH ORANGE NEW JERSEY 
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END THE HEADACHES 
OF TYING RIBBON BOWS 


bo-Seals’ ARE AS easy to apply 


AS STAMBS TO A POSTCARI 





“Bo-Seals’’ are pre-tied bows with gum seal backs. 
Moisten them and they're on. 


“Streamer Bows” are pre-tied with streamers of any 
specified length. Applied by gluing the ends in place. 


a) Both types may be had in Cellophane, Pliofilm* or wo- 


*U.S. Reg. Trademark of the Goodyear Tire & Rubber Co. Ven ribbon. Both eliminate all hand tying in your plant. 


STARK BROS. RIBBON CO. 





352 FOURTH AVENUE NEW YORK CITY 
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princely . attainments! ; Gehlert Sy 
We are proud indeed that this Butterfield-Bor | 


and set-up boxes . . . and single and double lining tog § culm 
“Royal Satin,” Maretice’s finest boxboard. | 

Our quality paper board products are demands 
manufacturers and consumers. 5 


THE BUTTERFIELD-BARRY CO. 


174-176 HUDSON STREET NEW YORK,N, Y. 


OLDEST ESTABLISHED PAPER BOARD DISTRIBUTORS IN AMERICA 











UNION BAG & 
PAPER CORP. 


WOOLWORTH BUILDING 
NEW YORK CITY 
DAILY NEWS BUILDING 
CHICAGO, ILLINOIS 

















Last year Union’s paper package for 
sugar won an All-America Package 
Competition award. This year another 
Union package wins distinction. The 
Krueger Swirl package was adopted 
only after a local test campaign proved 
its effectiveness as a sales winner. Other 
Union paper packages are winning sim- 
ilar distinction in retail stores every day. 


How about your product? We should 
like to demonstrate what we have to 
offer in the way of designing, manufac- 
turing, and merchandising facilities to 
help you push your sales curve upward. 
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A PLEASED CUSTOMER IS YOUR BEST SALESMAN. . 


It’s natural for women to look upon closures with 


annoyance. Most of them have had so much ex- 
perience withthe difficult kind. If the cap on 
your product is easier to remove, women notice 
it. Often, they will tell their friends about it, too. 
That’s one reason why Crown Screw Caps with the 
Deep Hook Thread are an asset to your business 


ape CROWN CORK & SEAL CO., BALTIMORE, MD. 


World’s Largest Makers of Closures for Glass Containers 


CROWN SCREW CARS 
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Here is another new and beautiful Pyroxylin treated Chatoye 
Paper. Extra strong, durable, extremely soil-resistant 





ca 


Sample sheets gladly furnished 








Distributed By 


BLAKE, MOFFITT & TOWNE 
Pacific Coast 


BRADNER SMITH & CO. 
Chicago, Ill., and Milwaukee, Wis. 


CHOPE-STEVENS PAPER CO. 
Detroit, Mich. 


HENRY L. GOODMAN 
Boston, Mass. 


A. HARTUNG & CO. 
Philadelphia, Pa. 


CHARLES F. HEAPHY COMPANY Tan 
New York, N. Y. 


HOLYOKE Die 
COATED & PRINTED PAPER CO. 
New York, N. Y. 


HUGHES & HOFFMAN 
New York, N. Y. 


JOHN LESLIE PAPER CO. 
Minneapolis, Minn. 


MATTHIAS PAPER CORP. 
Philadelphia, Pa. 


THE QUEEN CITY PAPER CO. 
Cincinnati, Ohio 


E. H. WILKINSON & CO., LTD. 
Toronto, Canada 


AMERICAN PAPER EXPORTS, INC. 
Export Agents, New York, N. Y. 


B. J. BALL, LTD. 
Adelaide, Brisbane, Melbourne, 
Perth and Sydney, Australia. 
Auckland, New Zealand 


Lt. Green 


Lt. Blue 





Green 
Plum 
Blue 
Olive 
Red 


Maroon 


MANUFACTURED BY 


THE BEVERIDGE-MARVELLUM COMPANY 


Lacquer Coated and Processed Papers 


HO LYO Kf EE AMARZS ACHES £7 
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Reese 


in more ways than one! 


@ Yes sir, the eves (and aves) definitely have it, for the All- 
America Package Competition judges selected the Campana Sales Co. as 
Top Winner in the Machinery and Equipment Group—and that is also a 
compliment to Alvey-Ferguson Engineers. 


As President E. M. Oswalt desired, the New Campana Chateau IS “‘A 
Monument to Modern Engineering.’’ Eye-appealing and also photo-elec- 
trically eye-controlled. The Alvey-Ferguson Conveying System almost humanly 
handles the beautifiers of milady’s hands. Dreskin and Italian Balm travel 
through synchronized processes via ‘Scientifically Planned Conveyors,"’ 
providing endless stream production for streamlined methods. Close-ups 
reveal such advanced features as two electric-eye, traveling deflectors on a 
250’ Belt Conveyor that selects different size cartons for shipping, and self- 
regulating Cap Boosters that automatically feed the hoppers. Belt Work 
Tables, Portable Packing Jacks, Live Roller Conveyors, and Spiral Chutes 
contribute towards making the system an emblem of efficiency. 


You may not wish to duplicate this particular system in your plant, but 
you w7//] want the savings that Alvey-Ferguson Conveyors offer you. Why 
not discuss your problem with an Alvey-Ferguson Engineer tomorrow? 
There is no obligation! 


THE ALVEY-FERGUSON 


69 Disney St. 


“The Old Original” CINCINNATI, CHIDO 





SEND FOR 


“Convey Away Case- 
Handling Problems” 


CO., INC. 


Established in 1901 
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BOONTON MOLDING COMPANY 


MOLDERS OF PLASTICS - PHENOLICS - UREAS : THERMO-PLASTICS 
BOONTON - NEW JERSEY «<- Tel. Boonton 8-0991 
N. Y. Office—Chanin Bldg., 122 East 42nd Street, Murray Hill 6-8540 
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1939 ARGENT SILVER PRINTS 








Sparkling Decorative Papers for Covering, 
Wrapping or Trimming Your Gift, Holiday 
or Fancy Paper Boxes 


YOU HAVE TWELVE EXQUISITE SHADES 
AND MANY PATTERNS .TO SELECT FROM 


PRICE LAST 
(Subject to change without notice) 


ne ae $8.50) Per Ream 
I2 REAMS - - - - - - - = - 9.00 / 20x26—500 
a 10.00 F. O. B. 

FULL ROLLS (2 Reams) - - - - - 11.50 ) New York 


Stocked in 26-Inch Rolls 
For Less Than Full Roll or Sheeting Add Usual Differentials 


SAMPLE BOOK, OR SHEETS FOR YOUR "DUMMY" BOX 
GLADLY SENT UPON REQUEST (No Charge) 


—, 


CHARLES W. WILLIAMS & CO., Inc. 


Authorities on Box Covering Papers 


303 LAFAYETTE STREET 
NEW YORK 





624 So. Miller St. 167 Oliver Street 
CHICAGO BOSTON 














. counter deo scr r Seenpiion for all of forty items in each. 
display case. — every it item outi in front at consumers’ — 


ADVERTISING METAL DISPLAY COMPANY 


Factory and General Offices, 125 North Green Street, Chicago, Illinois 
Eastern Branch, 2 East 23rd Street, New York, N. Y. 
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GO TO EINSON-FREEMAN 


ALL-AMERICA 
PACKAGING 
COMPETITION 


all “i 
wre, / JOHNSON’S 
Window Display / 


| BABY POWDER \ 
SOAP... 01L... CREAM | 
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FIRST AWARD 
Window Display 


Two out of three “firsts” for Window Dis- 
play, a “first’’ in Floor Display and four 
honorable mentions in Window, Floor and 
Counter Displays. 

For sheer, amazing realism of reproduc- 
tion achieved by combining direct color 
photography with the deep-etch process 
of lithography — 


FIRST AWARD 
try a can of Floor Display 





| 
. 
, 
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IN HONORS FOR DISPLAYS 


HONORABLE MENTION 
Window Display 











HONORABLE MENTION 
Window Display 














For novel use of lighting, simulation of oil 
paintings and ingenious, practical construc- 
tions that make real “silent salesmen” of 
floor and counter displays— 

Einson-Freeman displays not only sweep 
the field in prizes, year by year, but set 
sales records in the field every day. 


HONORABLE MENTION 
Counter Display 










eo EINSON-FREEMAN CO., INC. 
Lithographers LONG ISLAND CITY 
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DURAND MANUFACTURING COMPANY 


OFFICE and PLANT: 1319 South Michigan Ave., Chicago, Ill. 
New York Office 225 Fifth Avenue 





RR 5 cm) 4 Coated CARTONS AND CARTON BOARD 
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e IODC LABEL 


KEY-NOTING THE MODERN PACKAGE 











MODERN PACKAGING 


Prime reason for ‘better packaging” is plus-ing 
sales and sales appeal; making items move 


faster through quicker consumer recognition. 


Me. ss 


when you're planning your package look to 
Ever Ready for the label. For Ever Ready is 
tooled to do the exactly-right job FOR YOU. 


Twenty-five years of making nothing but labels 
(with more labels made and designed than any- 
one has ever done before) makes Ever Ready 
the largest label manufacturer in the world. 
Remember, as do 30,000 customers, that we 


offer the most of the best for least... through 





planned production which makes for greatest 


economy and the service you ve been wishing for. 


GET YOUR COPY OF EVER READY'’S “IDEA 
BOOK”. IT'S FREE! A dozen ideas on each of 
A8 colorful pages. Indispensable as a guide 


book in all departments of your business. 


IT'S A $$$-SAVER. WRITE NOW, RIGHT NOW. 


APE 


G2 Places and Do Tinga 


EVER READY LABEL CORP. 


145 EAST 25th STREET ° NEW YORK, N. Y. 
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Concentrated acid . . . so corrosive that it quickly devours 
wood, rubber, steel... or human flesh! @ Yet it becomes 
harmless as water when safely capped with this seal 
developed by Mack Molding Co. Aclosure so advanced 
and brilliant that it has won both All-America Packag- 
ing and Modern Plastics Competitions. There’s good 
reason. Mack Molding specializes in plastics closures. 
We're called in for such difficult ‘‘acid test’’ jobs as 
this. e But we’re still prouder of our millions of stock 
and custom every day closures that don’t win All- 
America awards but that successfully meet the test of 
daily use in a thousand different applications. @ Con- 
sult Mack Molding on plastics closures and quality 
plastics containers. We are equipped for high speed 
production at low cost. 


MACK MOLDING CO....WAYNE,N. J. 
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» HIGHEST AWARD 


pad bert pie | Ln All-America Pachage Competition 






An outstanding label on an outstanding 
package. That’s what the judges say 
about “Lord Calvert.” It is only fitting 






+: custom: f that the most expensive Blended Whiskey 
he . 
yt) should have the outstanding label and 


package of the year. 


This label, of course, is a product of the 
Gamse Lithographing Company, Inc., and 
is an example of the skill of our artists 
and craftsmen. 


Wil. . 








Your label problem can be solved in just 
as satisfactory a manner by our expe- 
rienced organization. When you adopt a 


WII WWII ola 


Gamse label you are insuring an out- 
standing package which will surely help 


to increase your sales. 


awe 


BLENDED AND BOTTLED BY 
BALTIMORE, MD. 


SAAD dD ESI ABAMIV AS ADIBIS 


_GAMSE LITHOGRAPHING CO. 


Le foLeh - 5-10) - 9-4 Db) 
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_ | Latte Miss Griffin's New Home 


/ @ Architect and Builder: NATIONAL FOLDING BOX CO. 









Little Miss ABC Griffin is 
now so popular—so well-dressed and 

polished—that she just insisted on a brand- 

new pretty home! 


Being a wise as well as a beautiful little lady she took particular 

pains in selecting an experienced and capable architect and builder. 
Starting with a complete plan and blueprints which enabled her to visualize how 
the finished home was to appear, she approved the building operations confident in the 
knowledge that everything her heart desired was included. 


j 














Looking over the entire field she selected NATIONAL to serve as her architect and builder, and 
the general satisfaction produced by the finished structure has demonstrated the wisdom of her 
choice. No wonder Little Miss Griffin’s new home won honors in this year’s All-America Com- 
petition! 





If you’d like to see these examples of National’s package analysis, planning and production, and 
if you’d like to have the same constructive efforts applied to help increase the display and sale 
of your product, thru sales-compelling packages, we’ll be glad to go to work for and with you. 


+ 


BOX CO. 


EXECUTIVE OFFICES AND MILLS 
NEW HAVEN, CONN. 


NEW YORK BOSTON PHILADELPHIA 
943 Chrysler Building 665 Atlantic Avenue 1201 Chestnut Street 





There is nothing that will 









give greater personality 






to your packages than 


Anchor Molded Caps. 





— LER LEED BE, 














Ouly ANCHOR MOLDED CAPS HAVE THE FAMOUS Avechared LINERS 


To pick out the one key point that distinguishes Anchor Molded Caps 
above all others—look for the liner retaining ledge and the liner recess. 
Because they’re important! Important to users of caps by increasing their 
sealing effectiveness... by ensuring that liners are always present to perform 
their protective function ... by avoiding the use of adhesives or over-sized 
liners ... by leaving the liners free to rotate, thus preventing injury to the 
liner surface as caps are applied and removed! Of course Anchor Molded 
Caps have many other good points, including a distinctive and handsome 
appearance ... but be sure above all else to insist on having these modern 
liner retaining features in the molded caps you use. ANCHOR CAP 8 
CLOSURE CORPORATION, Long Island City, New York, and Toronto, 
Canada; Closure Division of Anchor Hocking Glass Corporation. 


3 ANCHOR MOCKING “Up 


Cut-away view of cap, showing liner in re- -a unbeatable combination’ iMpp » 








cess, and just beneath, the projecting ledge. 
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EXCLUSIVELY BY ARVEY CORPORATION...CHICACO 


HE DIAMOND MOUNTED LABE 




















The suggestion of diamonds in every sparkling reflection from your Lamcoted label! The inference of the 
highest in quality and expense . . . your label "coated with diamonds”! 
Yet it’s not at all expensive! In fact, its dynamic selling appeal labels it ‘‘good value”’. 
The diamonds are LAMCOTE . . . glistening from a thousand shelves, from a million packages. It's the 
coating made of that tough, crystal-brilliant compound known as cellulose . . . literally welded to the 
paper underneath . . . adding unequalled brilliance and lustre . . . forever fresh and inviting. Scuff- 
proof, moisture-proof, grease-proof . . . so glossy smooth dust does not collect. 

Will you investigate these wondrous yet factual sales virtues today? 

Write us . . . we'll gladly send a generous supply of samples with complete information. 


ARVEY CORPORATION 


Worlds Larqest Manufacturer of Advertising Displays 
3462 North Kimball Avenue Chicago, Illinois 
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Every woman...rich or poor... today actively desires a 
lovely manicure set with the new high gloss polish... wants 
it so... that it has reached large fad proportions! 
> As gifts and premiums," ACCENT" manicure ensembles 
a# are your best bet to ride this wave. They're lovely to look 


at... 1938 Packaging Champions, and ideal to use . . . 
the famous Henkel-Clauss forged scissors and implements 
and the high-gloss, long-lasting "ACCENT" smooth flow 
nail polish! | 

The very thought of them will entrance any woman! Yet 
their surprisingly low cost will interest every company con- 
sidering a fresh, new premium to win redoubled sales of 
its product! 

Write, phone or wire us now for full particulars and our 
latest catalog with complete price range of order-pullers! 


"SO-KIT"...CO-WINNER OF THE ALL-AMERICA for package 
beauty, utility and economy. Another new best bet for a winning 
premium. Will entice any woman with its smart compactness and 
convenience, fitted with fine Henkel-Clauss forged steel scissors and 
accessories. Write now for full money-making deal! 


ANOTHER NEW AND TREMENDOUSLY SUCCESSFUL PRE- 
MIUM! Pulled so well that one sponsor used Saturday Evening Post 
and other leading magazine back covers featuring it! 


They're just what every kitchen needs! Dozens of uses for these 
shears: cut up poultry with the greatest of ease, trim chops, dice 


ee. meat, cut vegetables, trim pie-crust, snip raisins, cut paper, rope . . . 


even wire. Cut and prune flowers. Handy device on the handles 
opens bottle caps, unscrews jars. Save time, save labor . . . with 
these Henkel-Clauss long-lasting, forged stee/ shears. 


Write now for full proposition . . . on this magnet of a premium! 


N 


The Henkel-Clauss Co. 


FREMONT . . . OHIO 
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KARL VOSS 
Winner 





Karl Voss boxes are again adjudged award winners in the Competition, as 
they are almost every year. 

But the real worth of their superb loveliness and appropriateness is on the 
sales counters—where they win display and strikingly high sales volume. 

For original box ideas and their execution, consult the Karl Voss Craftsmen. 


KARL VOSS CORPORATION 


Division of Shoup-Owens, Inc. 
HOBOKEN NEW JERSEY 
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nw eee We are proud of the part 
NATIONAL CONTAINER SERVICE 
has taken among these 
Winners of the All-America 


antigerree 


LI 


Package Awards 
of 1938 


_ 
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Congratulations! TO ® BUTLER BROTHERS * THE ANDREW JERGENS CO. ® ULTRA CHEMICAL WORKS, INC. * UNITED DRUG CO., y)/ 
/ 


SUBSIDIARY OF McKEESPORT TIN PLATE CORPORATION 


EXECUTIVE OFFICES e 110 EAST 42nd STREET +» NEW YORK CITY 
Sales Offices anc Plants @ NEW YORK CITY + BALTIMORE + MASPETH,N.Y. + CHICAGO™~ + BOSTON + DETROIT + HAMILTON, OHIO 


MARCH 1939 97 
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/APPED SKIN 


WINTER SPORTS. Rosy-cheeked kids with sled and skis on a country road. Trees are highlighted 


with sparkling tinsel snow, attracting attention by its glittering sheen. 


MENTHOLATUM takes advantage of a heart-warming child-appeal, seasonal tie-in and a shim- 
mering scene to sell more of their product for Colds and Chapped Skin. Top Award in All-America 


Window Dispiay Competition. 





Designed, created and produced by Ketterlinus, these lithographed window displays, with keen 


seasonal appeal, first achieved among dealers PRIZE RATING. 


Now their arresting ingenuity, newness and sheer beauty have won highest recognition from the emi- 


nent judges of Modern Packaging All-America Competition for Displays. 


But Unusual Displays are not unusual with Ketterlinus. We are old hands at doing new things. 


For years we have been proving that designs can be fundamentally sound, and yet refreshingly new. 


We would like an opportunity of proving this to you—of showing how your advertising and your 


selling could be presented with a fresh and forcible viewpoint. A phone call or a letter to our near- 


est office will bring a sales executive. 


CAMPFIRE COMFORT 


Here is a real Autumn Stopper, a 
he-man's heaven of warmth and 
good cheer around the hunter's 
campfire. One can almost smell 
the savory odor of cooking game 
and the mild fragrance of Hiram 


Walker's Ten High. 


In three-dimensional construction, 
with light effect in campfire and 
in full colors, this Ketterlinus 
Display was eagerly sought by 
dealers from coast to coast and, 
wherever placed, brought good 
will and increased business. 
Honorable Mention in the All- 
America Window Display Com- 
petition. 
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An Opportunity for Package Manufacturers 


UNITED STATES LICENSES NOW AVAILABLE ON THE PRIZE WINNING NEW 


“/ANR-CUSHIONED 
ON” 


TOP AWARD WINNER 
CANADIAN GROUP 
ALL-AMERICA 
PACKAGE COMPETITION 








Here is a package strikingly original. . yet so practical, simple and economical . . . that its 


sales success is as downright sure as anything we’ve seen in packaging . . . people in the trade 


are wondering why they didn’t think of the idea first. 

Broad claims these... yes, But we want you to see for yourself the new patented construc- 
tion... the shielding, jar-proof protection of the “AIR-CUSHIONED” walls. 

These new cartons bring the convenience of slide tray opening and closing, plus economy of 
production that puts them in competition with every other type of paper container. 

Ask your secretary to write now for samples . . . which will be sent you without charge or 


obligation. 
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TOP HONORS 
All-America Packaging Competition 


Designer 
EVERETT W. KING 


Manufacturer ; 
THE LORSCHEIDER-SCHANG CO. 


The stuchos of 


puweyor of good idcas 











| EAST S3RD STREET: NEW YORK CITY - PLAZA 5-7338 
MODERN PACKAGING 
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' Shaving ‘ream tubes for both 


these Winners 


eee | review of Wirz 
records shows Seven All-America 
+++ Seven 


Awards Similar Partiej. 
Pations in six years, 


Wirz Tubes 
are prize timber. More important, 


Wirz Tubes 


are sales timber, Write 


US about your packaging Problem, 












Eclipse 


MOULDED 
[Onn 
TOOL BOX 
Moulded for 
BLACKHAW K 
MFG. co. 





Milwaukee 


Modern ECLIPSE 
Plastic Packages — 


turn ‘First Impressions” to 


SALES for YOUR Product. . 


Here is a quality precision tool used by 
auto mechanics for delicate adjustments. 
The Blackhawk Mfg. Co., makers of “Tork- 
flash,” rightly decided that, tossed in a greasy 
toolbag, their fine instrument would soon 
look like just another banged-up piece of iron. 


So they encased it in a black-and-red Plastic 
box .. . custom-moulded by Eclipse. The box 
was designed for a nice fit, to eliminate 
jarring, and protect each part in its own 
compartment. Its size—17'2” long with lid 
and base joined by brass hinges and snaplock. 


The result of fine moulding? Mechanics 
now agree with salesmen that they’ll-be proud 
to show off this handsome outfit! Minimum 
Sales Resistance here, for motorists are deeply 
impressed, and mechanics find this service 
easier to sell. 


CALL ON ECLIPSE FOR AN 
mae (JNBIASED RECOMMENDATION == 
Eclipse Designers, Engineers, Craftsmen are 
trained in moulding ALL PLASTICS. They 
know which of the many available modern 
plastic materials will most profitably serve 
your needs. Send biueprints, or write for 
salesman to call. 








HOW TO HOUSE FINE TOOLS.. 
(and a Thousand Other Products) 

Beauty, smartness, color, individuality, dis- 
tinction—all these are added to YOUR Product 
Sales Appeal through use of Eclipse Moulded 
Plastic Packages. 

Manufacturers of every type of product, from 
face creams to tools, find Eclipse Moulded Plas- 
tic Packages best suited as an aid to better sales. 
Your choice of the RIGHT Plastic for YOUR 
Package may mean the Success of your mer- 
chandising efforts. 


G 





MOULDED PRODUCTS COMPANY 


MILWAUKEE © Wisconsin 
Chicago oe Detroit oo St. Louis 
© Moulders of 
Bakelite, Durez, Resinox, Plaskon, Tenite, Beetle, Ete. 
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GLORIFIES AND SAFEGUARDS AN ALL-AMER 


The permanent glow and sparkle that Vitamins Plus promise to tired bodies .... you'll find these 
reflected in the brilliant hard-surfaced container used for these popular capsules. 













This sturdy brilliance, of course, is ‘DOPLEX," superlative of finishes for plain and printed papers. 
Nothing else so intensifies colors. No other coating is so diamond-hard, so resistant to water, oil, 
alcohol, grease, dust, dirt, finger-marks; shelf-wear, scuffing and cracking. And so satiny smooth, 
“DOPLEX” is a veritable delight to the touch as well as to the eye. 


For ultra sales appeal, reflection of quality, long life, nothing quite matches “DOPLEX"'! 


A “DOLITE” Honorable Mention. Approaching “DOPLEX” in occa 
and weer-resistance is ““DOLITE”’, the > inish on the distinctive Sa 

labels. Another exclusive Dobeckmun development, “DOLITE” is the i cal 
finish for large-quantity runs of Tels, box bias. cartons. 


Proof of Pada Ve satility . . “i ‘ er | ; nin Henk ; a AVOGRA 
ention . exquis' 
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(SEE PAGE 217) 


Be sure to visit our exhibit at Booth 203 at the Packaging 
Exposition, March 7-10, Hotel Astor, New York City, 
for a glimpse of the ultimate in creative packaging. 


Dobeckmun makes: Plain ‘‘Cellophane"’ Bags; “Cellophane"’ Bags, Sheets and Rolls, 

printed by Rotogravure, Letterpress and unique Dobeckmun “Lithopaque”; ‘‘VIS-O- 
WRAP" bread wrappers; ‘DOPLEX BRILLIANT” Box Covering Papers; Easy-Open- 
ng-Tape Materials; Super-Finish Printed Labels, Box Wraps, Cartons. 


THE DOBECKMUN COMPANY 


Specialists In Creative Packaging 


veland, Ohio Oakland, California 

















om industries sail along serene- 
ly, improving their products gradu- 
ally. ‘hen again, a decade of prog- 
ress 1S compressed into a short Space 
of time. We call that a revolution... 

Take package printing inks, for 
example. In a few years, from one 
research laboratory, have come dra- 
matically new materials that im- 





Collapsible Tube Award: Quixy 
Fire Extinguisher, printed with 
IPI inks, by Sun Tube Corp. 


prove appearance, speed up fabrica- 
tion, and lower costs of America’s 
packages. For at the Laboratories of 
the International Printing Ink Cor- 
poration, superficial tinkering with 
existing inks is replaced by basic, 
fundamental research. 

The results? One is IPI Vaporin. 
This new process and product per- 





Set Tee eee 

Folding Carton Award: Rain- 
suiter, printed with IPI inks by 
Robert Gair Co. for L.A. Axel, Ltd. 


mits better high-speed printing. By 
vaporizing and igniting the solvents 
Vaporin dries in split-seconds, leav- 
ing solids trapped on top of sheet. 


Vaporin permits higher press speeds, 
gives cleaner, sharper, more _bril- 
liant results and eliminates offset. 
Immediate fabrication is possible. 

Another IPI research development 
is Holdfast—an ink that gives sharp- 
er, clearer printing without the use 
of heat. With heat, IPI Holdfast 
dries even more rapidly: sheets can 
be backed up in a few hours. It is 
remarkably rub-proof and _ scratch- 
resistant. 





Family Group Award: Ascot Men’s 
Line, printed with IPI inks by 
Continental Folding Box Co. and 
Harris-Drew Co. 


For package-lithography, the IPI 
Laboratories developed Lithox, 
which also dries more rapidly with 
a fine, hard film. It prints sharper, 
transfers more 
completely, min- 
imizes piling in 
multicolor work. 
Onmetal, Lithox 


FibreCanAwarda: 
Firstaid Cotton 
Package, printed 
with IPI inks by 
Absorbent Cot- 
tonCo.forUnited 








Drug Co. 
ME Se nce Et es MAS. > 
iactesmbre sere os weene 2"  Saeee 









Shipping Container Award: Blue 
Boy Grape Container, printed 
with IPI inks by Inland Container 
Corp. for G. W. Haxton & Son. 


gives better adhesion, faster-drying. 

Other recent IPI research achieve- 
ments are Glo-ray inks for gloss 
printing, which stay open on the 
press longer, have exceptional work- 
ing qualities; special inks for print- 
ing on glass, which have extreme 
brilliance of color and abrasion- 








Counter Dis- 
play Honorable 
Mention: Griffin 
Shoe Polish Dis- 
plays, printed 
with IPI inks by 
National — Fold- 
ing Box Co. 





resistance; new Aniline Inks with 
greater light and moisture resist- 
ance. 


More information on these new 
IPI inks will gladly be sent to pack- 
age users and package printers. 
“Keep in touch with IPI.” Interna- 
tional Printing Ink, Di- 
vision of Interchemi- 
cal Corporation, Dept. 
MPM, 75 Varick Street, 
New York City. 





INTERNATIONAL PRINTING INK 





75 VARICK STREET, NEW YORK CITY 
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All-America Package 
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AMERICAN BANK NOTE CO. 


70 Broad Street New York City 

































Let a Gaylord specialist appraise 
your packaging set-up for new 
profit opportunities 


Though no two concerns have exactly the same pack- 
aging needs, there are six basic ways in which Gaylord 
specialists have been able to make or save money for 
hundreds of the nation’s leading manufacturers. 

In other words, Gaylord designing, materials and 
construction would be most apt to help you in one or 
all of these 6 ways: 


1. Reducing damage claims. 2. Reducing packing 
time. 3. Reducing shipping costs. 4. Increasing 


advertising value. 5. Increasing merchandising 
value. 6. Increasing goodwill. 


Why not send for a Gaylord representative to appraise 
your packaging set-up? Each Gaylord representative is 
carefully trained in Gaylord methods. His appraisal will 
be valuable to you in your efforts to lower operating 
costs or increasing sales. Without obligating you, he 
will place himself and the entire Gaylord research and 
designing facilities at your service. Phone or write today. 


There’s a Gaylord plant or sales office in your territory 


GAYLORD 
CONTAINER CORPORATION 
General Offices: SAINT LOUIS 










AlsoGAYLORD FOLDING CARTONS, GROCERY BAGS and SACKS, KRAFT and SPECIALTIES 







MODERN PACKAGING 


raise 
ve is 
will 
ating 
1, he 
. and 
day. 


“tory 


New Trigger-Action Ideal For: 


Sweet Cream Toppings 
Salad Dressings Syrups ~ 
Olive Oil Honey 
Sauces Molasses 
And many other products. 


Retail sales are booming for many foods that have adopted 
this winning All-America pouring dispenser. 

Women delight in its complete ending of all messy table 
drip! And they find its beauty mighty appealing. 

Write for samples of our standard and deluxe models. 
See how your own product can be better packaged at strik- 
ingly low cost compared to the profits to be attained. 


Deluxe #110 and Standard #210 
servers covered by mechanical and 
design patents. 


FEDERAL TOOL CORPORATION 


400 NORTH LEAVITT STREET - CHICAGO 




















Products packaged in cartons by R. T. G. win sales as well as National Recognition. 
An excellent product is worthy of the incréased sales that better packaging can produce. 


THE RICHARDS 


‘Tl 
4501 WEST MITCHELL AVENUE « - 


NEW YORK BALTIMO! :TROV 
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The fine art of package appeal is based on sound merchandising knowledge, engineering skill 
and quality workmanship. Let us show you how to place your product among the leaders. 


ARYLOR-GLOBE cone 


MOf :TROIT CHICAGO 








Display-wise advertisers like the Minnesota Valley 
Canning Company and their advertising agencies 
need no sermon from us on jumbo or oversize pack- 
age replica displays. You too, of course, know the 
extra value of such lighted displays, and how 
they extend daytime efficiency into “after-dark’’ 
hours. However, it’s possible you haven't met up 
with Lamiluxe, the new translucent display mate- 
rial made from Pergamyn. This material possesses 


LAMTLL 


DISPLAY BY 
LETTERLITE COMPANY 


Ww 


CHICAGO 


all the practical printing and handling qualities 
of paper and is unique in its translucency al- 
though not waxed, oiled or otherwise treated. 
With Lamiluxe, you can be a Houdini in creating 
“stopper” day-and-night giant package displays, 
transparencies or shadow-box displays that pro- 
vide “tiffany” appearance at costs far below 
glass, celluloid or any type of plastic 
transparent materials. 


\I- 


These small illustrations of big ideas in ° a ° 
dealer-help displays are indicative of the 6 LIFE SAVERs Oo 
possibilities of putting your product out- i ——— 
in-front with inexpensive jumbo replicas. 

Here is the dominant and eye-compelling 

technique(when Lamiluxe is used) for point- 

of-sale display. These displays shown 


100% Furr, 
18” CENTURY Pennylor 
, ARTISTS COLORS 


RHINELAN PER 


RHINELANDER, WISCONSIN NEW YORK LOS ANGELES 


CHICAGO 
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NON-TARNISHING COTTON-LINED OR KIMPAK-LINED 
PAPER BAGS for Vanities, Novelty Jewelry, Brush and Mirror 


Sets, Silverware, Metal Specialties, etc 








CLOTH CONTAINERS OF ALL KINDS—Flannel, Rayon, Silk, 
etc., for Vanities, Precision Instruments, Cigarette Cases, Lighters, 


Silverware, Watches, Pipes, etc. 


LEATHERETTE CASES AND CONTAINERS for an infinite variety 


of products. 


@ One of many styles of 
non-tarnishing Flannel Bags. 


SEWN 


Containers 


We welcome your inquiries for 


sewn containers. 


COTTONLUXE has specialized 
for years in the creation of cloth, 
leatherette and anti-tarnish cot- 
ton-lined paper and flannel con- 
tainers, and is equipped to give 


you prompt and efficient service. 


Consult us freely. 


Cottonluxe 


WManmnufacturins Co. 


601 East 137th St. 
New York | 





BEAUTY 


Like the wax seal of an official document, 
Guardian Safety Seals add the crowning touch 
of distinction. Colorful, richly embossed, de- 
signed to enhance label and bottle, Guardians 
round out Package Sales Appeal. 


EASY-OPENING 


Guardians prove that contents and label are 
identical, yet through an instant twist-o-the- 
wrist or finger-pull save purchaser's patience, 
with the courtesy of tamper-proof easy opening. 


SLIP-ON RECLOSING 


Another appreciated courtesy to customers is 
Guardian's two-way reclosing feature—dropped- 
on, to serve as a dust cap or twisted tight for a 
“transportable”’ seal. 





These ‘‘Prize Points’’ that again placed Guardian Safety Seais among the A P R'O0 P OS 1 T t OH 


All-America Package Competition Winners are added sales points to *Reprints of entire Ross Federal study 


the Packagers who regularly seal with Guardian. Free on request. 


; If you will send us your present package we 
The new Guardian Bar Ca ith i “‘slip-on”’ ‘ 
Poe ts novel slip on” reclosure feature will return it to you with samples and sugges- 


symbolizes Guardian’s leadership in important trade trends. *80% of the tions for an appropriate Guardian Safety Seal. 


bar-men voicing their preference in a nationwide independent survey se- Just address Department P. 


lected the Guardian Bar Cap over all other closures. NO OBLIGA TFT OW 


GUARDIAN 35 EAST WACKER DRIVE + CHICAGO 
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Holiday Papers for 1939 





























DISTRIBUTORS of MARVELLUM PAPERS: HENRY L. GOODMAN, Boston, Mass. - CHARLES F. HEAPHY COMPANY, New York, N.Y. - 
HOLYOKE COATED & PRINTED PAPER CO., New York, N. Y. - HUGHES & HOFFMAN, NewYork, N. Y .. BRADNER SMITH & CO., 
Chicago, Ill. and Milwaukee, Wis. - A. HARTUNG & CO., Philadelphia, Pa. - MATTHIAS PAPER CORP., Philadelphia, Pa. - CHOPE - 
STEVENS PAPER CO., Detroit, Mich. - BLAKE, MOFFITT & TOWNE, Pacific Coast - ZELLERBACH PAPER CO., Pacific Coast - JOHN LESLIE 
PAPER CO., Minneapolis, Minn.- NASSAU PAPER CO., St. Paul, Minn. - THE QUEEN CITY PAPER CO., Cincinnati, Ohio - ROACH PAPER 
CO. Little Rock, Ark.-E. H. WILKINSON & CO., LTD., Toronto, Canada- AMERICAN PAPER EXPORTS, INC., Export Agents, New York, N. Y.- 
B. J. BALL, LTD., Adelaide, Brisbane, Melbourne, Perth and Sydney, Australia; Auckland, New Zealand. 














WHY A 


THERE is no secret or hokus-pocus about the Wood- 
Regan case for Wrico Lettering Guides, molded here at 
Auburn, which captured first place in the Plastic Container 
Division of the 1938 All-America Package Competition. 

When we received the job, it was put through in routine 
fashion. But back of that routine was more than 60 years 
experience in the molding of plastics. There was the pains- 
taking creation of dies, careful workmanship and the long 
series of rigorous inspections which guarantee the accuracy 
and quality of every Auburn job. That's why, what was to 
us a routine job, became to Modern Packaging’s expert 
judges a first prize winner . . . and to Wood-Regan an 
economical investment which permitted the use of only 





ROUTINE JOB BECAME A 


pruye winner 


three cases for their various assortments of lettering guides 
where previously eleven had been required. 

The same skill and experience which lifted this routine job 
to the rank of First Prize Winner, won also honorable 
mention for another Auburn job—the Wahl-Eversharp 
Counter Display case. 

Auburn participated also in the molding of the Hickok 
complete line, winner of Honorable Mention in the 
Family Group. For this winner Auburn molded the base 
of the cigarette humidor b oxes. 

All of which proves that the same skill and experience 
which consistently produces sales-winners produces prize 
winners also. 


Established 1876 





MOLDED PLASTICS DIVISION OF 


AUBURN BUTTON WORKS, 


Ine. 


AUBURN, N. Y.—New York, Chicago, Detroit, Cleveland, Rochester, Boston 


» © t 


Leading pharmaceutical and drug manufacturers—front rank 


producers of cosmetics, perfumes, oils, chemicals, food 
products and novelties—put their sampling and packaging 
._problems up to Kimble for economical and effective solution. 
It is here they come for advice and counsel on the most suit- 
able containers to carry their products to merchandising 
success and profits. 

If you have a product that can be packaged ina Kimble Glass 
Vial, by all means investigate this low-cost, modern way of 
reaching the masses and winning prompt, lasting acceptance. 

Kimble Vials are strong, strain-free, light and convenient. 
They serve scores of diversified uses for old and new articles. 
Consult Kimble today — for sales success tomorrow! 


MARCH 1939 
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"A Pleasant Surprise" .. . that's the imaginative theme of this Fort Orange 
carton produced for Borden's new confection .. . "Crisps". 


Window gazers ... printed on the carton... are peering through the trans- 


parent cellulose. Their faces register pleasant surprise at the enticing dis- 
covery of the product within! 


This carton... by Fort Orange Paper Co. ... won honorable mention in 


this year's All-America Package Competition run by Modern Packaging 
magazine. 


Such favorable recognition is very pleasant to us ... but hardly a surprise 

. for many years such major companies as Borden's have taken advan- 
tage of our experience . . . and of the savings from our integrated plant 
that starts with pulp . . . ends with finished cartons. 


If your plant is anywhere in the East we can assure you prompt delivery and 
low costs. Investigate now. 


FORT ORANGE PAPER SOmEeny 
Incorporated 1858 - 

‘CASTLETON ON HUDSON, N. Y. 

Sales Offices: 475 Fifth Avenue, New York City © Statler dares Boston 
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DISPLAYS 


When planning displays 
remember that WARE- 
PLATINUM and WARE 
GOLD (made in weights 
to fit any requirement) 
addarichness and sheen 
. .. give plus-value to 
the most sales-minded 
displays . . . whether 
die-cut or plain... 
whether simple or 
involved. 
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FAMOUS TUBE REDESIGNS... 


ALL-AMERICA WINNERS 


ONE TUBE-MAKER... WHEELING | 








We're proud that Wheeling was called q \ 
08") 


in... when Listerine and Woodbury 7 \ 0 \ 
a, \W-\ 
on™” \ 


each planned their new tubes. 7 ana \\ \ 
Now we’re doubly gratified: at their 7 ene 
splendid reception by trade and public... 4 

topped off by All-America Packaging Com- 
petition championships! 

For developing new collapsible tubes . . . or 


e e ‘ 4 
new caps coe OF improving your present ones... ? ote - 


5 2. 
: , a+... 
write, phone, or wire = 


WHEELING STAMPING CO. 


Collapsible Tubes — Molded Caps 


WHEELING AGENTS WEST VIRGINIA 
New York - Chicago: Philadelphia~ St. Louis - Cleveland - Detroit - San Francisco 
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1938 ALL-AMERICA PACKAGE COMPETITION 


HIGHEST AWARD PLASTIC CONTAINERS 1938 


A striking and compact capsule case for physicians .. . 
made for Eli Lilly and Com- 


pany, Indianapolis, by Kurz-Kasch. @ Many remarkable 


in crystal clear Lucite... 


ingenious features included ‘‘wells” for different size 
pharmaceutical capsules . . . with varied dimensions 
not influencing the outside contour. @ Kurz-Kasch also 


created black caps to “define” the brilliant transparent 


Lucite. Not only was each variety molded with its own 
name, but each was of a different size to prevent in- 
terchanging. All this was accomplished on Kurz-Kasch 
specially designed machinery. @ We invite you to take 
advantage of our extraordinary facilities to create un- 
usual packages and caps at low cost and in unlimited 


quantity. 


SHARING IN HIGHEST AWARD FAMILY GROUP 1938 


The Woodbury toiletries line with plastic closures by 
Kurz-Kasch . . . handsome molded caps, harmonious 


with the bottles they seal. 
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KURZ-KASCH INC. 3 DAYTON O —Branch Sales Offices: New York, Chicago, Cleveland, Los Angeles, Dallas, St. Louis, Jackson, Mich. 


KURZ-KASCH Inc. 


MODERN PACKAGING 


Great savings are possible to you if you avail yourself 
of these modern and distinguished closures. @ It will 
pay you to investigate Kurz-Kash facilities. Write for 


information and quotations. 
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BASKETBALLS formerly came deflated—never scored in display value—fre- 
quently were shut out in sales. 


But ACE CARTON CORPORATION’S CREATORS have taken the WILSON 
Basketball... blown it up to its true beauty. . . built acarton for it with cellulose 


transparent windows... and lo! it’s now a winner on the 1938 All-America 
Packaging Team! 


The WILSON Last Bilt Basketball (actually molded over a spherical last) is 
now one Basketball that’s out in front —in the window—scoring with daily sales! 


Furthermore, the ball is better protected. No more scuffing or soiling or dust- 


gathering. Die-cut seats lock it firmly in position. It makes a fine storage 
box for the user. 


Always consult ACE CARTON CORPORATION for the unusual in folding car- 
tons. Write us whenever you are confronted with carton problems that 


require the ‘‘magic touch.”’ 


cd) 
ACE CARTON CORPORATION 


2940 SOUTH 50TH AVENUE CICERO, ILLINOIS 
Telephone: Crawford 0111 


Creators of Folding Paper Cartons 
Display Containers 
Folding Displays 





160 W. WALTON ST., CHICAGO 

THIS LIST OF OUR CLIENTS IS 

PROOF OF OUR ABILITY TO 

“DESIGN FOR SELLING" 

AMERICAN SUGAR REFINING CO. 

THE CONTAINER CORPORATION 

THE CRANE COMPANY 

THE PEPSODENT COMPANY 

THE OVALTINE COMPANY 

_ / p | i) zy THE WAHL-EVERSHARP CO. 
An ham ion. SWIFT AND COMPANY 
wt FAIRBANKS, MORSE & CO. 

HAMMOND CLOCK COMPANY 

THE RIVAL PACKING CO. 

SIMONIZ, INCORPORATED 

POWERS REGULATOR CO. 

JENSEN RADIO MFG. CO. 

THE DRAKE HOTEL 

THE BLACKSTONE HOTEL 


WILSON AND COMPANY 





See award section for details of this package designed by Kenneth W. Olson 











See the Container Corporation Exhibit executed by us for the 9th Packaging Show 
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hen The Leaders Want the Best 


THEY SPECIFY 





ALL-AMERICA AWARDS 


1933 
Campana’s Italian Balm 
1934 
Ruxton Rubber Cement 
1935 
Trim-It Cake Frosting 


1937 
Ward’s Shaving Cream 
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Since the first Competition, New England Tubes 
Have Won Four ALL-AMERICA Awards 


The roster of New England Tube Buyers reads like a ‘“‘Blue Book”’ 
of drugdom! More and more manufacturers of cements and foods 
are also turning to these TOUGHER, ‘‘heavy duty’’ tubes. Beauty 
of design and superior craftsmanship in difficult color printing 
on metal give New England Tubes greater merchandising power. 
They have merited four awards since the first All America Package 
competition. Specify ‘‘New England’’...the only tubes made by 
the exclusive ‘‘Sheffield Process’’...when you want the best at no 
higher cost. Call or write our nearest office for experimental 
samples and helpful, experienced cooperation. 









NEW ENGLAND COLLAPSIBLE TUBE CQO. 


5 


3] 


i 


©O, CANAL STREET, CHICAGO @ NEW LONDON, CONN. 


‘A Y MATTHIEU, 1965 PORTER ST., DETROIT 


@ W. K. SHEFFIELD, 500 FIFTH AVENUE, NEW YORK 


® C. H. E. DUNN, 6331 HOLLYWOOD BLVD., LOS ANGELES 
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ISUALIZE YOUR 





Take a good look at your package. Then, in your mind's eye, picture it done in foil. 
Visualize it at the point of sale. Sparkling. Sleek. Tempting. 

Aluminum Foil “does things’’ to a package, things nothing else does quite so 
well. It subtly suggests, ‘Better value!’’ Its lustrous beauty leaps to the eye. It doesn’t 
soil easily; stays neat and attractive. 

You can use Alcoa Aluminum Foil for virtually any kind of package; for covering 
boxes or cartons, for bags or loose wraps, for labels or inner linings. You can 
print on foil with either line or process plates. 

Remember, too, that Aluminum Foil says “‘it's fresh!'’ Foods, confections, tobacco 
products and other articles that are sensitive to air, light and moisture, keep fresher 
when sheathed in foil. 

Get samples of the many kinds of Alcoa Aluminum Foil to work with in design- 
ing your package. When you write, state the nature of your product. ALUMINUM 


Company oF America, 2129 Gulf Building, Pittsburgh, Pennsylvania. 
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Package 
Planning 


BOXMAKING 


Merchandising 


BISLER OFFERS 
ALL-ROUND 


PACKAGE SERVICE 


miso ~ aR a - For over 60 years, we have been producers of distinctive 
pole sel-) am oley <-1-8 


Come to us for packaging information, ideas, and plans. 





GA BISLER INC. 


FIFTH AND BROWN STS., PHILADELPHIA, PA. 55 WEST 42ND STREET, NEW YORK 
“BISLER BOXES BRING BUSINESS” 
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3. Push down flaps with fingers 
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Trade Mark 
Made Under License In All Parts Of 
The U. S. A. And Canada 


MODERN PACKAGING 


There are first class reasons — your folding Top Hat is 
easier to transport, easier to store, is well-protected — then 
opens with a little well-directed pressure. 


Similarly with SIMPLEX Paper Boxes. 


SIMPLEX Boxes come to you knocked down: they save ship- 
ping costs; they cut warehousing costs by as much as 80%. 


They save in quicker assembly. Just three easy motions — 
a simple bend, an easy turn, Click! it Locks into place. 


Best of all, by unique construction, SIMPLEX Boxes achieve 
a maximum of strength and rigidity — which lasts with the 
use of your product. 





Folding — Set-Up Boxes” — they can truly be called. For 
they combine the best features of both types. 


Whatever your product — textiles, clothing, toys, food, 
candy, hardware, stationery, or what have you, there are 
suitable one- or two-piece SIMPLEX Boxes available. 


Write for full information and for the name of the SIMPLEX 
Licensee nearest to you. 




















PRIZE WIVNERS-and PROFIT MAKERS 


ae Every Successful Package 
a 24 must win the approval of 


‘In Case Of Fire 
— THE PRODUCTION DEPARTMENT, which 
must be able to turn out the best package 


at the least cost; 


THE CUSTOMERS, whose acceptance 


determines failure or success. 


‘“Bostitching” is inconspicuous .. . 


makes a good looking package. 


WE us pat. orf 


“Bostitching” is rapid . . . speeds up 


production and decreases costs. 


*Bostitching” is strong . . . adds safety 


to container and product. 


Yearly savings with “Bostitching” have been as 


BREAK OFF high as ten times the total cost of equipment .. . 
+ SQUEEZE TBE 
yet it costs nothing to find out if Bostitch Staple 


Service means savings to you. 

If you want to make your package or product 
win the prize of profits, ask Bostitch for fastening 
suggestions. 

Look up “Bostitch” in your phone book or write 
direct. 


pent tube from 
der by tearing 
ee flap down 


. EASY TO BUY... Rental 
EASY TO GROW... \ or budget plans. 


782 models... 
liberal trade-ins. 


h 6©6»sWs BOSSTITCH 


A PRIZE WINNER a 
{ EAST GREENWICH + RHODE ISLAND 
STAPLED BY BOSTITCH = 56 DIVISION STREET yt 


cializing representatives in 


81 U. S. cities, 39 foreign A 
p tries. EASY TO USE... Anyone 
ia : EASY TO SUIT...18 research 


can easily operate any ‘ 
of the 782 models . . engineers fit Bostitch to 
your needs. 
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Sun’s Unitainers for Quixy, Inc. 
Leads All Comers 
in Collapsible Tube Division! 
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H*™ OFF again —this time to Quixy, Inc.! Once 
more Sun Tube has the pleasure of announcing 
the victory of a client in the All-America Package 
Competition. To the Quixy fire tube—“Kills Small 
Fires Quickly”—went the 1938 Award in the Col- 
lapsible Tube Division. 

Many were amazed that a fire extinguisher could 
lead the tube division! And the triumph is further 
proof of the adaptability of Sun Tube Unitainers... 
startling evidence of the variety of uses to which 
they can be turned. All sorts of products—from nose 
drops to the Quixy — are now packaged effectively 
and successfully in Unitainers. 


“Unitainers’’ Give Perfect 
Product Protection 


Unitainers feature “leak-proof sealing,” a major 
improvement that completely prevents changes in 
the product due to air, moisture or light. Naturally, 
this hermetic sealing also makes the tube tamper- 
proof. The customer knows he’s getting the product 
named on the label—unchanged and undiluted. The 
manufacturer can rest assured that his product is 
being judged on its merits. 


Supremely Handy to Open and Use 


Another standout advantage of Sun’s Unitainers is 
their convenience. The tubes are opened with the 
thumb and forefinger—instantly and without effort. 
The contents are pre-measured. And Unitainers, when 
emptied, are as disposable as an opened envelope. 


If you manufacture a product which calls for sam- 
pling or sales in individual doses, applications, por- 
tions or “shots”— you ought to know more about 
Sun Tube Unitainers. These good-looking, econom- 
ical containers may be precisely the sales stimulant 
your product needs. And remember — the sizes and 
uses to which Unitainers may be adapted are almost 
limitless. Ask for full particulars today — ask for a 
thorough analysis of your particular packaging prob- 
lem. There’s no obligation on your part whatever. 


CHICAGO, ILL., Alexander Seymour, 333 N. Michigan Ave. 
CINCINNATI, OHIO, G. M. Lawrence, 1012 Elm Street 
LOS ANGELES, CAL., R. G. F. Byington, 155 N. Vermont Ave. 


MARCH 1939 





Ranks FIRST IN 


CompETITION 


TH F W | N N F P A rectangular fibre can for dispensing absorbent cotton. 
=» « « Entirely new .. . cotton is drawn in sheets or pads from the 
metal top. A tooth-edged metal cutter permits exact measuring 
and sanitary speedy dispensing . . . any nurse or doctor knows what that means. 


These cans are first sterilized by steam at a temperature in excess of 200° F. Amazing what treatment 
these R. C. fibre cans can endure with no ill effects! 


We at R. C. would like to make your next lot of cans. We can’t guarantee an All-America champion- 
ship . . . but we'll assure you fresh ideas, long experience and forward-looking viewpoint. 


R. C. CAN CO. 


PACKAGING EXPERTS 
MAIN OFFICE AND FACTORY - - ST. LOUIS 


BRANCHES 
Kansas City, Mo. Rittman, Ohio 
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Weston’s ALL-AMERICA 
TOP AWARD package was 


created and produced by the 
MICHIGAN CARTON CO. 


nl Off.cess BATTLE CREEK, MICHIGAN e Division Offices at: CHICAGO, ILL. and DETROIT, MICH. 
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Pay no money to subscription agent unless he has this 








card of authority from us good until May 1, 1939. 





When you subscribe, please make all checks payable to: 


MODERN PACKAGING 


CHANIN BUILDING 122 E. 42N° ST., NEW YORK, N. Y. 
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rese brilliant new 
Catalin castings bespeak the quolity of their sponsor's products. No other 
material offers such luxurious, gem-like beauty... such versatile economy. For 
point-of-sale results, design your next ‘display with Catalin. 


Cant RORPORATION ° ONE PARK AVENUE, NEW YORK 


Catalin bs a registered trade mark 





Member of a distinguished 
family that won Top Award 
in the Carton Division. 


A WINNING PACKAGE} 


= glad to know that the Snow Bird packages of our good 


friend s customer have been singled out for signal distinction in the 
All-America Competition. @ And we are equally glad to know that 
the packages of this and other of our customers are winning out in still 
another competition—that which is being conducted every day on the 
retailers’ shelves. @ To manufacturers and merchandisers who are de- 
veloping new packages, we offer assistance in designing new cartons both 
for effect and economy. And to those interested in better appearance of 


present packages, we offer results in printing and production which we believe 


CRA Ssmen you will agree are outstanding. It will pay you to get in touch with us. 


ART IN CARTONS 


228 WEST CHICAGO AVENUE, CHICAGO 


ORIGINATORS AND MANUFACTURERS OF FOLDING CARTONS—DISPLAY BOXES—DIE CUTTING 
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We are proud of these four honors in 
this, our first All-American Package 
Competition. 

We are just as proud of ourcontinued 
success in the equally important com- 
petition that goes on every day for 
preferred locations in windows and on 
counters. 

Your displays—designed by 
Kindred, MacLean —will win these 
sales-producing locations. : 


HIC ADVERTIS 


FERRY ST. NEW YORK CITY 





TOP AWARD for 
Ascot Men’s Line by 
Solon Palmer, New 
York. Mannish square 
bottles in pleasing 
design. A product of 
Carr-Lowrey Glass Co. 


/ _ ‘TOP AWARD to Knomark Mfg. 
"| Cox Inc., Brooklyn. A new idea 


soap. Carr-Lowrey rey 
Glass Co. is one source of sup- 
ply for these jars. Agi A 








Four more clijeapisinn 8 one honorable section! Carr- Lowrey bottles and j ae win year-after-year . . 
“several awards in the All-America. 


























—from the makers of the equipment 


which cleaned and filled the containers 


@ We salute the Campana Corp. 
—The Norwich Pharmacal Co.— 
John H. Woodbury, Inc., who 
took highest honors in the All- 
America Package Competition. 


@ The accuracy, neatness and 
speed so essential in maintaining 
production were reached with 
their installations of 
Karl Kiefer 
Automatic Rotary Bottle 
Cleaners and Vacuum Fillers. 






















They and thousands of others recognized 
that Kiefer spells DEPENDABILITY in 
packaging liquids and viscous materials. 


The years will continue to prove the 
wisdom of their investments! 


@ Full automatic—semi-automatic—hand fed 
equipment for cleaning, filling, closing, and 
conveying bottles, jars and tins. Filters, pumps, 


percolators. 


THE KARL KIEFER MACHINE co. 


New York San Francisco 


- CINCINNATI, U.S.A. Sete 


Chicago 


London, England 
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TOP HONORS in Rigid Transparent Group of 1938 All-America Package Competition are awarded to (left) I. Miller 


evening bag container, of Monsanto Vue-Pak, and (right) Martex towel container for re-use as hat box, of Monsanto 






Vue-Pak and Monsanto Cellulose Acetate. 
















: To the winners in every group of the 1938 All- designs which give this appeal its maximum effec- 
America Package Competition—congratulations and tiveness at the point of retail sale. 
thanks for the impetus that your creations will give These top honors, added to the five awards previ- 


to all package designing. ously given to products made of other Monsanto Plas- 


SED eT NR 


Monsanto naturally is pleased that transparent tics in the recent 1938 Modern Plastics Competition, 


Vue-Pak is used in two of the winners of top honors. confirm our belief that quality plastics plus capable 





It is equally pleased that such fabricators egualadded sales pow- 
tecognition comes to the alert EVENING BAG CONTAINER— Made for er in products or packages. Mon- 
I. Miller and Sons, New York. Designed 
merchandisers who appreciate = manufactured by Cleveland Container santo Chemical Company, Plastics 
ompany. 
the eye-and-buy appeal of trans- MARTEX TOWEL CONTAINER— Made Division, Springfield, Massachu- 
P for Wellington-Sears Company, New York. 
parent containers ...and to the Designed by Union Specialty Company, setts. District Offices: New York, Chicago. 
Plainfield, New Jersey. 
7 able fabricators who produce Detroit, St. Louis, Los Angeles, Montrea!. 











MONSANTO PLASTICS 


PRODUCTS OF MONSANTO CHEMICAL COMPANY 
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TRANSPARENT PACKAGING MATERIAL 
< ¥ TRADE MARK ~ 





CAN 


DESIGN TO FIT YOUR PRODUCT 


HOW MUCH IS 
A SPOONFUL ? 


No Guessing with this Patented 
Leveling Device 


Created for 
The Buckeye Soda Co. 
Painesville, Ohio 


SEFTON FIBRE CAN COMPANY 


Plants —St. Louis, Missouri @ New Iberia, Louisiana 


DISTRICT OFFICES: Los Angeles San Francisco Denver Tampa Chicago Des Moines 
New Orleans Boston Detroit Kansas City St. Paul Omaha New York Cincinnati Cleveland 


Oklahoma City Pittsburgh Memphis Nashville Dallas Houston Salt Lake City Seattle 
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G. WASHINGTON COFFEE REFINING CO 
G. WASHINGTON COFFEE ENVELOPE 5 ? 
This attractive, moisture-proof Re ync 


Metal Envelope was selected for the perfect protedll olds Mot 





tion it affords this highly sensitive product. standing 


WILLIAM JAMESON AND COMPANY 
OLD LEWIS HUNTER WHISKEY 6 
A rich colored and embossed Reyno 


Metal Capsule contributes to the outstanding ofltected in t 


INDIVIDUAL sEemWiee"S 


PUT CONTENTS IN CUP 
400 HOT WATER 


ee 


—_ 


pearance of this old favorite. gorgeous | 
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NEIMAN-MARCUS COMPANY =  . “QT (4 =6@ees 
DEPARTMENT STORE GIFT PACKAGES 
Brilliant Reynolds Metal Colored Unifoils 

were used in the creation of this unusually colorful line 


of department store gift packages. 


MASTER RAY (ILLUMINATED) DISPLAY 
BOOTH FISHERIES model illustrated is one 


of six standard types now used by leading 


national advertisers. 


BARAARAAY 





11 


CARSTAIRS BROTHERS DISTILLING COMPANY 
” 1788 LINE OF FINE LIQUORS 


Handsome colored and embossed Rey- 
nolds Metal Capsules complete the finish of this out- 


standing winner. 


WARD BAKING COMPANY 
FRUIT CAKE BOX 


The beauty of ancient craftsmanship is re- 


flected in the polished Reynolds Metal surface of this 


gorgeous fruit cake box. 





Year after year 
Reynolds Metal pack- 


aging is a feature of the All- 





America Packaging Competition. 


~“, 


In 1938, SIX different Reynolds 


Metal products contributed to 


WALTER BAKER AND COMPANY 


the success of these 
BAKER CHOCOLATE BARS 


SEVEN stars. 


The point-of-sale attention value and pro- 


tective qualities of Reynolds Metal Bar Wrappers 


have contributed to the steady sales increase of these 


famous products. 
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REYNOLDS Metal products ARE handsome. 


but more important, they produce results ... ta 


gible, dollar-and-cents sales results that med 


increased profits for you. 
Our Research Laboratories, Bureau of Desic 
and Packaging Engineering Staff are ready 


design a winner for you. 


WRITE OR WIRE FOR FULL INFORMATIO 


RICHMOND, VIRGINIA 


NEW YORK CHICAGO SAN FRANCIS 

















ALL-AMERICA HONORS 1938 TO 
THE GRAY WIRE SPECIALTY CO. 
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WHY THE TREND IS TO 


4 


Here are 4 unbeatable sales reasons: 


Greater Visibility of Product . . . Your product is out in front 
from all sides and angles. The product itself dominates and 


stands out without distraction. 


Compact . . . Dealers almost invariably put them to use because 
wire displays do not overcrowd their floors and counters. 
They're lightweight too, to ship and handle especially when 
made with The Gray Wire Specialty Company's ingenuity. 


Permanent . . . They do not deteriorate with use. Dealers 
keep them in position for years. They are splendid point-of- 
sale advertisements when combined with silk screened- or 
lithographed sheet metal signs, as in our All-America Honor 


Winner. 


Low Cost . . . Simple to manufacture, wire displays require 
no costly dies, are made for remarkably little in lots of 100 or 


100,000 on THE GRAY WIRE SPECIALTY COMPANY'S 


new machines. 


THE GRAY WIRE SPECIALTY CO. will gladly furnish you 
estimates on counter, floor, wall or window displays . . . in all 
types of bright metallic or colored finishes. Just tell us briefly 


of your requirements. 


The Honor Winning Wire Display, Made or 
General Electric Co. by THE GRAY WIRE 


SPECIALTY CO. 





THE GRAY WIRE SPECIALTY CO. 


DISPLAY DIVISION 
1761 East 39th Street Cleveland, Ohio 

















TOP AWARD: 
Machinery Group 
—to The Norwich 
Pharmacal Co. 
for exceptional 
efficiency of their 
packaging equip- 
ment. Alseco Seal 
ing Machines used 
on all automatic 
liquid filling lines. 
Line No. 1, shown 
here, Operates at 
a speed of 120 
bottles per minute. 






INNING this award is incidental. 

The important thing is the efficiency, 
economy, and trouble-free satisfaction 
that Norwich experiences every day with 
\lseco Sealing Machines. 

Norwich installed them only after being 
convinced that they qualify on these points: 
1. Contribute to controlling and improv- 
ing the quality and appearance of Norwich 
products. 2. Provide high flexibility to 
meet probable demands as to output speed 


t 
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LECO SEALS AND SEALING MACHINES 
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and variety of packages and products. 

These are things Alseco Sealing Machines 
can and will do for any glass packer. And 
they are economical to operate, often cutting 
labor costs. They assure an efficient, her- 
metic seal that reduces leakage and evapora- 
tion losses. Every seal is tailor-made, fitted 
perfectly to each individual container. 

For additional information, write ALUMI- 
NUM SEAL Company, 1345 Third Avenue. 
New Kensington, Pennsylvania. 


Trade Mark Reg. U.S. Pat. Of. 
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THE “’U-S” ORGANIZATION furnished all of 


the materials illustrated below, for The Agfa 





Ansco Corporation. In its various plants, 






“U-S” has the equipment and _ facilities 






required to produce every need in color 


reproduction — for SALES’ SAKE. 




























q One ORGANIZATION contacted the user of these 


FE: materials. In the ““U-S” Organization is an immense 


personnel, with a collective experience which covers 


Sianier 


not only every method of color reproduction, but 


also the thousand and one different forms of “‘sales 


as age his 


helps” used by the leaders of American industry. 





‘ in THE STORE... ..... Packaging Materials, 
Folding Cartons, made in the “U-S” Cincinnati 


_ Plant . . . make each unit of the product an 


4 attention-compelling spot of color, — reminder, - =~ bh’ 
3 pevetopinc |) ge Zp hh) QUALITY 


identity, sales-appeal. AN PRINTING Lai all pik ata ENLARGING 


In THE DEALER'S WINDOWS  _. Displays... 


This one, made in the “U-S” Brooklyn Plant, 























. typifies the economy and effectiveness of ‘“U-S” 

_ design and service . .- takes fullest advantage of 

a the circulation opportunities at the sales spot . . . 

& 

H . 

b appeals to dealers because it helps SELL. 

} 

; THE ALL-WEATHER Fit 

| 
i MAGE SY AGFA amece CORPORATION IN BINGHAMTON KY 
5 AND On THE PANELS . . Posters . . made in the 

§ 745 7. ~ c . 

ki “U-S” Erie Plant . . . Colorful and dominant 

a reminders on the highways, creating vivid, powerful 

* / 


and lasting impressions. “U-S” can be relied on for 


accurate reproductions and dependable deliveries. 


One PURPOSE . . » Tosell goods 
& . . . is the fundamental which under- 


lies all these materials. Keeping that 











purpose in mind, the “U-S” Teamed 





Organization produces materials which 





have a campaign UNITY. Unified 





“U-S” Service is at your disposal, too. 


niTéD AMERICAN LITHOGRAPHIC DIVISION 
ATLANTIC LITHOGRAPHIC & PRINTING DIVISION 
TATES PRINTING & LITHOGRAPH COMPANY ene UTHeGAIninne & PRONE 
Ld ERIE LITHOGRAPHING & PRINTING DIVISION 
AND piviSions PALMER ADVERTISING SERVICE DIVISION 


; W. F, POWERS DIVISION 
ME OFFICE: 328 BEECH ST., CINCINNATI, OHIO. THEO. A. SCHMIDT LITHOGRAPHING DIVISION 








Production Plants at’ BROOKLYN - CHICAGO ~ CINCINNATI - ERIE, PA. - BALTIMORE 











WILL SELL BETTER 


IN A PILLIOD capiner 








1E PILLIOD CABINET COMPANY e SWANTON, OHIO | 
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Retail Wolf Award 

Bolster Sachet from “Little Shop’, R. H. Macy Co. 
Rigid container by Hygienol Co. . . . Rigid 

transparent material: Lumarith Protectoid. 


(Below) Top Honor—Rigid Transparent Container Group*—Martex Towels, 
product of Wellington-Sears Co. . . . Rigid transparent container by Union 
Specialty Co. . .. Material: Lumarith Protectoid. 


MODERN PACKAGING 


Thirteen winners in three important package 
competitions with one common denominator 
—ALL USE LUMARITH PROTECTOID! 

And another striking point is: the winners 
include five different applications of 
Lumarith Protectoid—for window boxes, rig- 
id transparent containers, transparent dis- 
plays, transparent wrappers and laminating. 

So when you do a package, no matter 
what the transparent application, give it 
the championship quality of Lumarith 
Protectoid . . . Packaging Division, Cellu- 
loid Corporation, 10 E. 40th Street, New 
York City. Established 1872. Sole Producer 
of Celluloid and Lumarith. (Trade marks 
Reg. U. S. Pat. Off.) 


If you are working on a trans- 


parent or plastic package... 


Top Honor—Folding Carton Group*—Weston’s Gift 
Assortment, product of George Weston Biscuit Co. . «+ 
Box Maker: Michigan Carton Co. . . . Transparent 
window of Lumarith Protectoid. 
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Third Award in “5 & 10” Division**—Couon 
Puffettes, product of Baronet-Lorna Co., Inc. . . . 
Box Maker: Robertson Paper Box Co., Inc. . . . 
Transparent window of Lumarith Protectoid. 


Seventh Award in “5 & 10” Division**—Dabs of 
Cotton, product of American White Cross Labora- 
tories. . . . Box Maker: Modern Folding Carton 
Corp. . . . Transparent window of Lumarith Pro- 
tectoid. 


Top Honor—Folding Carton Group*—Indestructo Basketball, product of Wilson Sporting Goods Co... . 
Box Maker: Ace Carton Co... . Three windows of Lumarith Protectoid. 


{ll-America Competition, 
** "5 & 10" Packaging Show. 


Top Honor—Transparent Wrap Group*—Chase and 
Canada Mints, product of New England Confectionery 
Co... « Crystal container by Forbes Lithograph M fa. 
Co... Rigid transparent material: Lumarith Protectoid. 


Top Honor — Counter Display Group*—Stanley Tools, 
product of The Stanley Works. . . . Rigid transparent 
material: Lumarith Protectoid. 


Second Award in “15 to $1.00” Division**—Co- 
Ets, product of The Personal Products Corp... . 
Box Maker: Container Corporation of America 
... Transparent window of Lumarith Protectoid. 


Bi 


Honorable Mention*—Borden’s Crisps, product of The 
Borden Co. . . . Box Maker: Fort Orange Paper Co. 
. « - Transparent window of Lumarith Protectoid. 


Top Honor — Set-Up Box Group*—Vitamins Plus, 
product of Vitamins Plus Set-Up box by 
I. N. Burt Inc. . . . Laminated box wrap by The 
Dobeckmun Co. . . . Laminating material and fly leaf: 
Lumarith Protectoid. 


Honorable Mention*—Boudoir Set, product of Novel- 
art Mfg. Co. . . . Transparent overwrap of Lumarith 
Protectoid. 


Top Honor—Plastics Container Group*—Razorette, prod- 
uct of St. Clair Mfg. Co....! Molded by Chicago Molded 
Products Corp.... Material: Lumarith Molding Powder 
‘ Display laminated with Lumarith Protectoid 
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Ou Share in | 1 Whaners 


Again we take pride in the acknowledgment accorded our 


workmanship on the AMULET box. 
The association of proper printing with a well designed con- 
tainer always dictates Successfully Presentable Packaging. 


We like to say that we can do the same for you. 


RICHARD M. KRAUSE, Inc. 


52 East 19th Street New York City 
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Your Cijier Your Co Whiner 


In the All-America Package Competition 


@ It is significant that O. & J. Labeling Machines have appeared 
continuously in the All-American awards to both packages and pack- 
aging lines. Each award shows a high degree of merit. Add them up 
year after year and you have a clear picture of sound design and 
really satisfying performance. Make yourself familiar with the O. & J. 
Labeling principles. Send the coupon for a complete explanation. 
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Glass, Bottle & Jar 
Stroup for Packag.- 
ing Equipment — 
Abbott Laboratories 


THE LIQUID CARBONIC CORPORATION 


3110 S. Kedzie Avenue, Chicago, Illinois 
Branches in 37 Principal Cities of the United States and Canada * London, England « Havana, Cuba 
Manufactured in Montreal for the Canadian Trade 


 cpademetiemstbeasdiantien dannii iene 


The Liquid Carbonic Corporation 
| 3110 S. Kedzie Ave., Chicago, Ill. 
L I Q U | ) | Please send us data on O. & J. Labelers. 


Name = 


WK) Labeling hain— 


State 
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Back in 1934, when a Bagpak heavy duty multi-wall paper bag, in competition with hun 






dreds of more expensive, rigid containers, won the All-America Packaging Award, we 






said —THAT’S NEWS!!’’— and it was, because it marked the first time a paper bag of 







this type ever won high packaging honors. 


* ONE 
MAN When in 1935, with a masterpiece of the bag-maker’s art, we won it again, we modestly 


PACKAGE 







accepted this recognition of our skill,_then came the 


1938 ALL-AMERICA PACKAGING COMPETITION, and again we find a Bagpak bag 






taking the very highest honors in the power of the judges to grant-THE TOP AWARD!! 






There has to be a leader in every field. Consistent captures of highest honors by these 






tough, strong bulk shipping containers constitute nothing if not a clear indication o! 






leadership. 






Our Engineering Department is at your service. Our recommendations cost you nothing 


=. | BAGPAK 


220 East 42nd Street New York City 


* Trade Mark Rey. U.S. Pat. Office 
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Sales Winners on the Shelf @ 


Prize Winners at the Show 








ADHESIVE TAPE 
BANDAGE 


LARGE 





1 ' 1108 VOUBLE pRoTECTioN AGAINST NPE" 
MLE PROTECTION against IEE , \ a ar 





bl Gold Award Winners, Fibre Can Division: 

O RITCHIE, every package presents a sales in the Ee oe Seen Terese 

s y : tition. The “Cotton Picker”, another famous 

problem — the problem of helping a product win Ritchie package for Bauer & Black, won 

. ‘ similar honor in a previous Competition. 
th hun dealer cooperation and consumer preference in 





3 the particular market in which it’s sold. These Bauer 
Ira, we 


& Black packages also presented a difficult technical DID YOU KNOW ..... that 


bag problem — for they must be sealed, sterilized in live Ritchie now makes TRANSPAR- 
ENT PACKAGES -~ brilliantly 
new and exciting containers 
the pull of a string. For 73 years Packages by Ritchie for all types of products? If 
you haven't already received 
a comprehensive folder illus- 

problems . . . for everything from auto accessories to trating and giving complete 
1k bag cosmetics to watches. How about your product? png 59-2 an ae 


LRD!! J 
' these £ SET-UP PAPER BOXES 
eke) oume)| FIBRE CANS 
TRANSPARENT PACKAGES 
W. C. AND COMPANY 


steam at 240° Fahrenheit and then easily opened by 


odestly ; ; ; 
have been outstandingly successful in solving both 














othing 8849 BALTIMORE AVENUE e@ CHICAGO 


NEW YORK DETROIT CINCINNATI LOS ANGELES ST. LOUIS ST. PAUL DENVER 
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PHILLIP MORRIS 
GIFT PACKAGE 


AWARD 


| to Ward Baking Company for their 
11938 PARADISE FRUIT CAKE PACKAGE 


\We are proud to be the creators and producers of the 
PARADISE PACKAGE—a true winner in the sense of 


its sales record as well as award. 


We are proud, too, of the many other sales winning 
SMITHCRAFTED packages produced, the few illustrated 
herein conveying, in a small way, their almost unlimited 
design possibilities and product application. 


SMITHCRAFTED containers are specifically designed to 
fit each individual product and its merchandising prob- 
lem—with emphasis on enhancement of the ‘quality’ 
and ‘‘value’’ appeal of that product—having at the same 
time, the added appeal of obvious ‘‘after-use’ without 
loss of the highly desirable impression of beinglogicaland 
‘typical’ as a container for the product packaged—in 
no sense a premium.” 







We'll gladly suggest packaging possibilities for your saver Teenauee eweit 
product—without obligation. Our many years of 
special merchandising as well as package fabricating 
experience is at your disposal. 


THE S. K. SMITH COMPANY 
2857 N. WESTERN AVENUE CHICAGO, ILL. 


New York Office, 52 Vanderbilt Ave., MUrray Hill 9-8290 








= NATIONAL BISCUIT 
SMITH | ROYAL FRUIT CAKE 


CRAFTED| 
CHICAGO Z 


DOBBS UTILITY HAT BOX 








KING'S RANSOM 
TREASURE CHEST 


UNITED DRUG 
CANDY PACKAGES 











PLAIN 


ROUNDS 
J 


ANoTHER battery of big guns un- 
limbers on the lightweight front— 
Anchor Hocking Plain Rounds. Of the 
simplest possible design in order to 
better show off the products inside, yet 
of pleasing proportions for effective 
shelf and counter displays, you will 
find these new lightweight containers 
ideally adapted for a great variety of 
food products. 

Note the large openings and the ab- 
sence of corners or projections, for easy 
filling and convenience of consumers, 
the simple round exteriors that lend 
themselves to attractive labeling and 
packaging effects, the stable base! 

But what no illustration can ade- 
quately convey is the crystal clear, lus- 
trous brilliance of the glass itself... nor 
its light weight. For these Anchor 
Hocking Rounds, though considerably 
lighter than ordinary glassware, have 
been carefully designed for strength 
and sturdiness. We would like you to 
see them and examine them, so send 
for samples right away. ANCHOR 
HOCKING GLASS CORPORA- 
TION, Lancaster, Ohio. 
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-And This Little Birch Log For Schrafft’s 


Peppermint Wafers Is Justifying The Judges’ 








Cambridge customers lean heavily upon us for constructive and outstanding package design because 


they have learned from experience that the Cambridge approach to design is sound, practical, intelligent. 


Cambridge designers are backed by a plant with literally unlimited facilities. They can call for print- 
ing, roll leaf stamping, silk screening or rayon flocking—they can plan for paper boxes, round can- 
isters, transparent containers, displays, or any combination of these methods and materials — and all 


can be supplied under one roof. 


This combination of an alert and well trained staff and a complete and modern plant has been respon- 


sible for dozens of the most successful packages of recent months. 


This staff and this plant stand ready to help you in the solution of your problems. Call upon us. 





CAMBRIDGE PAPER BOX COMPANY 


196 BROADWAY «: CAMBRIDGE «© MASSACHUSETTS -: U.S.A. 
BOSTON : NEW YORK PHILADELPHIA 








































Long before Prohibition, we were recognized as 
leading whiskey label lithographers. Quite natu- 
rally the distillers of modern days turn to us when 
expecting the best, and many whiskies enjoying 
National distribution are dressed in labels de- 
signed and made by this house. 
It is most gratifying to find that the All-America 
Package Award goes this year to the Carstairs 
line, with a large majority of its labels produced 


in our modern factory. 


COURIER-JOURNAL 
JOB PRINTING COMPANY 


Louisville Kentucky 


LEADING LITHOGRAPHERS OF THE SOUTH 
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NtW LABELS CARRY ON 
Hf OLD TRADITION 


Lid WIN AN AWARD 


FOR MODERN PACKAGING! 
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=-OR YOUR CONVENIENCE 
All MIDDLESEX offices carry a full line of 20 x 26 Sheets and Latest Sample Books. 
MIDDLESEX manufactures and carries for same-day shipment more than 400 different Mill Stock papers, 


supplemented by Branch Warehouse Stocks: Friction Glazed, Colored Plated, Fade-Less Foils, Semi W. P. 
Embossed, Galamode two-tone Embossed, Mica Coated, Gold, Silver and Colored Metals and many others. 


Special Making Orders: MIDDLESEX runs thousands of reams annually of special papers to customers’ 


individual requirements; special designs, shades, etc. 














AIDDLESEX PRODUCTS CORPORATION 


Mill and Main Office: 111 Putnam Ave., Cambridge, Mass. 
Direct Mill Branches Carrying Stock: New York, Philadelphia, Chicago 

















IMODE 
IDESIG 


Created 





TO WIN SALES 


MANUFACTURING 
COMPANY, INC. 


FIFTEENTH AND HUDSON STREETS. HOBOKEN. NEW JERSEY 
Telephones HOboken 3-8472 or REctor 2-2480 


Western Representative: George Boergerhoff, 29 East Madison Street, Chicago 
Telephone Dearborn 2878 























acanHighesl Award 


ALL-AMERICA PACKAGE 
COMPETITION...LABELS BY 


THE 
/NEVINS-CHURCH 


TWO SEALS THAT \ 
MOTHERS RESPECT VO 


... this time as manufacturer of the Baby Food label of the 


prize-winning Heinz Floor Display! 


37 years of fine printing experience—creating and producing 
world-famous labels and packages that are synonymous with 
selling power everywhere—ably qualify us to take care of 
YOUR needs if given an opportunity. 


If you would add more quality appeal, giving extra character 
to your printing, and if you seek a label or carton that will 
work perfectly in your machines, call on us for a discussion 
of your requirements. 
e 

You will find it advantageous to let our Creative Department 
refashion your package at the same time that you are revis- 
ing the reading matter to conform with the new Food, Drug, 


and Cosmetic Act. 


THE NEVINS-CHURCH PRESS 


250 PARK AVE. NEW YORK, N.Y. 
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a decorative package 
a protective package 
an easily cleaned package 


a sales-appeal package 
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Continental folding boxes were used exclusively in the handsome "Ascot" 
Line of men’s toiletries, All-America Package Competition Winners in the 
Family Group. 

The striking masculine pigskin effects were carried out in these cartons—as 
well as the wraps. 

Our pride at Continental—in this instance as always—is in the perfect fulfill- 
ment of the designer's idea .. . the millionth carton and the first carton equal 
to the same high standards. 

Continental is fully equipped to handle the biggest—as well as small—orders, 
with the finest modern machinery for high speed, economical production of fine 
paper cartons and displays. 

We ship overnight to all points in the East, and are equipped to handle 
rush orders with quality results. Consult us on your next job. 


CONTINENTAL FOLDING PAPER BOX CO. INC. 


Ridgefield ° New Jersey 
Telephones: New York, LOngacre 5-3235; New Jersey, Morsemere 6-4400- | 
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RAN WAY 


rene molding material. 
Molding Company. 





~ ard winner in Closure Group. Chemi- 

il-Resistant closure for Merck Products, 
m nade from transparent Bakelite Polysty- 
Molder, Mack 


ee 
AGAIN=—BAKELITE PLASTICS PRODUCE 


(4 Way uliey Niue 


IN THE ALL-AMERICA PACKAGE COMPETITION 


These striking examples indicate 
opportunities for better packaging 
with Bakelite materials 


LLUSTRATED ARE TWO AWARD WINNERS 
; in the 1938 package competition made from 
different types of Bakelite plastics. The life-time 
container for Wrico Lettering Sets is completely 
formed from handsome mahogany-colored 
Bakelite phenolic molding material. And the 
transparent, acid-resistant closure for Merck 
chemicals is produced from gem-like Bakelite 
polystyrene material. 

To help you gain new eye-appeal and greater 
salability in your packages, there are literally 
thousands of other Bakelite plastics...materials 
in every color of the rainbow...in transparent, 
translucent or opaque effects...with a wide 
variety of special properties to meet special 
packaging needs. 

Investigate the possibilities of Bakelite ma- 
terials for improved package and closure design. 
Mail the coupon TODAY for our 52-page 
illustrated packaging handbook. 


BAKELITE CORPORATION 
247 PARK AVENUE, NEW YORK, N.Y. 


The register 
Same youn Ghosems on os 


PLASTICS 


BAKELITE 


Visit the Bakelite Exhibit, Hall of Industrial Science, New York World’s Fair 1939 


























Award winner in the Plastics Container Group. 
Two-piece container of Bakelite Molded for Wrico 
Lettering Set. Auburn Button Works, molder. 
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NAME 


Se a 


Bakelite Corporation, 247: Park Avenue, New York, N.Y. 


Please send complimentary copy of your handbook 8C, “A Guide 
to Modern Packaging with Bakelite Materials.” 
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ADDRESS 








CITY. 
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TOP WINNER 


Labels and Seals Group 
All-America Package Competition. 


BEECH-NUT FOODS... Baby Foods, Soups, Condiments, 
Etc. with Shelf Appeal and Visibility by STECHER-TRAUNG 











TOP WINNER 


Labels and Seals Group 
All-America Package Competition. 


BONNIE BRAND FOODS... Natural Color Photograph | 
Winning Design, and Fine Lithography by STECHER-TRAUNG 
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THAT ALL BONNIE 
PRODUCTS ARE 
Seerg OF THE HIGHEST 
AND FINEST : 
QUALITY Noe Re ee 
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STECHER-TRAUNG LITHOGRAPH CORP. 


At Rochester, N. Y. and San Francisco. Calif. 
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TOP WINNER 


Labels and Seals Group 
All-America Package Competition. 


BEECH-NUT FOODS... Baby Foods, Soups, Condiments, 
Etc. with Shelf Appeal and Visibility by STECHER-TRAUNG 
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TOP WINNER 


Labels and Seals Group 
All-America Package Competition. 


BONNIE BRAND FOODS... Natural Color Photograph 
Winning Design, and Fine Lithography by STECHER-TRAUNG 
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STECHER-TRAUNG LITHOGRAPH CORP. 


At Rochester, N.Y. and San Francisco, Calif. 





EXCLUSIVE 
DISTRIBUTORS 


UNITED 
PUBLIC 


7 MARKETS 


INC. 


PROVIDENCE, R.I. 
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| MOISTURE-PROOF 


Your product can be el from spoilage due to changes in climatic conditions. A Moisture- Vapor-Proof lacquered wrap on your package 
will keep the contents in its original state despite outside conditions. 

Moisture is a vapor or gas that penetrates fibrous package materials. A dry product attracts these vapors and absorbs the moisture—a moist 
product releases moisture vapor and becomes dry. Either of these changes can spoil your merchandise. 

Producing a printed paper wrap with a membrane coating of Moisture- Vapor-Proof lacquer is a new science. This subject has aroused general 
interest in the packaging industry and we feel that now is the time for us to boast of being the pioneers in this science, as we have produced 
millions of SATISFACTORY Moisture-Vapor-Proof wraps. 

From this actual experience we are in a better position to furnish you with the type of wrap that will prove most satisfactory for your particular 
problem and save you much time, grief and expense in the final results. 


CONTROL 


The success or failure of a Moisture-Vapor-Proof Package depends upon the rigid CONTROL of the correct thickness of the protective lacquer 
coating applied to the printed sheet, from which the wrapper is made. A film TOO LIGHT allows Moisture Vapor to pass through. A film 
TOO HEAVY may, under certain conditions, cause the wraps or packages to stick together. Therefore, a UNIFORM film thickness is absolutely 
necessary. 

By experience, we soon found that the present type of coating equipment now on the market did not permit this uniform control, so we had to 
develop new machines. By new methods of application, micrometer adjustments, we are now able to lay uniformly over the entire sheet any 
predetermined film thickness. 


Further investigation also proved that proper paper stocks and inks were extremely important in securing satisfactory results. All papers‘do not 
admit of a uniform coating, and the film will not properly adhere to many inks, so we built a special paper and developed our own printing 
inks. These mechanical controls are further checked by laboratory tests continuously run throughout the job. 

All the above factors and many others too numerous to explain in detail are necessary if you are to achieve the desired results. 


LACQUERS 


There are a number of so-called Moisture-Proof Lacquers on the market and all kinds of claims made for them. We have 
found that no one lacquer is good for all purposes. One type may work fine for certain products and offer no protection 
to others. This may be due to a number of reasons, such as a chemical reaction of the product to the lacquer coating, the 
conditions under which the product is packed or even the mechanical properties of the package. 


When furnishing Moisture- Vapor-Proof wraps we take into consideration all of these requirements and determine through 
our own laboratory tests THE LACQUER that will give the ultimate protection to your product. 


We are the largest supplier of printed paper wraps coated with Moisture-Proof Lacquer. This unique position is due 
to our ability to uniformly CONTROL the film thickness, our modern equipment and long experience in this new science. 
If you are interested in improving your round or square wrapped package send us your inquiry and we will be glad to 
cooperate. 


THE RICHARDSON TAYLOR- GLOBE CORPORATION 


4506 WEST MITCHELL AVENUE “ = “ “ “ CINCINNATI, OHIO 
SEE PAGES 40-41 
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It takes more than good printing in 
bright colors to make your shipping 
box effectively advertise your product. 
It takes the creative ability of ex- 
perienced package designers, skilled in 
layout, typography and practical sales- 
manship. That’s the kind of help you 
have available when you call on the 
H & D Packaging Laboratory. Remem- 
ber, your H & D shipping box will 
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give you more advertising. Better 
investigate today. 


The Hinde & Dauch Paper Company 
3914 Decatur St. Sandusky, Ohio 


Factories in Principal Cities. 
Send for FREE Booklet wat 


“IDEAS For Corrugated Shipping 
Boxes”? may contain just the idea 
you’ve been looking for... 
Send for your free booklet today. 
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AC Agung rogvess 
REVIEW AND A FORECAST 


To the individual packager, coitiath ei ieaiigaid number of highty-spécialized 

problems posed by the nature of his own business ventures, it may seem that a review 

of the general progress in packaging which has been made within the last year would | 
prove of little interest. Such, however, is not the case, for packaging is no longer 
the individual problem of each manufacturer, to be solved individually as best suits 
his needs. Every aspect of the subject finds the individual manufacturer influenced, 
guided, channeled and coerced by forces outside the immediate confines of his own 
business. The effects of these forces upon his packaging practices are speedier and 


more far-reaching today than ever before. 
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HOW TO JUDGE A 
PACKAGE COMPETITION 
















Because he cannot escape from the influence of such forces, the average manu- 
facturer finds his interest in every aspect of packaging maintained, month in and 
month out, as something extending beyond a mere solution of some particular design 


or production problem. 
— or ' pro 
The packager is first of all interested in change—change in methods, change in 


. re , ‘ ;. : - pac | 
costs, change in the availability of various materials, change in production processes. | 


Having selected his package and the machines upon which to produce it, he must be 


: ; ; influ 
ever watchful to make certain that today’s modern package has not been rendered 


; ; ; muc 
outmoded by a change of the type cited above. A competitor may have introduced 





8:45 A.M. William Bristol, Jr. (bottle 
in hand), seven times an All-America 
judge, instructs the newcomers on the 
Board in the niceties of package selec- 
tion. Judge George: Webber, likewise 
an old-timer, glances quickly at his 
watch with a “‘let’s get going” look. then 


: . 5 | ~ toda 
a new type of package with greater appeal to dealers or consumers. Presto! Change 


; ' , time 
ts our typical packager where it hurts most—on the balance sheet. 





An unknown engineer may develop a new material or an improved machine, per- al 
with 


mitting a competitor to produce the same or a better package at a lower cost. Once 
again, change has affected the packager. Such changes occurred literally hundreds 
, array 


of times within the last twelve months. Packages once deemed entirely satisfactory - 
from the production and sales standpoint have been discarded because someone else— ‘ite 
some competitor—introduced a change and began to creep up on the traditional sales ie 
leader in a given field. 


For t 


But the forces affecting packaging are not all as tangible as these material changes - exam! 
C c c .=. c 





affecting the production processes. In a changing world, consumer attitudes and ucipa 


$48 A.M. Frosh doc tbiiny, thee judges dealer attitudes change rapidly and every alteration in these attitudes alters the suit- 
tackle the folding carton division —a 
mere 2000 packages. Judge Webber 
seems to have found something he 
likes and asks C. A. Breskin, publisher 
of Modern Packaging, for the entry 
blank on his selection) in this division. 


ability and acceptability of a package. There wasa time, only a few years ago, when 








; 4 , 5:00 P.M, 
11:25 A.M. Judge Pauline Arnold—well 12:37 P.M. Judge Bristol points out the 3:15 P.M. Weakening a little, but still his ana 
in the swing of things now — gives mechanical intricacies of a counter game, the judges tackle the eighth di- Arnoldon " 
Judge Webber a few pointers on con- display to Judge Van Voris. Judge vision, 10,000 packages behind them McCash ay 


sumer reactions. Webber seems duly 
impressed by the instructive lesson. 


McCash is still interested—but worry- 
ing about when he can get lunch. 


and only a mere 12,000 more to go. 
Oh for the life of a package designer! 


o'clock whis 


ce 
ds 


ry 


oO 
n 





boi 1 consumers and distributors were but loosely organized and thus in no position to 
rapidly and forcefully express every change in attitude or in desires. Today, for better 
or worse, the manufacturer must face the fact that he lives in a world of chain stores, 
org nized retailers, organized consumers, Government regulations and legislative 
proposals, every one of which can, and often does, assert a profound effect upon his 
packaging practices. 


Thus on every front, the package using manufacturer is confronted with outside 





influences that may force him toward a package change. These influences—fully as 
much as the obsolescence of old designs—are the forces making for package revision 
today. Because of them, designs which might once have been expected to last a life- 
time are today considered old in five years and outmoded in ten or less. Because of 
them, every packager must remain on his toes always—outside the plant as well as 
within the plant. 

The annual All-America Package Competition, gathering as it does the greatest 
array of new and redesigned packages and displays each year, presents the finest op- 
portunity for a review of the changes which have occurred in the general packaging 
picture during the year and for a forecast of the probable effects these changes, now 
in the process of occurring, will have on package development in the current year. 
For this reason, the annual Competition, and the conclusions to be drawn from an 
examination of its entries, have proved of interest not merely to those who have par- 
ticipated in package redesign or who contemplate their own package alterations 
within the immediate future, but to every manufacturer and every firm whose product 


goes to market or might go to market in a package of one form or another. 


5:00 P.M. Judge Van Voris, getting 
his second wind, checks with Pauline 
Arnoldon a woman's package. Judge 
McCash is listening for the five 
o'clock whistle. P.S. He won't hear it. 


8:10 P.M. Halfway through the 
glass group and only two more 
laps to go to complete the 
judging. A pity that Bourbon 
can't be opened, Mr. Webber. 


9:45 P.M. Last round and waiting 
patiently for the bell. Judges Ar- 
nold, McCash and Van Voris will 
go home soon to a well earned 
rest. But what's this going on! 
























er 


10:15 P.M. That light in the win- 
dow means that Production Experts 
Bristol and Webber are still argu- 
ing over the machinery division. 
Any volunteers for next year? 
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All-, 
In reviewing the All-America Package Competition of 1937, MoperN PackaG1Nc laid hej 
their 
! . ° . - . 
much emphasis on the rapidly expanding consumer movement and on the effect which h 
these 
this movement was exerting in the canning, the textile and other fields. 
years 
| The 1938 Competition fully supported the contentions set forth last year. Hun- tagor 
dreds of additional packages incorporated, to greater or less degree, informative will 1 
labeling, reflecting the consumer drive and the parallel retailers’ drive for informa- 
\ 
tion of this character as a part of the label. 
ments 
The 1938 Competition did not, however, begin to reflect a new influence which ‘iii 
will exert a very profound effect on packaging during the current year and for many excep: 
! 
| years to come. We speak here of the legislative and Governmental forces affecting oe 
packaging and labeling practices, forces symbolized by—but by no means limited to ee in 
—the recent Federal Food, Drug and Cosmetic Act. 7 
| < 
The passage of this Act and its sister Bill, the Wheeler-Lea amendment to the 
' 
| Federal Trade Commission Act, is in itself but one of many signs of the strength of 1938. 
maehonics 
; : : : rules, J 
the organized consumer movement. This movement is able to exert its force upon the i 
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mai ufacturer and the retailer through many and varied channels. On the one hand, 
through its publications, through its clubs, through publicity, through alliances 
wit'i groups of retailers and through retail and wholesale consumer-cooperative 
organizations, it can coerce manufacturers toward changes in packaging and labeling 
praccices. On the other hand, operating with as powerful a legislative body as has 
ever existed, organized consumers have demonstrated their ability to go to great 
lengths in forcing the rectification of actual or alleged merchandising abuses and to- 
ward instituting, under Government regulations, the forced observance of certain 
practices respecting labeling, container construction, design, shape, handling, filling, 
etc. This tendency has been noted and analyzed in great detail during the past year 


in the pages of MopERN PackaG1Na.* 


A close study of packages entered in the current Competition reveals, however, 
that manufacturers, by and large, have taken very few steps toward compliance with 
this trend. In the textile field, informative labeling has made some additional 
progress. In the food and drug fields, changes to date have been very few indeed, 
largely because of doubts held by many manufacturers as to the exact demands placed 
upon them by new legislation. Undoubtedly the 1939 Competition will find a host 
of changes of this sort for every one that is to be noted among the entries in the current 


All-America contest. 


In another respect, manufacturers have been doing much toward improving 
their packages in the interest of the consumer and very little indeed toward explaining 
these improvements to the consumer. This is all the more surprising in view of the 
years of agitation which tended to set the consumer into a permanent mold of an- 
tagonism toward the supplier, a mold which mere compliance with legislative edicts 


will never be sufficient to break. 


While hundreds upon hundreds of the All-America packages boast of improve- 
ments in package protection or convenience—improvements of direct value to the 
consumer and equal in importance to product improvement—practically without 
exception, manufacturers have chosen to hide their achievements under a bushel 
basket of anonymity and reticence, permitting the consumer to note or pass over 
the improved package without any serious attempt to sell the consumer on the ad- 


vantages of the improvements incorporated in the package. 


* Coordination of Federal and State laws respecting construction and marking of packages, December 1937. Protection 
against package deception and fraud, March 1937. Protecting trade marks and designs; U.S. Patent Office procedure, January 
1938. Pending bill for compulsory licensing of patents, May 1937. Copyrighting printed material, January 1937. Patents, 
mechanical and design, for package protection, January 1937. A consumer survey, September 1938. Food, drug and cosmetic 
rules, January 1939. Food, drug and cosmetic legislation, February 1939. 
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In this respect, one hopeful trend is to be noted. Many manufacturers have this 
year taken steps to adjust their package designs in the interest of greater dealer con- 
venience. This has been particularly true of manufacturers sponsoring broad families 
of packages. Such manufacturers as the Norwich Pharmacal Co., The Andrew Jer- 
gens Co., Carson Pirie Scott & Co. and many others have introduced features in their 
general package design programs of particular interest to the dealer who is anxious 
to be able to take rapid inventory, to identify merchandise more easily or to protect 
against deterioration on the shelves. Such changes have, of course, been “‘sold’’ to 
the dealer. The response which firms in many fields of industry have found forth- 
coming from dealers whenever they engaged in such ‘‘sales eforts’’ should serve to 
encourage others who introduced consumer conveniences to greater efforts in publiciz- 


ing and selling these conveniences to the prospective retail purchaser. 











> 


ad nar ta [; 


1938 presented no bed of roses for the average manufacturer. Markets were con- 
stricted and sales were hard to find. It might be reasonably expected that the rate 
of package change would be substantially slowed up during such a year. Yet so firm 
has the faith of American business become in packaging as an art and as a technique 


essential in the general merchandising picture, that the number of entries in the 
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cu rent Competition—far from falling off—actually exceeded the high mark set in 


tl relatively prosperous year of 1937. 


Business conditions were, however, reflected in a tendency to return to funda- 
mentals. Fewer freak packages were to be noted. Fewer ostentatious and obviously 
costly packages, having no functional purpose beyond mere ostentation, were intro- 
duced. Manufacturers themselves seemed to demand more for their money in pack- 


ages and seemed to sense a similar demand on the part of consumers. 


Such a tendency is, of course, desirable. It shakes down a lot of dead wood 
and permits industry to discard a great deal of the rococo over-elaborateness in pack- 
aging which creeps into the picture during years when sales are easily found. The 
tendency presents dangers, it is true, for if carried too far it would result in the 
abandonment of many of the production advantages and consumer conveniences 


which packaging has developed within the last decade. 


It is encouraging to note that, during 1938, the trend toward the avoidance of 
over-elaborateness was extremely selective. Packages showed no trend toward 
emphasizing non-essentials, but they did not drop essential protective features in the 
process. Packagers particularly showed a fine selectivity in retaining many protec- 
tive features on packages, the elimination of which would have introduced health 
and other hazards for the consumer. Sanitation, protection of the product from con- 
tamination in transit and protection in re-closure in the home are points which no 


packager can safely skimp on without endangering the entire structure of consumer 


confidence which packaging has built up. 


The return of fundamentals has been manifest rather in the field of surface decora- 
tion and in the elimination of certain excesses in the luxury lines. Here the trend fits 
with another tendency being forced upon the packager by legislation. For the over- 
elaborate package tends to be a deceptive package, proscribed by law, and the over- 
decorated package fails to provide the prominence for label wording, likewise de- 
manded by new legislation. Thus in meeting the requirements of the new Federal 
and State laws, packagers are being led—at the same time—toward the application of 


greater logic in the general design of their containers. 
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Inthe i of techniques and materials, progress during the year has not been spec- 


| . . . . 
racular,|but has shown a healthy uniformity in almost every industry. No sensa- 
| 


tionally| new materials have made their appearance during the past year, nor have 





any vibes novel techniques been developed for package or display production. 
| | ' 
Certain |tendencies previously noticeable have, however, now come to the fore. 


| If the display field, the use of direct color photography, which might in 1937 


ra ‘| _-~have been called a trend, must today be termed a standard practice. Over 50 per cent 










of all the lithographed floor and window displays entered in the Competition used 
the direct color process. This realistic form of reproduction has shown further ex- 
<8! . ° : 
we vension in the label and carton field as well and literally thousands of packages, 
%. . . . . 
ssysing direct color reproduction in one form or another, were numbered among the 


ats 


entries in the current Competition. 


A second notable trend, continuing from the previous year, has been that 
toward the use of rigid transparent containers. Here a shaking down process has 
been occurring. The novelty value of the transparent container has, in large measure, 
worn off and packagers whose products are unsuited to such containers are showing 
a remarkably decreased tendency to use them merely for their novelty effect. On the 
other hand, rigid transparent containers are ‘‘finding their field’’ and where intelli- 


gently used they have proved remarkably successful from the sales point of view. 


This is particularly true in the textile industry, but is notable in many other 
fields as well. The recent development of improved processes of production of rigid 
transparent materials, and of containers made of such materials, has made possible 


substantial cost reductions and a substantial improvement in the quality of rigid 
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tr. nsparent packages, factors which bid fair to permit of a still greater development 


in che current year for this classification of containers. 


Rigid transparent sheeting has likewise come to play an important part in the 
display field where it serves obvious protective and decorative functions and is 
rapidly being adopted as one of the more versatile materials available to the display 


designer and fabricator. 


The year has seen a return to fashion of a once popular packaging material 
which had been largely forgotten during the last decade. Pottery packages were 
notable among the All-America entries in the liquor field, in the cosmetic field and 
in a number of other classifications. The pottery container is, of course, no substi- 
tute for either the glass jar or bottle or the molded plastic jar or box. Within its 
limited field, however, it offers certain decorative possibilities and certain re-use 
values which should prove attractive to packagers, particularly in the so-called 


“luxury”’ trades. 


Glass containers, during the year, have shown notable improvement in de- 
sign, an improvement which may largely be credited to the efforts of a few of the 
glass producing companies who, by the introduction of modern stock molds, have 


given an impetus toward the redesign of all glass packages along more modern lines. 


Greater consumer convenience in the form of more easily handled glass contain- 
ers, re-use glass containers for the kitchen, the refrigerator or the table and decorative 
glass containers better fitted to harmonize with the appearance of modern store fix- 
tures and modern home furnishings have made their appearance at regular intervals 
during the year. Although these have involved producing companies in large mold 
expense, they seem to be rapidly justifying themselves, since packagers have adopted 


them in numerous instances. 


Set-up boxes and fancy paper and lithographed box wraps have evidenced a de- 
velopmental activity greater during the last year than for several years past. This 
has been, in large measure, due to the competition which set-up box manufacturers 
have felt from the transparent rigid containers, the molded packages and the other 
newer forms within the last few vears—a form of competition that can be met, in the 
long run, only by improvements in their own product and particularly by improve- 
ments in design of boxes and of the materials that go into them. This trend, once 


started, should see further expansion in 1939. 


MARCH 1939 


109 





Pinal 1 yo 


mrae EPCOIGN.. 





Surface design of packages has displayed some new and highly desirable trends. 

The‘ ‘family package” division of the 1938 PackageCompetition boasted of more entries 
_than in any previous year wih iia a large proportion of these entries, a tendency 
was noted toward a departure from the former trend of over-emphasis upon family 
appearance. On the drawing board or in the planning office, it frequently seems to 
be very desirable to set up a neat, tight little scheme of uniformity which will bind 
together every item in a line. This also seems to offer economies from a production 
point of view. 

A reaction, however, would seem to be setting in because manufacturers have 
found that complete uniformity throughout a line is not always desirable. Two out- 
standing instances of this reaction against complete uniformity are to be found in the 
Woodbury and the Norwich redesigns. The Woodbury lines have been differentiated 
from each other, to a certain degree, in a way which permits dealers and consumers to 
readily identify them. Thus we find, within the large Woodbury family, several 
small family groups of related items, each group being differentiated from the others 


by its own color combinations. 





| . . . . . 
The Norwich redesign is, perhaps, even more interesting, for here the company 
has reflected a dealer demand that leading items should not be submerged into a 
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-neral design scheme. The economies of family relationship are retained for the 
ajority of the Norwich products, but a dozen or more leading items are deliberately 
niade to stand out, with designs having an individuality of their own and related to 
the general family only in a few limited respects. 
Surface design has shown another healthy tendency during the year in that 


packages seem to be breaking away from formal and traditional classifications. 





Designers—and the manufacturers who pay their fees—seem to be abandoning the 
idea that all drug items must look like drug items, all food items like food items and 
so on down the list. Packagers seem more willing to consider each design on its own 
merits without reference to any similarity to the traditional designs of a given field. 

This tendency is reflected in the borrowing of successful design elements from 
other industries. Thus one sees many stock mold bottles, which were formerly 
restricted in use to the food, to the drug or to the cosmetic trades, now being widely 
used in a varied group of industries. 

Many other indications may be seen leading—in their aggregate—toward the con- 
clusion that a breakdown is occurring in many of the hard and fast traditions of pack- 
aging. Designers, often egged on by manufacturers and men-in-the-field, are re-ex- 
amining ideas once thought fundamental and basic parts of the packaging picture 
and they are finding many of these idols to have clay feet. Taboos against any pack- 
age change were largely swept away ten and fifteen years ago. But in their place 
sprang up a host of new rules and taboos—colors to be used and colors to be avoided, 
supposed consumer preferences and supposed consumer dislikes, ‘‘must’s’’ and ‘‘must 
not’s."’ It is an indication of an extremely healthy situation when large groups of 
packagers begin to inspect these “‘rules’’ and to experiment with changing them. If 
the progress of the last ten years came about as a revolution against a tradition that 
said, “Consumers will accept no change in my package,”’ the progress of the next de- 
cade may well come about, in large measure, as the result of a similar examination of 
supposed fundamental rules, some at least of which will be found to be nothing but 


taboos and prejudices. 
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In the production of packaged goods, a revolution has been quietly proceeding 
for a number of years. The mechanization of packaging departments has continued is 
on an extending scale during the last year. To a certain degree, this has been due to 
regulatory laws, such as the Wage and Hour Act, which place a premium upon the 

fu 
elimination of hand labor. No doubt the Social Security tax and other local payroll 

m<¢ 
taxes have likewise encouraged the adoption of automatic machinery. Finally, in 

to- 
many plants, the fear of labor difficulties or labor shortages has led manufacturers to 

mé 
install machinery, despite subustantial capital expenditures, in the hope of avoiding 

lev 
other difficulties at a later date. 





While these influences have all played a part, the basic drive toward mechaniza- 
tion is found in the machines themselves. Machine improvement and development 
have been so constant that those in the industry—too close to the trees to see the 
forest—may not have noted its spectacular nature. Thus, in the twelve-month period 


ending in February 1939, MoperN Packaainc reported upon some 180 different new 








machines designed to accomplish packaging operations formerly performed either by 
hand or by far slower machine equipment. 
This progress record of the last year is not in any way unusual. During the last Dis 
| ten years Mopern Packacinc has reported upon an equal number of new machines wh 
every year—some 1200 to 1500 innovations or improvements in the last decade. Some dus 
of these have been very far-reaching in importance, notably the automatic equipment pla 
designed for cellophane wrapping which made practical the use of this type of ma- pan 
| terial. Another far-reaching innovation in the last decade has been the development dis) 
of the electric eye as applied to packaging machinery—making possible the mechan- ine} 
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i ed production, at high speeds and low costs, of packages that would otherwise have 
t« be produced at far lower speeds and with hand or semi-automatic equipment and 


with resultant far higher costs. 


One field in which automatic machinery is just over the horizon is that of the 


rigid transparent container. The possibility in the very near future is that such auto- 





matic machinery, combined with the availability of roll stocks of rigid transparent 
materials, will permit a substantial expansion of the utilization of this type of con- 
tainer and a substantial reduction in costs. This reduction would not be limited 
merely to the savings introduced by automatic machines. It would reflect, also, the 


lowered overhead of the producers of rigid transparent containers. 


It is too early yet to state just when this particular change will be fully consum- 
mated. It may come within the next six months—it may be held up for a much 
longer period. But sooner or later, and step by step, this field of package production 


is due for mechanization. 


In this respect we are privileged to see how all mechanization—past, present and 





future—comes about in the packaging industry. As a step by step process, it is al- 
most unnoticed until it has fully arrived and then it becomes the accepted and not- 
to-be-marvelled-at common practice which has made American packaging methods a 


major key toward the low cost of American merchandise and, hence, toward the high 


level which has become known as the American standard of living. 
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Display design has shown much change during the year, particularly in the liquor field, 
where manufacturers are more lavish in their appropriations than in most other in- 
dustries. The tendency has been away from the single panel or three-panel flat dis- 
play. Instead we see hundreds of differing approaches toward the use of multi- 
panel displays having three-dimensional effects. Illuminated displays and motion 
displays seem to be making substantial progress, largely due to the development of 
inexpensive and fool-proof illumination and motion devices. 


AS 
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Dispensing displays and counter units of a very substantial and permanent nature 
would likewise appear—from an examination of the entries in the current Competi- 
tion—to be more generally favored than in the past. Molded plastics, wood, metal 
and similar permanent materials are noted with increasing frequency and even the 
more traditional paperboard displays seem to be of a more sturdy nature, designed to 


enjoy a longer life on store counters. 


The most notable development which has come over the display field—and yet 
one of the hardest to describe—is the trend toward the use of ‘‘movie’’ techniques in 
display design. Displays are no longer being planned or promoted as ‘‘window dress- 
ing."’ They are no longer looked upon as ‘“‘stage settings’’ for the product. They 
are, rather, visioned, in increasing number, as ‘‘impression units’’—in which the prod- 


uct and the advertising message are synthesized to put over a dramatic impression 


sufficient to lead the consumer up to the point of purchase. 


To this end, display designers have called upon many techniques borrowed di- 
rectly from the motion picture field. They, of course, use motion, light and color. 


In many instances they use techniques analogous to the movie ‘‘close up,’ the spot 
light and the ‘‘fade out.”’ 


Illuminated displays make increasing use of flasher units to achieve motion 
through light. Cartoon characters, either specially devised, or borrowed from the 


widely popularized motion picture cartoons, are being used with increasing frequency. 


Many display users capitalize upon the attention value involved in the use of motion 


picture stars and radio stars. 


* 
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Judging the All-America Package Competition 
may be good clean fun. Certainly the judges this 
year enjoyed their work. But that it is work as 
well as fun, every one of the judges will testily, 
fer each ~ newcomers to the board and veterans 
— well understood the responsibility placed upon 


NEIL McCASH the board. No better testimony as to their ful- 





fillment of this responsibility is needed than the 
illustrations on the following pages which, within 
the limits of the human power to judge and select, 
represent the finest achievements of packagers, 


designers and package-suppliers during 1938. 


Detailed descriptions of the prize-winning packages 





ARTHUR H. VAN VORIS 






and listings of designers and suppliers will be found 
on pages 181 through 196. 
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Award to CALVERT DISTILLERS CORPORATION 
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GLASS CONTAINERS 


Award to KNOMARK MANUFACTURING CO., INC. 
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SET-UP PAPER BOXES 


Award to A. G. SPALDING & BROS. 
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SET-UP PAPER BOXES 


Award to VITAMINS PLUS, INCORPORATED 
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Award to MARY DUNHILL, INC. 
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FOLDING CARTONS 


Award to LEON A. AXEL, LTD. 
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Award to WILSON SPORTING GOC YDS CO. 
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Award to GEORGE WESTON BISCUIT CO. 
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Award to MCCORMICK & C¢ JMPANY, INC. 
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Award to W. EF SCHRAFFT & SONS CORPORATION 


THE 1938 ALL-AMERICA PACKAGE COMPETITION 





















Wet-Pru! 
AN 43 


inet 
¢ kK 








“VLE ppovecrion AGAINS! 
me SAUER giA 


ome 


t 








FIBRE CANS 


Award to BAUER & BLACK 
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Award to UNITED DRUG COMPANY 
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FLOOR DISPLAYS 


Award to MAINE DEVELOPMENT COMMISSION 














TWO SEALS THAT \. 
MOTHERS RESPECT \ 


FLOOR DISPLAYS 
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COUNTER OR SHELF DISPLAYS 


Award to DEVOE & RAYNOLDS CO., INC. 
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LABELS AND SEALS 


Award to CARSTAIRS BROS. DISTILLING CO., INC. 
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WRAPS, BAGS AND ENVELOPES — OPAQUE 


Award to KRUEGER BEVERAGE COMPANY 
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PLASTIC CONTAINERS 


Award to ELI LILLY AND COMPANY 
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Award to LAMBERT PHARMACAL COMPANY 
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Award to MEJIER’S WINE CELLARS, INC. 
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MISCELLANEOUS 


Award to THE HENKEL-CLAUSS COMPANY 
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SHIPPING CONTAINERS 


Award to G. W. HAXTON & SON, INC. 
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SHIPPING CONTAINERS 


Award to A. H. HOFFMAN, INC. 
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MACHINERY AND EQUIPMENT 


Award to CAMPANA SALES COMPANY 
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MACHINERY AND EQUIPMENT 


Award to THE NORWICH PHARMACAL COMPANY 
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Award to THE SWEETS CO. OF AMERICA, INC. 
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Award to GILLETTE SAFETY RAZOR CO., of Canada, Ltd. 

















THE 1938 ALL-AMERICA PACKAGE COMPETITION 





THE 1938 ALL-AMERICA PACKAGE COMPETITION 
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GLASS CONTAINERS 


CALVERT DISTILLERS CORPORATION 


The first bottles were opened last November and Lord 
Calvert, the newest addition to the Calvert liquor fam- 
ily has been reported “‘doing well.” Introduced as a 
product intended for the upper half of the consumer 
market, it was desired that an impression of stability 
and integrity be established and maintained through the 
package. This is nicely achieved by utilization of a 
medallion on the neck of the flagon-shaped bottle which 
bears a registered number. This not only imparts an 
expensive look to the container, but also serves to pre- 
vent counterfeiting. Through the use of the numbered 


An 5 A oh Wechidement 


Being a series of detailed descriptions of the award-winning packages 
pictured on the preceding pages, with appropriate and well-earned 


bows for those who contributed toward their design and manufacture. 
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medallion, each bottle of Lord Calvert is individualized. 
The brand is bottled in limited quantities and the num- 
bering and registering of each bottle is intended to foster 
pride of ownership. The reproduction of Lord Calvert, 
appearing on the medallion, appears again, in full color, 
on the bottle label itself. Desirable tie-up with the 
product name is thus achieved. A molded plastic cap 
tops the container and a secondary closure printed in an 
all-over pattern of the name Calvert swaths the closure 

-further guard against counterfeiting. An informative 
booklet is attached to the neck of the bottle. 


Designer: DeVaulchier, Blow & Wilmet, Inc. * Bottle and molded closure: Owens-Illinois Glass Co. * Secondary 
closure: Cel-O-Seal, E. I. du Pont de Nemours & Co., Inc. * Label: Gamse Lithographing Co., Inc. * Medallion: 
American Bank Note Co. * Display: Advertising Metal Display Co. 


KNOMARK MANUFACTURING CO., INC. 


This duplex jar for white shoe soap has been specifi- 
cally designed to provide quick and efficient use. A con- 
veniently sized jar is closed top and bottom by metal 
closures. Open the top cap and you find the shoe 
cram. Open the bottom cap and you find a small 
sponge nestled snugly into the concave bottom of the 
jar. The bottom closure is then utilized as a water 
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dish. When screwed in place again, it keeps the sponge 
moist and ready for instant use the next time your white 
shoes need cleaning. The white opaque ribbed glass 
of the jar combines with the red, white and black color 
scheme of the caps to present a shoe cleaning ensemble 
with appeal to the fastidious. Closures are neatly dec- 
orated and carry product and company identification. 


Jar; Carr-Lowrey Glass Co.; Hazel-Atlas Glass Co. * Upper closure: Hazel-Atlas Glass Co. * Lower closure: Empire 
Metal Cap Co. * Carton and display container: Robert Gair Co., Ine. 


BEN BURK, INC. 


This cut-glass type of decanter was designed as a gift 
package, to be sold at no extra cost over the usual quart 
container. The attractive container thus finds a wide 
gift market at Christmas time. However, the pack- 
age was designed not only to attract gift buyers, but 
also to appeal directly to consumers who would pur- 
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chase it for their own home use because of its fine ap- 
pearance. All reference to Christmas was intentionally 
omitted so as to make it an all-year-round gift package. 
The label space was designed so that, after the labels 
are washed off, the container may be used as an expen- 
sive looking decanter for use in the home. 


Bottles and glass stoppers: Whitall Tatum Div., Armstrong Cork Co.; Owens-Illinois Glass Co. * Corks: Mundet Cork 
Corp. *,Labels: Strathmore Press * Gold seals and ribbons: Dennison Manufacturing Co. * Counter display: Forbes 
Lithograph Manufacturing Co. 
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SET-UP PAPER BOXES 


A. G. SPALDING & BROS. 


The spirit of golf is rampant in the design motif of the 
A. G. Spalding & Bros. golf gift container. An 18th 
green is ingeniously presented in miniature, framed with 
a dozen Kro-Flite balls, cellophane wrapped in groups 
of three. If that isn’t enough to delight the golfer, 
there are two dozen tees inserted around a square in the 
red-lined inner face of the lid which likewise bears the 
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company name. The set-up box is suitably trimmed 
with Scotch plaid paper with gold extension base and 
lid. Final novel touch to the Scotch game gift package 
is a caricature of a Scotchman ready to tee off and he 
does with some appropriate lines from Poet Burns, 
\ striking gift container that would seem to find all- 
year-round welcome by anyone bitten by the golf bug, 


Designer: Everett W. King * Set-up box: Lorscheider-Schang Co. * Papers: Hazen Paper Co.; Keller-Dorian Paper Co., 
Inec.; Trautman, Bailey & Blampey; Wyomissing Glazed Paper Co. * Golf ball wrap: Cellophane, E. I. du Pont de Nem. 
ours & Co., Inc. * Golf ball carton: Sample-Durick Co. 


VITAMINS PLUS, INCORPORATED 


Vitamins Plus, a new vilamin capsule product, pro- 
moted as a beauty aid instead of a medicine, has been 
welcomed enthusiastically by the feminine world. The 
set-up box adopted for the marketing of the product is 
designed to find display on the cosmetic counter rather 
than in drug departments. The lovely pink box with 
gold trim and brown base is, actually, nothing more than 
a converted card case. The box has been made slightly 
slimmer than the ordinary two-deck card box so as to 
eliminate excess packing. There being two types of 
vitamin capsules, the interior of the box retains the 
card box double compartment idea. Each compart- 
ment holds twelve capsules in individual die-cut holes 
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provided in the platform. The interior of the lid car- 
ries facts about the elements to be found in Vitamins 
Plus while the outer surface of the lid is restricted to 
only the product name. The container is laminated to 
preserve the clean, bright look so necessary for feminine 
appeal. A small, yet complete, display is utilized for 
sthe presentation of the product. The sales package, 
with imitation capsules and glass cover to prevent 
beauty-conscious women from helping themselves, is 
attached to a display unit which provides essential in- 
formation as to price, stamp of Good Housekeeping 
Bureau approval as well as space, in the rear, for in- 
formative booklets on the product. 


Set-up box and display: F. N. Burt Co., Inc. * Papers: Hazen Paper Co.;) Wyomissing Glazed Paper Co. * Lamination: 
The Dobeckmun Co, * Laminating material: Lumarith-Protectoid, Celluloid Corp. * Boxboard: Tonawanda Boxboards 
* Corrugated board: The Hinde & Dauch Paper Co. 


MARY DUNHILL, INC. 


Women will like this and rejoice. They need not fret 
about whether the fragrance of Amulet perfume will be 
to their liking. They can smell it—without opening 
the bottle. It’s all accomplished by a small amulet 
(nice tie-up with product name) which holds a piece of 
material saturated with the odeur. The locket might 
well prove to be an added inducement to purchase since 
it can be worn as a charm bracelet if desired. The dis- 
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play container is of unique construction. The base 
utilizes slotted supports into which the ribbed sides of 
the bottle fit snugly, thus tipping is avoided when the 
ensemble is placed on open display on the counter. 
The lid, of soft wine color with an all-over pattern of 
floating white rings, is bound around its sides and top by 
a rose colored ribbon with a tailored bow at the top, to 
which the amulet is attached by a chain. 


Set-up box, design and manufacture: Karl Voss Corp., Division of Shoup-Owens, Inc. * Boxboard: Butterfield-Barry 
Co. * Paper: Karl Pauli Corp. * Bottle: Carr-Lowrey Glass Co. * Seal: Richard M. Krause, Inc. * Ribbon: Century 
Ribbon Mills. 


FOLDING CARTONS 


LEON A. AXEL, LTD. 


Most rain resistant garments are considered by dealers 
to be items designed for hanging on conventional clothes 
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display and adequate explanation of its function and 
its differences from other products, the company 
adopted a display carton so designed as to ship flat, but 
to permit instant conversion, by the dealer, into a 
couter or window display. Surface decoration was 
planned to explain and illustrate the appearance and 


function of the product. On the strength of the origi- 
nal dummy design of the package, it is reported, sub- 
stantial sales were made to leading stores to whom the 
items had never previously been sold and production 
schedules, since the completion of the package, have 
been several times increased. 


Designer: Martin Ullman * Folding carton: Robert Gair Co., Inc. * Gold pyroxylin coated board: Arteote Papers, Inc. 


WILSON SPORTING GOODS CO. 


This package strikes a new note in its construction and 
design to achieve utility and merchandising effectiveness 
for the merchandising of a basketball. The display con- 
tainer solves several merchandising problems. It 
offers display for a hard-to-display product while pre- 
venting spoilage due to handling, dust or dirt. Three 
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transparent acetate windows permit visibility from 
almost any angle. The ball itself rests on a die-cut 
platform which holds it firmly in position. Additional 
security is achieved by a die-cut tray on top of the ball. 
The front window carries product identification and 
the lid of the box duplicates the message. 


Folding carton: Ace Carton Corp. * Transparent windows: Lumarith-Protectoid, Celluloid Corp. * Printing on trans- 
parent material: Traver Corp. 


GEORGE WESTON BISCUIT CO. 


Gift containers for de luxe assortments of items such as 
biscuits frequently pose almost insurmountable ob- 


stacles for the packager in terms of disruption of 


standard factory procedure. The package developed 
to carry this Weston biscuit assortment avoids such 
difficulties, in large measure, because of its folding con- 
struction permitting shipment into the plant in knock- 
down form. Once erected, the slant walled box 
achieves a structural strength and a substantiality of 
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appearance which fitted admirably for the function it is 
called upon to serve. The unit is particularly suited for 
display purposes, both because of its unusual shape and 
because of the visibility which it provides for the various 
varieties of crackers arranged under its transparent top 
panel. For shipment to both dealer and consumer, a 
neatly decorated corrugated case is utilized. A printed 
cellophane band ties around the container to further 
emphasize the gift atmosphere. 


Folding carton, design and manufacture: Michigan Carton Co. * Printed transparent holiday band: Shellmar Products 
Co. * Transparent window: Lumarith-Protectoid, Celluloid Corp. * Corrugated gift shipping container: The Hinde & 
Dauch Paper Co. 


METAL CONTAINERS 


McCORMICK & COMPANY, 


Strong colors and bold, simple design characterize the 
McCormick & Co. tea bag containers. The metal can, 
lithographed in brilliant orange with green and white 
trim, utilizes a minimum amount of lettering to achieve 
a striking simplicity. The company trade mark takes 
dominant position, occupying the entire upper portion 
of the canister. Company name and product quantity 


INC. 
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are printed in a white diamond panel on the lower por- 
tion of the can. The tea bags are equipped with tags 
which duplicate the container design. The simplicity 
of design results in a package that is easy to read, even 
from a considerable distance, thus providing strong 
display values and quick identification and likewise 
achieving interesting mass display. 


Designer: Jim Nash * Lithographed can: American Can Co. 


ULTRA CHEMICAL WORKS, INC. 


No quicker way to illustrate the use of a product than by 
concretely showing how or where it is to be used. Thus 
Ultra Chemical Works adopted a linoleum background 
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for the tin container holding Ultra Gloss No-Rubbing 
floor wax. While the consumer is given a package that 
quickly tells her what the product is to be used for, the 
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dealer, at the same time, is given a package that lends 
itself to effective display. Brown and buff tones are 
employed, buff lettering being used for product identifi- 
cation and information regarding product use. Front 
and back faces of the container are designed in a 


similar manner and side panels carry factual daia on 
what the product is and how it is to be applied for best 
results. A brown molded plastic closure completes the 
harmoniously lithographed can and affords ease in 
opening and re-closing. 


Lithographed can: National Can Corp. * Molded closure: Owens-Illinois Glass Co. 


CHRYSLER CORPORATION 


Previous to the release of this uniform group of cans, the 
products in this line were packed in containers of vary- 
ing shapes—some lithographed and some with paper 
labels. It was decided to re-package the entire protec- 
tive material line in cans of standardized shapes but 


varying in color. By this procedure, it was hoped to 





encourage dealers to set up the containers on their dis- 
play shelves and, at the same time, to permit of easy 
identification of the various items in the line by color 
differentiation. The company reports that the sales 
of the entire Mopar family of items has increased 300 
per cent over the same period of the previous year. 


Lithographed cans: R. M. Hollingshead Corp. * Five-gallon pail: Wheeling Corrugating Co. 


FIBRE CANS 


W. E SCHRAFFT & SONS CORPORATION 


Schrafft & Sons Corp., enterprising in the confectionery 
field, present peppermint wafers in a novel package. 
The mints are wrapped in glassine paper and arrayed 
in a drawer which is, in turn, fitted into a fibre container 
designed to simulate a birch log. A metal knob is 
provided on the drawer for easy accessibility to the 
candy. The birch bark covering combined with the 
gold foil leaf-shaped label form a highly decorative 


Container, design and manufacture: 
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package for window and counter display. This re- 
freshingly new type of package for mints introduces 
the fibre can in a new role. Not used generally for 
candy because of the packaging difficulty and cost in- 
volved, Schrafft’s solve the problem by using a rectangu- 
lar drawer for holding the candy while the outer shell 
is round—an appropriate shape for round mints. The 
company reports, ‘‘the public likes the idea!”’ 


Cambridge Paper Box Co. * Seal: Dennison Manufacturing Co. * Birch bark 


paper: Holyoke Card & Paper Co. * Glassine: Westfield River Paper Co. * Cellophane: E. I. du Pont de Nemours ’& 
Co., Ine. 


BAUER & BLACK 


First the development of an adhesive tape which would 
withstand the rigors of sterilization, then a package 
which would maintain the sterile condition. The 
package, as finally developed, stresses a double seal 
feature. The product is first tightly wrapped in plain 
white paper which is, in turn, placed into a two-piece 
fibre can with metal ends. The container incorporates 
a string opening device which cuts the label and per- 


mits opening of the can. Thus the consumer is assured 
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of a product that is as sanitary as when it left the fac- 
tory. The Wet-Pruf tape is housed in a round can with 
a blue, green and white color scheme. The upper por- 
tion of the label carries an all-over pattern of the words, 
“double sealed and sterilized” to impress upon the con- 
sumer the sanitary condition of the product. The 
Handi-Tape adhesive is housed in a rectangular can and 
here again the sterile condition of the product is force- 
fully brought forth on the label. 


Fibre can: W. C. Ritchie & Co. * Label: Neely Printing Co. 


UNITED DRUG COMPANY 


Dispensers for absorbent cotton, previously on the mar- 
ket, were not designed to provide material in sheets or 
pads. To fill this need, sealed fibre cans were utilized, 
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Page 1st 
equipped with a hinged metal cutting device which 


facilitates the severing of the strip of cotton to the de- 
sired length. A double heat process, whereby the 
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packages are sterilized both prior to filling and after 
filling, is used. The finished package, as presented to 


the consumer, is sealed by a stamp type label and thus 
meets all sanitary requirements. 


Can and labels: R. C., Can Co. * Inks: The International Printing Ink Corp. 


WINDOW DISPLAYS 


FROSTED FOODS SALES CORPORATION 


A double appeal was achieved in the window display for 
Birdseye quick-frozen food products. By illustrating 
various foods as they appear when cooked and served, 
consumer acceptance has been increased by acquainting 
them with the appetizing freshness of the product. 


Design and lithography: 


JOHNSON & JOHNSON 


Sure fire appeal in this Johnson & Johnson window dis- 
play for baby powder. Babies have a charm all their 
own—surveys report that babies are top-notchers as 
attention and attraction media—and this Johnson baby 
has appealed so widely to mothers that the sales curve 
has gone measurably upward. The charm of the child 
subject and of the animal toys, shown playing with a 
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Additional appeal is achieved by the illustration of the 
product as it appears in its sales package. The com- 
bination of direct color photography with the deep- 
etch offset process of lithography provides a realistic 
presentation with ample appeal to the appetite. 


Einson-Freeman Co., Inc. 
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can of powder, has been enhanced by the fine color 
photography employed. Restraint has been shown in 
the presentation of sales copy, the only message being 
the appealing words of the babe. It has been reported 
that the drug trade has accepted this unit enthusiasti- 
cally—no mean factor when the crowded drug depart- 
ments with their many displays are considered. 


Design and lithography: Einson-Freeman Co., Inc. 


THE MENTHOLATUM CO. 


Cold weather is synonymous with the common nose 
cold. What then, reasoned The Mentholatum Co., 
could be more appropriate and effective than a winter 
scene for its window display? That’s what we have 
here with all possible realism—even to glittering tinsel 
on the trees to simulate snow. Two children, repro- 
duced in full color and die-cut, appear in the fore- 
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ground, achieving a nice three-dimensional effect. 
Here we find a seemingly healthy child on the verge of 
getting a cold. The eye travels from the child ‘to the 
message that Mentholatum gives comfort to those with 
a cold or chapped skin, thus presenting the story 
graphically and with appeal to our love of bodily com- 
fort, particularly for our children. 


Design and lithography: The Ketterlinus Lithographic Manufacturing Co. 


FLOOR DISPLAYS 


WATERBURY ROPE COMPANY, INC. 


Let’s take our rope out of basement storage said the 
Waterbury Rope Co. They did and here’s the result. 
A Rope Retailer that holds four rows of 100 ft. rope 
reels, three reels to a row on open display. The double- 
faced construction of the lithographed metal unit dupli- 
cates the display-dispensing arrangement on the oppo- 
site side. Replacements are available in 300 ft. lengths 
wound in three continuous 100 ft. reels. From this 
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unit, the dealer can dispense 100, 200 or 300 ft. “‘pack- 
ages”’ or any cut length in between, by simply cutting 
the reels apart. Space is provided for writing in the 
retail prices per 100 ft. reel and per foot for cut lengths. 
The display, it is reported, has been enthusiastically 
received. The advantages are many—reduced storage 
space, simplified handling of rope in the store and tends 
to increase the average unit of sale. 


Designer: Walter J. Gallagher Advertising * Display stand, structural design and manufacture: Busch & Thiem Co. * 
Reels: The Cleveland Container Co. 
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MAINE DEVELOPMENT COMMISSION 


The tremendous success of the campaign for State of 
Maine food products is understandable when a unit 
such as this floor dispenser joins the family for the 
presentation of State of Maine corn. It embodies 
unique construction and design. A reproduction, on a 
huge scale, of a can of Maine corn forms the base of the 
unit, colorfully lithographed in red, white and blue. A 
full color photographic reproduction of the *‘*Maine 
corn girl” invites the consumer to help herself. The 





girl’s apron is ingeniously constructed to form au in- 
verted, cone-shaped tray in which a selection of canned 
corn is placed in jumbled fashion. Thus as cans are 
taken from the display, the remaining packages drop to 
the bottom of the cone, preserving the desired jumbled 
effect. Of sturdy construction, the unit cheerfully 
beckons to the consumer to indulge in self-service, thus 
helping the busy sales clerk. Provision is made for the 
insertion of price cards. 


Design theme: Sturges Dorrance, Brooke, Smith, French & Dorrance * Design and Lithography: Einson-Freeman 


Co., Inc. * Board: 


H. J. HEINZ COMPANY 


This corrugated display stand for Heinz strained food 
products receives the palm on several counts. The 
unit permits presentation in an attractive, orderly 
manner—on a minimum floor space. It provides a 
practical means of dispensing as well as displaying the 
line. Finally, it is of simple, one-piece construction so 
that the dealer need not be an engineer to erect it. 
Twelve bins are incorporated in the unit, neatly labeled, 
thus facilitating selection for the consumer and aiding 


Lowe Paper Co. 
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dealer re-stocking. Two tones of blue are utilized and 
the display card, topping the dispenser, provides ample 
eye-compelling features with its full color reproduction 
of the king of the family—the baby. The inclusion of 
the price as an integral part of the unit is a practical 
note and the presentation of the American Medical 
Assn. seal of approval would seem to appeal to mothers 
who like to be assured that the quality of the foods 
they buy for baby is of the best. 


Designer and manufacturer: The Hinde & Dauch Paper Co. Can labels by The Nevins-Church Press. 


COUNTER OR SHELF DISPLAYS 


STANLEY TOOLS 


Two units, each equally successful from a display view- 
point. The unit for “Pull-Push” rules is an upright 
display with a black plastic base, wooden sides and a 
rigid transparent cover. The rules fit into recesses in 
the wooden upright panel. The “Zig-Zag” rule unit is 
similarly constructed. Here, however, the rules rest 


on a stepped metal platform. An etched metal plate 
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bearing the company name tops the units. Both dis- 
plays present six different types of rules. The dis- 
plays have not only tended to increase the sales demand 
for rules, but protect the products against dust, dirt 
and pilferage. Further, they take products which are 
customarily stored away in drawers out into the open 
where consumers can see and, as a result, buy. 


Molded plastic base: Northern Industrial Chemical Co. * Transparent display panel: Lumarith-Protectoid, Celluloid 
Corp. * Etched name plate: Anderson & Sons. 


DEVOE & RAYNOLDS CO., 


This combination display-dispensing unit incorporates 
many practical features. The lithographed metal 
stand is divided into 48 compartments, for each of the 
18 water colors contained in the tubes. Three or four 
tubes can be held in each compartment, thus providing 
ample stocking space for the dealer. The sections are 
identified for each specific color, the color name being 
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lithographed below each section. Easy color selection 
and easy re-stocking is thus achieved. Another unit 
for pastel paints is similar in construction, but smaller 
in size. Here the complete range of colors is displayed 
under a glass panel and each shade is identified by a 
number which corresponds with the number of the 
boxes in which the pastel paints are shipped and stored. 


Display: Advertising Metal Display Co. * Collapsible tubes: Peerless Tube Co. 
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THE ESMOND MILLS 


Since the beauty of the Esmond blanket is a sales aid 
in itself, the advantages of utilizing a container with a 
transparent window for display purposes is obvious. 
The sides and base of the display container are of highly 
finished walnut and the transparent top rolls back easily, 
much in the manner of the old roll-top desk. Since 
the blankets find their markets in the higher priced 


Display: The Pilliod Cabinet Co. * Transparent sheeting: 













Page 140 


stores, the rich appearance of the display is one that 
would seem to find acceptance since it is designed to 
harmonize with richly appointed stores. A miniature 
display, similar in construction, is designed for the 
company’s salesmen who can use them for demonstra- 
tion purposes. Known as the “jewel case,” the dis- 
play is indeed a fine setting for the beautiful blankets. 


Eastman Acetate, Eastman Kodak Co. * Transparent bar 


supports and handles: Lucite, E. I. du Pont de Nemours & Co., Ine. 


RIGID TRANSPARENT CELLULOSE CONTAINERS 


WELLINGTON SEARS COMPANY 


Because of the terrific competition existing today for 
the consumer’s dollar, the Wellington Sears organiza- 
tion presents its towels in a manner that would seem to 
appeal to women looking for added value for their 
money. Not only do you get a matched set of attrac- 
tive towels, but you get the towels packaged in a sturdy 
and good looking hat box. A simulation of marble in 
acetate sheeting is utilized on the walls of the container 


Box fabricator: Union Specialty Co. * Transparent material: 
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with the lid of rigid transparent cellulose. Thus the 
towels are visible to do their own selling job, while the 
container remains free of all advertising messages and 
even company name. Admirable re-use value for the 
package is the result. The display value achieved by 
the package, with its transparent window, is obvious. 
Obvious, too, is the gift market created for the towels 
when packed in a container of this sort. 


Lumarith-Protectoid, Celluloid Corp.; Vue Pak, Plasties 


Division, Monsanto Chemical Co. 


|. MILLER & SONS, INC. 


To see or not to see is often a question that rates con- 
sideration from the manufacturer who contemplates his 
product in terms of counter sales. No doubt, however, 
about whether this lovely evening bag should be seen 

the answer being immediately, “Yes!” Thus a rigid 
transparent container is adopted. A white silk ribbon 
with gold trim ties around the lid to hold it closed. The 
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only other decorative feature is the company name, in 
gold script lettering, on the side wall and the two gold 
paper bands encircling the base and lid of the container, 
giving added rigidity as well as being decorative. The 
simplicity of the package design permits the bag to hold 
the center of attention and to thus create a potent sell- 
ing force through its own beauty. 


Box fabricator: Cleveland Container Co. * Transparent material: Vue Pak, Plastics Division, Monsanto Chemical Co. * 
Ribbon: Du-Tone Ribbon Corp. * Printing on transparent material: L. A. Liebs Co., Ine. 


DOROTHY GRAY CO., LTD. 


Distinguished and feminine, yes—and sturdy too. A 
rigid transparent cellulose lid and a base of ribbed 
pastel blue with gold trim form a lovely housing for 
Dorothy Gray dusting powder and puff. The company 
trade mark and name appear, in gold lettering, at’ the 
top of the set-up box base and are clearly visible through 
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the rim of the transparent lid. The company name 
again appears on top of the box lid. The adoption of a 
transparent lid offers visibility for the blue satin-lined 
puff, in itself an element that enhances the general de- 
sign scheme. The women seem to like it. A doubling 
of sales for dusting powder has been reported! 


Box fabricator: E. N. Rowell Co., Inc. * Transparent material: Lumarith-Protectoid, Celluloid Corp. * Transparent lid: 
Hygienol Co. * Powder filling machinery: F. J. Stokes Machine Co. 
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FAMILY GROUP 


THE ANDREW JERGENS COMPANY Page 144 


A redesign project which called for the scrapping of old of difference. While tan and brown is the color scheme 
packages for some 80 items in the Woodbury toiletry for the male products, “Woodbury” blue is the pre- 
lines for both men and women resulted in this striking dominant color for the women’s packages. Here, how- 
family. It was desired to relate these lines as being ever, color is flexible. A system of identification 
the products of one company. To accomplish this, a through color is used. Thus the label on the cold cream 
basic design element was adopted and employed faith- jar is green to indicate cold cream, red on the hand cream 
fully on all packages. The basic element, a Greek jar, etc. The cream tube cartons are executed in the 
border motif, thus appears on all packages—cartons, same manner, the tubes themselves being white with 
wraps, bottles, tubes, set-up boxes—to relate one pack- the printing done in the identifying color. The Wood- 
age with the other. Color, however, is different for bury trade mark has been revised as radically as have 
both the men’s and the women’s lines so as to set a line all of the containers, labels and closures. 


Designers: DeVaulchier, Blow & Wilmet, Inc. * Designer and producer gift boxes and displays: Richardson Taylor-Globe 

Corp. * Jars and bottles: Carr-Lowrey Glass Co. * Tubes: Wheeling Stamping Co.; A. H. Wirz, Inc. * Molded plastic 

closures: Anchor Cap and Closure Corp.; Kurz-Kasch, Inc. * Metal closures: Aluminum Seal Co. * Cans: National 

Can Corp. * Lipstick cases: Risdon Manufacturing Co. * Rouge cases: Scovill Manufacturing Co. * Box wrap (men’s 

gift box): U.S. Printing & Lithograph Co. * Powder filling machines: Modern Packaging Machinery Co. * Bottle and 

jar cleaners and fillers: The Karl Kiefer Machine Co. * Labelers: Pneumatic Seale Corp., Ltd. * Cappers: Aluminum 
Seal Co. * Wrapping machines: Package Machinery Co.; Pneumatic Scale Corp., Ltd. 


SOLON PALMER oa il 


The “Ascot by Palmer” trade mark will be found on ease of handling, insuring against their being knocked 
each of these men’s toiletry packages, stamping them over, When the user is in the customary rush, and occu- 
as members of a most masculine family. Pigskin simu- pies a small amount of space in the traveling kit. The 
lation is utilized on all of the containers—even on the wooden shave container design, square with grooved 
tube for shaving cream. Square and squat shapes are sides, is echoed, in miniature, for the bottle closures. 
utilized in preference to tall, slim forms since, the These wooden closures are easy to remove with wet 
company believed, these gave an impression of sturdi- hands. The glass bottles likewise echo the shave soap 
ness. This squat and square shape likewise provides container, utilizing flutings around the sides. 


Set-up boxes, design and manufacture: Karl Voss Corp., Division of Shoup-Owens, Inc. * Boxboard: Lowe Paper Co, * 

Bottles: Carry-Lowrey Glass Co. * Metal closures: Brass Goods Manufacturing Co. * Wooden closures: Schutz 

Bros. * Cans: American Can Co. * Tubes: A. H. Wirz, Inc. * Cartons: Continental Folding Box Co. * Wooden shav- 

ing bowls: Brewer Manufacturing Co. * Labels and tale can wrappers: Harris Drew Co., Inc. * Powder filling machinery: 

J. H. Day * Bottle filling machinery: International Filler Corp. * Tube filling and closing machinery: F. J. Stokes Ma- 
chine Co. 


3 
| 


BUTLER BROTHERS | Page 146 


The group of Snow Bird products for household use on a blue background. A white band presents product 
illustrates the classic results obtainable when a good identification while a white circle presents additional 
basic design scheme is adopted to mechanically relate information regarding the product packaged. The 
all products of a family without sacrificing individuality. single color design motif adopted is econemical to pro- 
Labels, tin cans, cartons, bands, wraps, transparent duce as contrasted to the old packages and likewise 
envelopes—all are dressed in a white polka dot pattern achieves an air of cleanliness for the related supplies. 


Cans: American Can Co.; Continental Can Co.; National Can Corp. * Closures: Phoenix Metal Cap Co. * Wrappers: 
Hall Lithographing Co.; Charles Gilbert Phelps Co.; Wyoming Paper Mills * Labels: Wilmar Printing Co. * Cartons: 
Agar Manufacturing Co.; Carton Craftsmen. 


LABELS AND SEALS 
BEECH-NUT PACKING COMPANY Pace fl 


It can’t be luck. So it must be its progressive and sane ganization its fourth consecutive All-America award. 
prog g 
packaging program that has earned the Beech-Nut or- This year the palm goes to the labels of two new lines— 
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chopped foods for babies and canned soups—which 
make their debut and to two condiment packages which 


were redesigned to conform with the design motif of 


the new containers. The chopped food packages rely 
upon direct color photography of a baby’s face on the 
labe! of the squat, vapor-vacuum sealed jar to exert 
product identification in hand with the trade mark, as 
well as to insure ample and pleasing display. The 
can labels duplicate the pattern utilized on the baby 


food packages, with the Beech-Nut trade mark forming 
major decorative effect. The back panels of the labels 
contain all other descriptive matter. Condiment 
labels, in red, likewise utilize the company trade 
mark as design motif. Here the familiar trade mark 
has been modernized, all unnecessary copy being elimi- 
nated to give a cleaner and more legible appearance. 
Though the labels are different in layout and design, 
they identify the products as members of a family. 


Designers: Arthur S. Allen & Associates. * Labels: Stecher-Traung Lithograph Corp. * Cans: American Can Co. * Bot- 
tles: Owens-Illinois Glass Co. * Closures: Aluminum Seal Co.: White Cap Co. 


CARSTAIRS BROS. DISTILLING CO., INC. 


Each of the members of the Carstairs liquor family bears 
identifying elements which relates one package with the 
other, but each, at the same time, retains an individu- 
ality all its own. Similar design elements are the Car- 
stairs trade mark on the tamper-proof Cel-O-Seal caps 
and the medallion head and company signature blown 
into the bottles themselves. In other respects, the 
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packages for each of the brands are radically different in 
design and shape. Each has been designed to create an 
atmosphere of tradition which is so necessary when the 
confidence of the consumer in a branded liquor is being 
sought. The labels—in some cases full color lithog- 
raphy is utilized, in others simply lettering—are all 
planned to tie-up with the product name. 


Designers Carstairs 1788 container: Myron Perley, Lennen & Mitchell, Inc., in collaboration with Raymond Loewy * De- 

signers all other containers: Myron Perley, Lennen & Mitchell, Inc., in collaboration with DeVaulchier, Blow & Wilmet, 

Inc. * Designer shipping cases: Hans Sauer, Lennen & Mitchell, Inc. * Labels: Courier-Journal Job Printing Co.; 

Fleming-Potter Co. * Bottles: Anchor Hocking Glass Corp.; Owens-Illinois Glass Co. * Closures: Armstrong Cork Co.; 

Dodge Cork Co. (wood embossed corks); Aluminum Company of America (Roll On caps) * Secondary closures: E. I. 

du Pont de Nemours & Co., Inc. (Cel-O-Seal); Reynolds Metals Co., Inc. (foil) * Shipping containers: The Hinde & 
Dauch Paper Co.; Owens-Illinois Glass Co.; Star Corrugated Box Co. 





UNITED PUBLIC MARKETS, INC. 


These packages should stand out refreshingly among the 
litter of mongrel packages often found in the average 
grocery store. They offer an example of packages 
finely related to each other, expressing in their associa- 
tion the subtle character of a line. An all-over red 
Scotch plaid pattern forms the background on each of 
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the can labels to relate the various products in the 
family and to tie-up cleverly with the product name, 
“Bonnie.”” Photographic color reproductions of the 
contents to be found in the can are presented on each 
label so as to permit the consumer to quickly see what 
she is buying. 


Labels: Stecher-Traung Lithograph Corp. * Cans: American Can Co. 


WRAPS, BAGS AND ENVELOPES ~TRANSPARENT 


NEW ENGLAND CONFECTIONERY COMPANY 


Mints sold in penny units must be displayed at “change 
catching” points near cash registers. The most eco- 
nomical shipping package and wholesale sales unit, 
however, is far too bulky to earn display at these de- 
sirable points. To overcome this difficulty, a combina- 
tion package was developed consisting of a set-up box 
with attractively printed wraps which serves to carry 
the merchandise in transit and as a storage and re-fill 
container for the dealer. Within this box the dealer 
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finds a conveniently small display box constructed 
with rigid transparent walls and a printed cardboard 
back panel. Thus while the dealer keeps his stock of 
mints in the set-up box, the transparent unit for counter 
presentation achieves a sparkling, clean-looking setting 
for the white mints and assures the proper presentation 
of the product at all times. Transparent wraps for 
the individual packages of mints use a green, white 
and black color scheme. 


Printed transparent wraps: Forbes Lithograph Mfg. Co. * Transparent material: Cellophane, E. I. du Pont de Nemours 
& Co., Inc. * Rigid transparent display boxes: Forbes Lithograph Mfg. Co. * Display box material: Lumarith-Protectoid, 
Celluloid Corp. * Set-up boxes: Consolidated Paper Box Co. 
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SEAL-SAC, INC. 


These hoods for protecting products used in the kitchen 
from light and dust, or for preserving foods stored in the 
refrigerator, were launched on the market about three 
years ago and have met such acceptance and demand on 
the part of housewives that they are now marketed in 
attractive packages, containing a variety of assort- 
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ments. The protective hoods themselves are amber 
toned and the package envelopes harmonize in color 
with black printing. Various sizes were developed to 
conform to the contours of the Seal-Sac cover assortment 
not only for foods, but for covering electrical appliances 
and protecting valuable papers, etc. 


Square transparent envelopes: Thomas M. Royal & Co. * Long transparent envelopes: The Dobeckmun Co. * Envelope 


material: Cellophane, E. I. 


ARIS GLOVES, INC. 


Marketing strategy is shown in the adoption of packages 
for women's gloves since soilage is an item causing a 
good part of the retailer's merchandising headaches. 
The transparent envelope protects the gloves from 
handling and dust when on counter display, while, at 
the same time, permitting the consumer to see the 
product. The back of the envelope remains free of all 
decoration so that the gloves can be seen clearly. The 
front face, however, utilizes an all-over color with a 


du Pont de Nemours & Co., Ine. 
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transparent panel in the form of a woman’s gloved hand 
thus achieving colorful display values. The color and 
design vary for different glove brands. The package 
was first developed to present one particular brand, but 
it has since proved so successful, in terms of sales, that a 
complete line of both trade mark and department store 
private brand gloves is now being merchandised in these 
transparent envelopes which, in colorful design patterns, 
achieve display values. 


Envelopes, design and manufacture: Shellmar Products Co. * Envelope material: Cellophane, E. I. du Pont de Nemours 
& Co., Ine. 


WRAPS, BAGS AND ENVELOPES ~ OPAQUE 


BAYUK CIGARS, INC. 


The Phillies wrapper, designed to promote cigars as a 
gift on Father's Day, combines plenty of novelty and 
practicality. A remarkable simulation of a wooden 
shipping container is achieved, complete with nail 
heads, stencil lettering and a shipping label which pre- 
sents an appropriate message. The wrappers are re- 
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movable after Father’s Day has come and gone so that 
the dealer does not find himself with gift packages that 
cannot be sold until next year, but, rather, has on hand 
the regular sales package. A noted reflex of mascu- 
line appreciation for this package has been reported 
sales showing marked increase over previous years. 


Designer: C. F. Wilkinson, Ivey & Ellington * Wrap: U. S. Printing & Lithograph Co. * Wrapping machinery: Package 
Machinery Co. 


KRUEGER BEVERAGE COMPANY 


Aptly called “Swirl” packs, the Pale Dry and Club 
Soda packages carry out the swirl motif consistently 

bottles, closures, labels, the carry pack and the display 
card all utilize a spiraling, swirling pattern. The carry 
packs are rectangular in shape with rope handles for 
ease in carrying home from the store. Each pack holds 
six bottles, thus increasing the unit of sale. The bottles, 
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with their swirl design, are topped by closures which 
likewise carry on the pattern. The green Pale Dry 
bottles are supplied with gold foil embossed labels and 
the crystal Club Soda containers are given silver em- 
bossed labels. The display card, appropriately de- 
signed to convey the Swirl idea, tops a row of bottles to 
form a display for counter presentation. 


Designer: Thomas D’Addario * Bags: Union Bag & Paper Corp. * Bottles: Owens-Illinois Glass Co. * Closures: Crown 
Cork & Seal Co. * Labels and display card: American Label Co. * Filling machinery: Liquid Carbonic Corp. 
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OAKVILLE COMPANY 


Added convenience, added safety and—as a result— 
added sales were achieved when the usual roll-up type 
of package for straight pins was discarded in favor of 
this book-type package which is similar in construction 
to the familiar match book. Eight rows of pins are 
contained in each pack, totaling 160 pins to a package. 
Since only the pin head is exposed, increased safety is 
achieved. The cover is die-cut so that it can act as a 


Packages and packaging machinery, design and manufacture: 


PLASTIC CONTAINERS 


THE WOOD-REGAN INSTRUMENT CoO., INC. 


When it was decided to create a new package for the 
Wrico lettering instrument set, molded plastics were 
adopted in place of the formerly used mahogany cabi- 
net. This type of container was thought ideal in that it 
not only reduced cost, but provided a kit that would not 
warp, chip or tarnish and one whose finish would be 
permanent and easily cleaned. Further, the plastic 


Designer: 


ST.’ CLAIR MANUFACTURING COMPANY 


Extremely practical are the plastic containers adopted 
for the housing of a woman’s razor—known as Razor- 
ette. Oval shaped and small in size, in a selection of six 
different color combinations, the package is one that 
embodies a good measure of feminine appeal. The 
practicality of the unit is found in its durability, light 
weight and adaptability to economical molding, in 
quantity, with all necessary extensions integral with each 
of the two parts of the container, lid and base. Each 


Molder: Chicago Molded Products Corp. * Molding material: 
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button hole to support the pin book on the sewer’s 


jacket or dress button when the hands are occupied. 


The cover likewise carries a 4 in. rule marking for addi- 
tional convenience to the sewer. Product identifica- 
tion and the sales message are printed in blue on a buff 
background. The units are packed in groups of twelve 
in a harmonizing carrier container. Reports indicate 
that the package is rapidly gaining favor. 


: Oakville Co., Division Scovill Manufacturing Co. 
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material was found adaptable to being molded, in a 
simple operation, into the desired compartments or 
cavities for the lettering instruments. The container, 
as finally adopted, consists of two parts, lid and base. 
The cavities and even product name are molded integral 
with the base and the lid. Mahogany colored plastics 
are utilized, achieving a smart and modern appearance. 


Earl Mandle * Molder: Auburn Button Works, Inc. * Molding material: Bakelite, Bakelite Corp. 
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case holds an extra blade in addition to the Razorette. 
The product is presented on sales counters on a spe- 
cially constructed display which holds the Razorettes in 
a fan-like arrangement and which photographically 
shows the many uses to which the product can be put. 
The six color combinations available are thus _pre- 
sented in a manner which permits the consumer to not 
only see, but likewise to handle the product and thus 
to become aquainted with a new item. 


Lumarith, Celluloid Corp. * Display printing and lami- 


nating: The Dobeckmun Co. 


ELI LILLY AND COMPANY 


The assorted capsules and tablets differ in size and color 
and in this container they are visibly displayed in a 
lransparent plastic case in four “wells” which accom- 
modate the various sizes without influencing the out- 
side contour of the case. Black molded caps, which are 
not interchangeable, give definition to the case and 
carry the proper identification of the contents of the 
“well” in white etched lettering. They are so designed 
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as to rest lightly, yet firmly, on the lip of the case over 
their respective “wells” to form a compact, convenient 
and attractive carrying case which is offered to physi- 
cians to acquaint them with some of the products 
manufactured by the sponsoring company. The unit 
is of a size that can be conveniently carried in the 
coat pocket. Transparency permits the physician 
to quickly note when a re-fill of tablets is necessary. 


Molder: Kurz-Kasch, Inc. * Case material: Lucite, E. I. du Pont de Nemours & Co., Inc. * Closure material: Bakelite, 
Bakelite Corp. 
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COLLAPSIBLE TUBES 


UNIT PACKAGES, INC. 


Trial and error and finally success is the story behind 
the invention of the Quixy hand fire extinguisher, a 
practical and compact unit. A metal tube with pin- 
type closure was the final selection as being the most 
efficient type of package for the housing of the fire- 
fighting carbon tetrachloride liquid. The closure per- 
mits quick use of the product when needed and provides 
a leak-proof seal. The liquid, being heavy, was found 
to distort the tube in shipment. Thus a second problem 


Page 159 


was posed in the creation of a hand fire extinguisher, 
Solution to this was solved by utilizing pulp holders 
which hold the tube snugly during shipment, permitting 
no shifting about. The tube is stapled to a die-cut card 
which bears appropriate information on the product, 
Another pulp holder, similar in shape, is placed over this 
unit, the whole being held together by a cardboard 
sleeve. The tube in its pulp cradle is provided with an 
attachment for hanging in convenient places. 


Collapsible tube: Sun Tube Corp. * Molded pulp container: Pulp Products Co., Inc. * Sleeve, box and die-cut card: The 
Display & Advertising Service * Inks: The International Printing Ink Corp. * Staples and stapling machinery: Bostitch, 
Inc. * Tube filling machinery: Arthur Colton Co. 


LAMBERT PHARMACAL COMPANY 


Two years of research with due consideration of family 
relationship and design in keeping with the product and 
Listerine toothpaste and shaving cream come to market 
in new packages. White is adopted for an appearance 
of cleanliness and sanitation. Tube decoration is re- 
stricted to the product name imprinted boldly on the 
clean white background. Seeking a color which would 
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be striking took up part of that two year study period, 
Finally a purple-blue tone was adopted for the tooth- 
paste and a yellow-green for the shaving cream. — Har- 
monizing cartons are utilized with the lettering in re- 
verse and the carton itself in color. The new cartons 
make use of the side panels for cross reference to other 
Listerine items—a feature lacking on the old packages. 


Designers: Arthur S. Allen and Sydney Bagshaw * Collapsible tubes: Globe Collapsible Tube Corp.; Wheeling Stamping 
Co. * Tube closures: Colt’s Patent Fire Arms Mfg. Co.; Wheeling Stamping Co. * Cartons: American Coating Mills, Ine. 


WALTON FISH BAIT COMPANY, INC. 


Fish bait in a tube for those that can’t or won’t use real 
worms. The bait squeezes out looking very much like a 
worm, thus pleasing both fisherman and fish. Tube 
design is planned to convey the use of the new product 
to a maximum degree. A fish, hooked, is reproduced 
and white, red, black and silver colors are utilized to 
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create a neat yet striking package. The back face of 
the tube bears directions for use. The Walton name 
wisely appears at the top of the tube so that as the 
fisherman rolls up the tube as he takes his simulated 
worms out, he will be able to see the name of the com- 
pany that enabled him to catch all those fine fish. 


Collapsible tube: National Collapsible Tube Co. * Carton and display container: F.N. Burt Co., Inc. * Board: Lowe 
Paper Co. 


CLOSURES 


MERCK & CO., INC. 


Bottle and closure were both developed to make the 
use of mineral acid safer and simpler for laboratory 
workers. The old closure was a glass stoppered bottle, 
sealed with plaster of paris held on to the closure with 
cheesecloth. This was difficult to remove and caused 
the pouring lip to become messy. Thus the acid was 
likely to run over the side of the container, endangering 
the handler. The new closure of polystyrene plastic 
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material may be used on bottles containing the strongest 
acids and will remain unaffected. <A liner of impreg- 
nated glass cloth is utilized to further make tie closure 
leak-proof. The amber transparent closure is easy to 
remove and eliminates the tedious hand labor formerly 
encountered in opening the bottle. The ‘‘Pour-Clean” 
bottle gets its name from the pouring lip, constructed 
integral with the bottle, making for safe pouring. 


Molder: Mack Molding Co. * Molding material: Polystyrene, Bakelite Corp. * Closure liner: Owens-Corning Fiberglas 
Corp. * Bottle: Anchor Hocking Glass Corp. 
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The \iscous nature of honey makes it a difficult product 
to dispense. The Lake Shore Honeycomb dispensing 
jar, however, neatly solves the problem. The metal 
closure incorporates a slide mechanism which can be 
operated easily with one finger and which cleanly cuts 
off the flow of honey as desired. Closures of this type 
are not a new innovation, but the fact that the units 
have been manufactured at low cost and incorporated 
as an integral part of every sales package, rather than 


W. F STRAUB & COMPANY 
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offered as a premium, is a new merchandising principle. 
The jar is of glass simulating an actual honeycomb. 
This novel and practical container is placed in a blue 
and white carton with die-cut front and back faces to 
expose the jar when on the shelf or counter. Thus the 
appetizing honey, housed in its jar which catches and 
reflects light, does its own efficient selling job. A cor- 
rugated sheet, die-cut, is placed over the top of the car- 
ton to anchor the slide mechanism until used. 


Closure, manufactured by user, W. F. Straub & Co. * Lithographed tin plate for closure: Caspers Tin Plate Co. * 
Bottle: Owens-Illinois Glass Co. * Carton: American Coating Mills, Inc. 


GIMBEL BROS.., INC. 


The ingenious metal slide top and the paper seal in- 
corporated in this fibre can insure a sift-proof container 
and prevent spilling, sampling or substitution of the 
product. The closure slides on metal ways, providing a 
positive locking and sliding motion. The ways likewise 
provide rigidity to the can and, at the same time, per- 
mit the insertion of the paper sanitary seal which as- 
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sures the consumer of a sterile product. The slide top 
can be operated easily with one hand and cannot be- 
come lost since it is not detachable from the package. 
The use of the slide top likewise eliminates the need 
for pouring spouts and the danger of cut fingers, pres- 
ent when certain types of containers are used, is 
also eliminated. 


Fibre can and metal closure: Cordiano Can Co., Inc. * Custom packers: Purepak, Inc. 


MISCELLANEOUS 


WARD BAKING COMPANY 


Drum-shaped metal containers have long been recog- 
nized as a logical package for fruit cakes, possessing as 
they do adequate sturdiness and notable possibilities 
for attractive decoration. For ‘‘de luxe” fruit cake, a 
metal container was therefore devised with outer sur- 
faces fabricated of highly embossed aluminum foil, 
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laminated to a thin chipboard and, in turn, attached 
to the container walls. Exposed metal surfaces are 
coated in a silver finish, so treated as to have no odor 
effect on the cake. The new type container produced, 
it is reported, a 60 per cent sales increase in comparison 
with previously used lithographed tin packages. 


Container, design and manufacture: The S. K. Smith Co. * Removable holiday transparent wrap: Shellmar Products 
Co. * Wrap material: Cellophane, E. I. du Pont de Nemours & Co., Inc. * Aluminum foil: Reynolds Metals Co., Inc. 


MEIER’S WINE CELLARS, INC. 


For many years, it has been an accepted American trade 
practice to package wine in glass containers, but at least 
one firm now comes along to market its wines in pottery 
containers. An Egyptian type earthenware pitcher is 
utilized, available in various colors, which, by virtue of 
its novelty and graceful appearance, makes justifiable 
claims to display, to gift atmosphere and even to 
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quality. Cork closures safely seal the wines within 
their pitchers. The enterprising company promotes 
and advertises its wines with the miniature pottery jugs. 
These likewise come in a variety of pleasing colors. 
The miniature wine jugs are of novel shape and style, 
delighting the heart of the collector. These containers 
likewise utilize cork closures. 


Pottery pitchers and jugs: Uhl Pottery Co. * Closures: Armstrong Cork Co. * Jug labels: Rainbow Lithographing Co. * 
Pitcher labels: The Foxon Co. * Cartons: Jackson Box Co. 
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Designed to embody a maximum of attractiveness so 
as to find a place on the dressing table, the Accent mani- 
cure sets are beautifully constructed of wood and 
leather. LEdgings, linings and auxiliary trimmings all 
combine to harmonize and enhance the individual kits. 
All the necessary manicure accessories are to be found 
in each of these ensembles—unusual in shape, yet com- 


THE HENKEL-CLAUSS COMPANY 


pact for traveling purposes. Ingenious opening de- 






vices are utilized—a “swing top” which brings the 
bottles in the set automatically to the surface in upright 
position when the top panel is raised; a sliding top pane} 
which causes the bottles to pop up when the panel is 
slid out of closed position. The sewing kits echo the 
novel and sturdy construction of the manicure kits. 


Designer: G. Russell Graff * Cases: Rueckert Manufacturing Co. * Protective containers: Fremont Paper Box Co, 
Labels: The Foxon Co. * Bottles: Maryland Glass Corp.; Owens-Illinois Glass Co. * Closures: Armstrong Cork Co, + 
Implements and fittings: Henkel-Clauss Co. 


SHIPPING CONTAINERS 


G. W. HAXTON & SON, INC. 


\ specially constructed shipping container to safely 
transport grapes so that they will arrive at their destina- 
tion in salable and appetizing condition. <A tray di- 
vides the container into an upper and lower compart- 
ment. A locking strap holds the top flaps securely 
closed during handling and shipping, but may be easily 
opened for inspection of the product. Both the 2-qt. 
containers and the shipping case utilize ventilation holes 
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and the shipper incorporates hand slots to provide ease 
in handling. The design of these packages is as out- 
standing as the construction. An all-over color applica- 
tion is used. The shipping case is of mottled green with 
blue lettering and the individual grape containers are 
red, with uncolored wooden handles stapled in place. 
Clusters of grapes are reproduced in blue on the sides 
of the 2-qt. containers, making for excellent display. 


Corrugated case, design and manufacture: Inland Container Corp. * Inks: The International Printing Ink Corp. 


A. H. HOFFMAN, INC. 


Much difficulty had formerly been encountered in the 
shipping of odorous garden supplies due to sifting. 
The railroad transportation officials objected—natur- 
ally. Along came the Hoffman people to patent a con- 
tainer that meets the necessary shipping regulations. 
This package is known as an “odor-locked, sift-proof”’ 
container and it accomplishes what its name implies, by 
permitting no loss of the product due to sifting and al- 
lowing no odor to escape. The usual slotted openings 
on the corners are discarded in favor of a diagonal knife 


e: 
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cut which supports the flaps. When the inner flaps 
are sealed with gummed paper tape, the case is com- 
pletely closed, top and bottom. A “cut and pour” 
device is incorporated on one of the side panels. Two 
cuts with a knife, along indicated lines, and a small tri- 
angle bends outward to achieve a pouring spout. The 
sturdiness of the corrugated board permits the flap to 
be re-closed and re-opened many times. Design treat- 
ment stresses the constructional features incorporated 
in the container. 


Designer: John A, Farmer * Corrugated cases: Robert Gair Co., Inc. 


THE ROSA COMPANY 


Here’s a shipping container that’s a far cry from the 
traditional practices employed in the shipping of rosin. 
The bulky barrel is replaced by a bag. One hundred 
poundsof therosin are poured into the heavy duty, multi- 
wall bag while in a hot, liquid state and the bag is then 


sewed closed. When the product has cooled, a tightly 
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wrapped package results, sturdy and inexpensive for 
shipping or storage. Savings and advantages include 
ease of handling as compared with the barrel, reduced 
storage space requirements, elimination of sifting or ad- 
herence to the side of the container—the kraft inner 
liner peels off cleanly—and a saving in tare weight. 


Bag, design and manufacture: Bagpak, Inc. * Sewing machinery: Consolidated Packaging Machinery Corp. 
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MACHINERY AND EQUIPMENT 


CAMPANA SALES COMP ANY Page 171 


For a complete discussion of this prize winner see page 266 


Seales and automatic control panel boards and equipment: Toledo Scale Co. * Automatic bottle cleaning machines and 

rotary vacuum filling machines: The Karl Kiefer Machine Co. * Capping machines: Consolidated Packaging Machinery 

Corp. * Labelers: McDonald, Simplex and Duplex types, Pneumatic Scale Corp., Ltd. * Cartoning machines: R. A. 

Jones & Co.; F. B. Redington Co. * Cellophane wrapping machines: Package Machinery Co. * Case sealing machines: 

J. L. Ferguson Co. * Conveyor system: Alvey-Ferguson Co. * Bottles, general line: Owens-Illinois Glass Co. * Bottles, 

Greck pillar style: Hazel-Atlas Glass Co. * Closures: Phoenix Metal Cap Co. * Labels: Fleming-Potter Co. * Cartons: 
American Coating Mills, Inc. * Package insert: Chicago Rotoprint Co. 


THE NORWICH PHARMACAL COMPANY Page 172 


For a complete discussion of this plant winner see page 276 


Liquid filling lines. Bottle cleaning machines: The Karl Kiefer Machine Co. * Filling machines: The Karl Kiefer Ma- 
chine Co.; U. S. Bottlers Machinery Co. * Capping machinery: Aluminum Seal Co.; Consolidated Packaging Machinery 
Corp. * Labeling machines: Economic Machinery Co.; Liquid Carbonic Corp.; New Jersey Machine Co. Tube (filling 
lines. Tube fillers: Arthur Colton Co.; F. J. Stokes Machine Co. * Cartoners: R.A. Jones & Co. * Bundling machine: 
Package Machinery Co. * Wrapping machine: Miller Wrapping & Sealing Machine Co. Powder filling lines. Powder 
fillers: Stokes & Smith Co. General and special machinery: Tablet filling machines: Ivers-Lee Co. * Cottoning ma- 
chinery: B. E. Lakso * Conveying system and equipment: Mathews Conveyer Co. * Case sealing machine and marking 
device: J. L. Ferguson Co. * Closures: Aluminum Company of America * Bottles: Maryland Glass Corp.; Owens- 
Illinois Glass Co. * Labels: Rochester Lithographing Co. 


SP ARKLETS CORPORATION Page 173 


For a complete discussion of this prize winner see page 265 


Bulb cartoners: Cartoning Machinery Corp., Division of U. S. Automatic Box Machinery Co., Inc. * Cartons and dis- 
penser display: Robert Gair Co., Ine. 


THE SWEETS CO. OF AMERICA, INC. Page 174 


For a complete discussion of this installation winner see page 272 


Speedry rotogravure equipment: A. Weiss * Caramel forming and wrapping machines: Rose Bros. (Gainsborough), 
Ltd. * Wraps: Cellophane, E. I. du Pont de Nemours & Co., Inc. 


CANADIAN DIVISION 


GILLETTE SAFETY RAZOR CO., of Canada, Ltd. Page 175 


Razor, razor blades and shaving cream—the complete The lid is reinforced at the corners with metal stays to 
ensemble in a package which enters the gift market. give added attractiveness and unusual strength. Since 
The set-up paper box base is die-cut to support the the product identifies itself through the transparent lid, 
three items. The razor, in an imitation leather, hinged there is no need for further identification on the con- 
box; thirty cartoned blades and the tube of shaving tainer. Thus re-use possibilities for the box are en- 
cream, in its usual sales package, are fitted snugly in hanced. In fact, when the razor container is lifted out, 
position. Over this base, covered in gold pyroxylin a small gold seal is found, informing the consumer that 
paper, a rigid transparent cellulose lid is positioned. the box can be used as a personal utility box. 


Base and transparent lid: American Paper Box Co., Ltd. * Transparent material: Eastman Acetate, Eastman Ko- 
dak Co. * Pyroxylin paper: Louis Dejonge & Co. * Boxboard: Bathurst Power & Paper Co., Ltd. * Seals: Dennison Manu- 
facturing Co. of Canada, Ltd. 
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McCORMICK’S LIMITED 


It’s been known to protect fragile products against 
breakage and to protect personal use products against 
handling, but this ingenious container protects the 
lowly marshmallow from pressure so that when you're 
ready to pop it into your mouth, it will have retained its 
smooth contours. The cardboard base is cushioned on 
all four sides through clever folding carton construc- 


Carton: 


tion. The marshmallows are placed in this tray, cello- 
phane wrapped to obtain a moisture-proof condition, 
The unit is then slipped into a cardboard sleeve with a 
half-moon and star cut-out. Trade name appears in 
reverse lettering on the blue background of this sleeve 
and appears also on the surface of the “‘air-cushioned” 
sections for identification purposes. 


Canada Folding Box Co., Division of Jones Box and Label, Ltd. * Transparent wrapping material: Cellophane, 
Canadian Industries, Ltd. 


COLGATE-PALMOLIVE-PEET COMPANY, LTD. 


Individual packages and shipping-display box were de- 
signed to produce an unusual effect which would induce 
dealers to afford choice display space to this new to-the- 
market product. Individual cartons are of diamond 
shape, so designed as to nest neatly into the hexagonal 


display carton. While the side walls of all the cartons 
are identical, one half of the run has been made with 
top flaps contrasting in color with those of the other 
half of the run. When placed into the display con- 
tainer, this color contrast forms a star-shaped design. 


Individual cartons and counter display: The Reid Press, Ltd. 


McLARENS LIMITED 


A new product on the Canadian market is the de- 
hydrated vegetables and : seat stock for the making of 
soup. The use of transparcéat tubes for the packaging 
of this product permits the consumer to see and thus be 
assured of the goodness of the product. The back of 
the individual bag bears directions for use, and top and 
bottom portions of the bag are tipped in color and carry 
the company’s trade mark and the product name. 


4 
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Adoption of transparent containers likewise permits the 
use of an open counter display which reduces the cost of 
display equipment and permits a flexible distribution 
method. The display-shipping container is of folding 
carton construction with a die-cut lid which folds back 
to form a display panel. It contains 18 individual 
sections for holding an equal number of bags, in upright 
and accessible position. 


Printed transparent bags: Canadian Wrappers, Ltd.; E. S. & A. Robinson (Canada), Ltd. * Bag material: Cellophane, 
Canadian Industries, Ltd. * Display cartons: Thompson Folding Paper Box Co. * Shipping containers: Kraft Containers. 


UNITED DRUG COMPANY LIMITED 


Good design, adequate color weighting and modern 
execution combine to convey the masculine character of 
Bachelor toiletries, a newly developed line for men. 
Being new, there were no old skeletons to renovate and 
drape. Thus the company logically creased a_ basic 
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design motif and color scheme and then faithfully util- 
ized it on each of the packages. A maroon base, on 
which is printed product name, and a grey top, on which 
is printed the trade mark, are employed with no devia- 
tion for all the packages. 


Designer: Charles M. Young * Cans: Barringer, Wallis & Manner; National Can Corp. * Bottles: International Bottle 
Co., Ltd. * Labels: Stanley Manufacturing Co., Ltd. * Tubes: Collapsible Tubes & Containers, Ltd. * Cartons: Thomp- 


son Folding Paper Box Co. * Set-up boxes: 


Fielder Paper Box Co. * Display: E. S. & A. Robinson (Canada), Ltd * 


Powder filler: J. L. Ferguson Co. * Liquid filler: Delamere & Williams, Ltd. * Tube filler: Arthur Colton Co. 


THE REGENT KNITTING MILLS, LTD. eal 


is ingeniously formed by actual wool and photographi- 
cally reproduced, this forming the sole package decora- 


The Regent organization has carved a clean, straight 
path through the jungle of complications attending the 
re-birth of a large package group. The company has 
adopted a basic design scheme for all of the packages 


for its knit goods and woolen yarns. Company name 


tion on the olive green containers. Folding cartons are 
utilized in place of the former set-up boxes with sub- 
stantial resulting savings in storage space requirements. 


Folding cartons: Standard Paper Box Limited. 
& p 
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1938 ALL-AMERICA PACKAGE COMPETITION 
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1938 ALL-AMERICA PACKAGE COMPETITION 


The question might well be raised ‘‘Why, after selecting some 64 prize 
winning packages, is it found necessary or desirable to present an addi- 
tional group of packages to which are awarded Honorable Mention?” 

The answer to this question will be found in the nature of the All- 
America Package Competition itself. Packages are judged in the 
Competition in 20 different categories. The judges compare bottles 
with bottles, shipping containers with shipping containers, closures 
with closures; they consider the category as a primary factor in mak- 
ing their selections, but they do not consider the category alone. A 
container which may attract the judges’ eyes in a given category may 
be found to be encumbered by accessories so defective in design or con- 
struction, or so ill-suited to market conditions as to completely dis- 
qualify it for award. 

In other words, prize winners, although selected and distinguished 
within their categories are, nonetheless, a//-around prize winners—out- 
standing packages by every criterion of measurement. 

When this system of judgment is understood, it will be seen that 
packages awarded Honorable Mention are not mere ‘‘runners-up.”’ 
They are those packages which have one or more outstanding and 




















noteworthy and praiseworthy points of excellence which entitle them 
to recognition as contributions to the development of the art of pack- 
aging. Some excel in visual appearance; some present unusual struc- 
tural features; some represent extremely successful instances of redesign; 
some are the expression of well conceived merchandising plans. While 
none of these containers are deemed to be outstanding enough to dis- 
place any of the award winners, all are worthy of note and praise. 

One further point deserves emphasis. The All-America Package 
Competition has grown to such an extent that it now becomes well 
nigh impossible for the judges to say of the prize-winners, “‘These and 
only these are the outstanding packages of the year.”’ Falling only 
below the level of achievement justifying a prize award, but fully 
worthy of some recognition, there will always be found a group of 
packages such as those presented on the following pages. 

It will be noted, also, that these selections reflect, to a degree, the 
relative achievements in the various categories of the package supply- 
ing industries. Some of the 20 categories are represented by a large 
number of honorable mention packages; others find little or no repre- 
sentation. This is but as it should be, for progress—in its uneven 
march—has been most marked during the year in some fields, whereas 
other divisions have shown little development worthy of much note. 
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1. Problem: To meet consumer preferences for a squat package 
and low center of gravity while giving the same impression of size 
and quantity as competitors’ tall jars. Solution: This series of 
stepped Hazel-Atlas containers with labels designed to emphasize 
variety of items in the line | Result: A 200 per cent increase in 
volume in the last year for the sponsor of these packages, Glaser, 
Crandall Co, 


2. Designer Egmont Arens has replaced the conventional slip- 
covered shoe paste tin with a glass jar and a series of lug-type 
closures, colored to identify the items in the line and thus 
eliminating labels. Claimed advantages include eliminated 
evaporation and increased ease of opening. Jars and closures by 


Owens-Illinois Glass Co. 


3. For filling of inkwells, the W. A. Sheaffer Pen Co. provides its 
Skrip ink in a new bottle. designed to facilitate pouring and to 
provide a firm grip. The high-placed label permits prominent 
name display in crowded stationers’ windows. Note the tilted 
molded pouring closure surmounted by subsidiary re-seal closure. 


Bottle by Owens-Illinois Glass Co. 
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CALisoR MIA 


SAUTERNE 


WINE 


1. Using a blue bottle, required because the product’ tends 
to settle on prolonged standing, the Brunswick Drug Co. has 
achieved distinctive appearance by adopting a white secondary 
seal and a series of two-tone labels with emphasis on whites. 
Bottle by Maryland Glass Corp. Closures supplied by the 


Western Stopper Co. 


5. Wanted: A “different” wine bottle with a “continental” 
atmosphere. Achieved through the clever combination of a dis- 
tinctive banding molded into the green glass and_ brilliantly 
colored labels in reds, golds and whites. The latter color matches 
the white secondary closures. The bottle, designed and manu- 
factured by Owens-Illinois Pacific Coast Co., may be cut at any 


ring for re-use as bud or flower vase. 


6. Gift container for Campana’s Italian Balm, this unit takes 
its fluted motif from a Greek column. The delicate blue cap 
hides a small closure and a threaded neck designed to fit the three 
and a half million home dispensers distributed with the regular 
sales package. Bottle manufactured by Hazel-Atlas Glass Co. 


Closure by Phoenix Metal Cap Co. 
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7. Desiring a box with re-use value as a closet ac essory, 
Wellington Sears Co. adopted this quilted satin covering on a 
sturdy boxboard framework, calling it the “Hope Chest” for 
promotional purposes. Manufactured by the Empire lox and 


Printing Co. 


8. Designed to provide an out-of-the ordinary sales medium for 
top quality flower seeds, this book-type box, with seed packets 
tipped onto its pages, capitalizes on the hobbyist’s love of hobby- 
lore. Various selections are found in Volumes I, II and III, 
Marketed by Land ©’ Flowers Seed Co. Container by the 


Standard Paper Box Corp. 


9. Continuing a long line of successful set-boxes for towels 

5 bal ’ 
Cannon Mills uses a colorful daisy patterned paper to contrast 
pleasingly with sets of any color. The platform and the oyal 
packing utilized make a visual asset of the unusual shape of the 
assembled product. Box manufactured by the High Point 
Box Co., using paper produced especially for Cannon Mills by 

t=] . A 


Louis Dejonge & Co. 


10. Three boxes in one were used to present this boudoir set, 
a single base holding three compartments, each separately lidded, 
Presented to department store buyers by mail, the item won in- 
stant acceptance, largely because of its unique package. Note 
how the base telescopes to match the telescoping lids. Designed 
by Edna Leslie Freeman. Cover stock by Keller-Dorian Paper 


Co., Inc. Protectoid wrapping by Celluloid Corp. 


ll. Ina field where crudity has until recently prevailed, these 
Alligator raincoat boxes, designed by W. L. Stensgaard & Asso- 
ciates, Inc., are unique in appearance and in display value. Each 
box has features suited to distinguish its product or price line, 
and each uses a distinctive color scheme, yet all hold together as 


a family. Box wraps by Pierce Lithographic Corp. 
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12. \nintroductory kit for the “Charles of the Ritz’ treatment 


line. (iis unit is designed to afford maximum display value while 


occupying only “tuck-away” space. Note rectangular bottles, 


labeled on narrow end, and the inclusion of signature on drop leaf. 
Boxes by Jay-Frank, Inc. Bottles by Carr-Lowrey Glass Co., 
with Armstrong molded closures. Jars by Hazel-Atlas Glass Co., 


with Owens-Lllinois closures. 


13. Sold to visitors at the desert oasis, this date carton is de- 
signed to bring mail-order returns from the gift’ recipients. 
Hence the emphasis on “oasis atmosphere” and the slogan offering 
shipment to any part of the world. Created for the Valerie Jean 
Date Shop by the Independent Paper Box Co. 

14. A redesign of carton used for Kleenex Tissues since 1930, 
these boxes are planned to secure adequate display plus improved 
fitness for the boudoir or dressing table. Designer Andrew P. 
Olsen has utilized reverse panels, placed checkerboard fashion, 
to carry delicate but readable lettering of the product name, 
allowing for infinite inventiveness in mass display. Carton by 


Michigan Carton Co. 


15. A specially developed package which trade marks, protects 
and displays Hewett P. Mulford and Co.’s bulbs under the most 
favorable circumstances, while permitting low-cost’ production 
and nesting for easy, economical shipment. Sales are reported 
beyond anticipation and mounting steadily. Carton by The 


Gardner-Richardson Co. 


16. Object: To develop a satisfactory carrying container for 
beverage bottles plus a counter display, to develop a stronger 
handle than afforded by the ordinary carrier, to gain complete 
protection when in carrying position but complete bottle visi- 
bility on display. This ingeniously constructed, one-piece unit, 
developed and produced by American Coating Mills, Ine., is re- 
ported to be garnering increased sales for Roxo and 7-Up wherever 


these products have been introduced. 
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17. Ingenious is the manner in which Designer Walter Nield 
has worked the transparent window of this two-piece telescoping 





folding carton into his design scheme. Note how the illustration 
leads the eye directly toward the product. Carton produced by 
Fort Orange Paper Co., Inc. 


18. Distinguished for both design and merchandising is this 
IGA product. The can utilizes a lock-top lid and paper inner 
seal. The small container is a sample can—shipped with the 
large ones to dealers and intended for free distribution. Both 


cans by Continental Can Co., Inc. 


19. What is a good background for a new brand? Western 
Advertising Artists. designers for Brunswig Drug Co., thought 
that the brand name itself—repeated to form a pattern——-would 
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help on re-sales. Help it did, for this Owens-Illinois Can Co. 
container is reported being ordered at twice the anticipated rate. 


20. Add trite quotations—‘One picture is worth a thousand 
words.” But not so trite when they're all cuss words. And 
the photo on the Whiz Loosen-All cans—reproduced in full color 

is designed to tell the mechanic that he can save all those 
words and elbow grease. Two of a series of containers with i- 
lustrations depicting the function of each product in the line. 


21. A “picture of four drops on a canary-yellow background” 
But look at the 
photo and see how effective it is on this du Pont Orel lubricant 


doesn’t sound like much when you say it. 


can. The black band is placed where the mechanic’s fingers will 
grip the container. Can produced by American Can Co., de 
signed by J. H. Nash 





2. | 
the ge 
nature’ 
querec 
itsell 

Can © 


a 
to giv 
slogan. 
passa 
frictior 
by Am 


4. C 
kit pac 
for the 
to the 
these s 
contain 


of a col 


a N 
easel {¢ 
light a 
brush s 
forms 


Freema 


26. at 
institul 
usage 

an imy 


researc} 


an Co. 
d rate. 


yusand 

And 

| color 

those 

ith il- 
line. 


yund” 
it the 
ricant 
rs will 
les de- 


22. The lettering of the name ‘Valspar’ ties these cans into 
the general line. The use of the anchor emphasizes the special 
nature of the group and the bright gold background on the lae- 
quered cans emphasizes the brilliance offered by the product 
itself. Containers designed and manufactured by Continental 


Can Co, Ine. 


23. edesigns, these, with a “band and spot” effect designed 
to give extra visibility to the product name and a descriptive 
slogan. The fibre can labels are lacquer-coated for moisture 
passage resistance as wel! as improvement of appearance. The 
friction plug closures permit easy access to the product. Cans 
by American Can Co. Labels by The Dobeckmun Co. 


24. Check up a 64 per cent sales increase for the Water Pump 
kit package of Chrysler Corp. Chalk up a rise of 103 per cent 
for the Universal Joint kit. And ascribe both, in large measure, 
to the unique “cut-the-line’” opening and re-closing features of 
these specially developed American Can Co. fibre cans. The 
containers provide tamper-proof protection and insure delivery 


of a complete set of parts, 


23. No mere cut-out of lithographed board is this elaborate 
easel for Seagram Distillers. The easel carries its own picture 
light and the painting is reproduced on canvas to show every 
brush stroke. The line for technologically unemployed artists 
forms to the right. Designed and lithographed) by Einson- 


Freeman Co.. Ine. 


26. Honorably mentioned for excellence and sincerity of the 
institutional approach, this unit’ has won wide acclaim—and 
usage among druggists whose services it advertises as part of 
an important triangle— physician, pharmacist’ and scientific 
research. Lithographed by Thomas A. Schutz Co. 
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27. Window displays, particularly in the liquor industry, ire : 
turning more and more towards extremely realistic effects. | or 
Hiram Walker’s Ten High Bourbon, Ketterlinus Lithographic d 
Mfg. Co. utilized direct color photography made more effective Si 
by a lighted and glowing fire. re 
28. The same glowing fire idea is here carried indoors. This 
: ‘ : ae . . jf 
unit, designed and lithographed by Einson-Freeman Co., Ine., , 
. » . . . tre 
uses a reproduction of an old painting which may later be re- 1 
moved from the display for re-use within the store. 
sl 
no 
29. A motion unit which uses action and photographic realism 
to emphasize—concretely—the qualities of the product adver- 
tised. The motion unit is self-contained, being operated by two 39 
dry cells, good for 600 to 900 hours of continous operation. De- pr 
signed and lithographed by Kindred, MacLean & Co., Inc. cal 
tre 
: : , ; aa Th 
30. Floor stands—once restricted to self-service food outlets a 
are winning a deserved place in top grade stores of every type. mY 
This corrugated unit ships flat and erects to form a colorful de- 
partment for the orderly presentation of an entire line. De- 
signed and produced by The Hinde & Dauch Paper Co. 30. 
me 
. , _— : ees mi 
31. Don’t come up to this display in the dark. It will frighten po 
13) 


you with its full-sized, life-like reproduction of the Manassa Th 
Mauler. Used to promote the Dempsey liquor brands, it has 


won remarkable dealer acceptance—proven by double-sized wi 
re-orders. Designed and lithographed by Einson-Freeman Co, 
St 
Wa 
32. Called the “Silver Pylon” in dealer promotion literature, a 
this floor stand forms a complete bulb department, yet occupies the 
99 but 1!/.sq. ft. of floor space. Note the bulbs shown without their ee 
wrappers, the latter being placed for re-use at the center of each ‘a 
shelf. Produced by Gray Wire Specialty Co. Fre 
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33. A flexible merchandiser that may be used as a floor stand 
or dismounted to form a counter stand plus a bin-type floor 
display. The back cards are changeable to identify either of two 
Squibb lines of pharmaceuticals. Display designed and_ pro- 




























duced by Kindred, MacLean & Co., Ine. 33 

3i. A patented lighted unit which utilizes a die-cut, metal foil 

front panel illuminated from behind by a bulb and flasher device. 

Translucent sheeting behind the die-cut lettering provides a 

simulation of neon lighting. Designed and produced by Rey- QUIBB 

nolds Metals Co., Inc. RODU 

QUALITY P 

DENTAL CREAM 

35. Sampling a product is normally an expensive form of sales MINERAL OIL 

promotion, In this case it is handled in a practical and economi- ASPIRIN 

cal manner by use of a self-service counter display. Note the cop LIVER OIL 

transparent cover to prevent exposure of the sample product. MILK OF MAGNESIA 

The company reports dealers willingly providing the open con- 

tainer of olives and gaining a marked sales increase thereby. 

Designed and produced by Kindred, MacLean & Co., Inc. 

36. When the customer reaches for his change, this automatic 

merchandiser flashes a “thank you” and at the same time illu- 

minates a reminder sales message. Cells are displayed in the side 7 

pockets and a battery tester forms an integral part of the unit. Eiri 

The two dry cells required for illumination are reported to last 34 (a ) 






for six months or more. Molded of Durez by the Richardson Co. 















; 
*BONE 
37. To get the consumer to find out for himself what type and \ 
wattage of lamps to use, this counter unit is equipped with 
windows indicating every room of the average home. Lifted, 
these disclose complete listings of bulb requirements for each 
room. The sturdy platform holds the display above the counter 
at eye level position. Designed and produced by Einson- 
Freeman Co., Ine. 
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38. Using the same little doll character featured in its consumer 
advertising. the Griffin Manufacturing Co. presents its prodict 
in open display containers and wall-hanging dispensers designed 
to attract attention by their colorful reproductions of the doll 
and their changing slogans. Designed and manufactured by 


National Folding Box Co. 


39. Problem: To relate, in display. a group of jointly adver- 
tised Borden products. Solution: The Pantry Shelf, a simple 
set-up unit filled with packages drawn from stock. For further 
emphasis, the display was pictured in all publication advertising. 


Produced by Kindred, MacLean & Co., Ine. 


10. Sales increases in no case less than 50 per cent and in some 
instances as high as 1000 per cent are credited to this Heinz Bean 
Pot—-both a display and a counter-located electric oven—de- 
signed to dramatize the product at the point of sale. The 
pottery inner container is produced by Morton Pottery Co., 


the display and electrical unit by Helmeo, Ine. 


11. A new product demands a new package. Hence this Lastex 
thread of Dritz-Traum Co., Inc., comes packed in a transparent 
cellulose derivative vial with a metal dispensing closure equipped 
with a convenient cut-off device. Vials produced by Hygienic 


Tube & Container Co. 


12. Service station operators have welcomed this display 
demonstrator which aids them in showing customers the differ- 
ence between summer and winter oils. Ball bearings sealed in 
the cellulose derivative vials attached to the transparent card 
demonstrate the viscosity of light and heavy Atlantic Refining 


Co. oils. Credit Lusteroid Container Co., Inc. 
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13. What could be more appropriate than to pack a beach 
towel in an easily carried transparent kit suitable for beach use? 
Cannon Mills have done just that—and with phenomenal sales 
results. Transparency hasn't harmed the item with display- 
minded department store buyers, either. Box produced by Old 
Dominion Box Co.. Ine. 


41. Noteworthy for refinement of detail and for attractiveness 
on display is this out-of-the-ordinary R. H. Macy line of old- 
fashioned herbal preparations. Note particularly the shallow 
Note also 
the use of fabric ribbons to tie together packages in the line. 


wooden bowl and the quilted box and fabric “bags.” 















15. Chalk up one more honorable mention for pottery—-scoring 
a great comeback this year in several fields. These packages are 
designed for men—but mostly sold to women as gifts for men. 
And they steer an attractive middle course combining pottery. 
metals, glass. foils and papers to achieve an harmonious series of 
designs deemed attractive to women as well as to men. 


16. Continuing a long series of successful package promotions, 
the Hickok Manufacturing Co., Inc.. has this year combined 
such diverse materials as wood, leather, die-cast’ zinc. brass. 
plastics, fabric and paper into a line of containers distinguished 
equally by their appearance and their sales records. 
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Pe beliewe this whisky to be one of the finest old Bour- 
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17. For a special run of fine whisky, the Brown-Forman Dis‘ il- 
lery Co. ruffed back through the packages of history to use hand 
bottling methods of decades ago. The hand blown bottle was 
specially designed by Owens-Illinois Glass Co. and labeled with 
an imprint of the individual purchaser’s name. Notable, how- 
ever, is the one modern note, a secondary viscose seal supplied 
by Armstrong Cork Co. and placed over the fabric sealing ribbon 


which is in turn sealed with wax. 


18. Glass packs are coming into increasing favor for fine fruit 
and vegetable preserves. These packs, using narrow labels set 
around the base of each jar to insure product visibility, are 
reported as complete sell-outs. Containers by Owens-Illinois 


Glass Co. Closures by White Cap Co. 


19. Topped with a foil secondary closure and using a bottle of 
utmost simplicity, Old Lewis Hunter whiskey is presented with 
finely engraved labels befitting a fine product. Labels by the 
American Bank Note Co. Bottles by Owens-Illinois Glass Co. 
Embossed foil secondary closure by Reynolds Metals Co., Inc., 


over a Williams Cork-N-Seal closure. 


50. A lacquered label, designed to emphasize the product and 
sponsor names and the whiteness of salt, is used for the 1-lb. 
packages of the Barton Salt Co. Lacquer aids in resisting 
moisture penetration and thus helps keep product free flowing. 


Label by Stecher-Traung Lithograph Corp. 


51. A bottle, designed to have both light weight and the strength 
to resist gas generated by the product, is used for Fleecy White 
laundry bleach. The label emphasizes the import of the trade 
mark name. Bottle by Fairmount Glass Works. A rubber 


stopper is utilized. 


weTWelo’ 


Barton’ 


FREE 
RUNNING 





| Mttapeers rpcononill 


© Satur CELLAR 





52 
time 
posit 
disp] 
Co 

label 


53. 

was 
acel 
is id 


displ 


54. 

iden’ 
rupli 
with 


mar 


oo. 
high: 
glove 


prod 


56. 

used 
Milli 
in la 
Bags 


Dbe 
band 
sales 


Met: 


WUCKWHEAT 
PANCAKE 


OW- 


lied 


bon 


ruit 


are 


1018S 


» of 
ith 
the 
oN 


ind 
-lb. 
ing 


vo 
ng. 


rth 
ite 
ide 


ber 








52. These transparent, printed cookie bags are formed, at the 
time of packing, around the product which is held in desired 
position by the interior dividers. An ideal means of achieving 
display for both product and brand name. Shellmar Products 
Co. designed and produced the transparent bags. Printed paper 


labels surmount the bag closures. 


53. A heat sealing wrapper that does not adhere to the cheese 
was desired for this Kraft product. The solution was found in 
acellophane wrap created by The Menasha Products Co. Design 
is identical on all four faces of the block, insuring adequate 


display for the product at all times. 


54. Printed transparent envelopes—enabling the consumer to 
identify the product without handling—are credited with quad- 
rupling sales of bowl covers and food bags for the Reinhold Co. 
within a single year. Bags printed and produced by the Shell- 


mar Products Co. 


55. Printed cellophane envelopes, with transparent backs and 
high-spot window panels, permit colorful presentation of Hansen 
gloves and eliminate much destructive handling of the delicate 


product. Produced by The Dobeckmun Co. 


56. Obtaining a package more compact than that formerly 
used and with maximum face area for display purposes, Kirk’s 
Milling Co. has at the same time, achieved marked economies 
in labor costs without the aid of automatic sealing machinery. 
Bags by Thomas M. Royal & Co. 


57. Baker’s Chocolates now appear in bars wrapped in foil and 


banded in lacquered foil wraps for brilliant display. Phenomenal 


sales increases are claimed. Wraps produced by Reynolds 


Metals Co., Inc., using foil of its own manufacture. 
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58. Problem: To move large quantities of an over-produced 


crop in a highly competitive market. Solution: A revision of 


the old paper label design, printed in reverse on transparent 
cellulose and laminated to a base paper. Result: High luster 
and freedom from soilage on the shelf—a particularly desirable 
advantage for the small dealer who hesitates to stock up on goods 


in soilable packages. Wrap by Shellmar Products Co. 


59. A streamlined display-box molded in red, black or white 
plastics. The carved window is an acetate sheet, snapped into 
place. Complete assembly of package takes ten seconds. And 
dramatic presentation of product has had a pronounced effect 
on sales. Designed by Kenneth W. Olson. Molded of Bakelite 
by Auburn Button Works, Inc. 


60. In the highly competitive electric shaver field, this box, 
of Bakelite and Lucite, provides not only an attractive and sturdy 
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package but an excellent’ display as well. Designed to close 
easily over the unit and cord, the box holds the shaver safe 
against jarring during travel. The transparent lid permits a 
clear view of the product for counter presentation. Molded by 
The General Industries Co. 


61. Replacing a previously used cast’ metal case, the high 
thermal content of which led to inaccuracies in’ temperature 
readings, this plastic case for the Friez Psychrometer has elimi- 
nated errors, lightened weight) and—mirabile dictu-—-increased 
sales, it is reported, by over 390 per cent. Molded by Consoli- 
dated Molded Products Corp. 


62. A combination of traditional charm and modern utility, 
this container combines a classic London Dock type bottle 
with a modern label and a tamper-proof, re-sealable aluminum 
closure. Seal by Guardian Safety Seal Co. Label by Gugler 
Lithographic Co. Bottle by Owens-Illinois Glass Co. 
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63. With a full range of new bottles, bearing relief grape decora- 
tions, the Garrett wine line goes to market boasting a “‘triple 
seal.” Reading “from the outside in,”’ the seal consists of a cellu- 
lose secondary closure, a single-shell metal cap and an innerseal 
imprinted to cross advertise other Garrett wines. Bottle by 
Olean Glass Co., Inc. Inner seal by Ferdinand Gutmann & Co. 


64. To provide the dentist: with a complete “workshop” for 
synthetic porcelain restorations, The L. D. Caulk Co. uses these 
wooden cabinets, designed to harmonize with dental office fur- 
nishings. The unit has measurably increased sales of complete 
sets of materials and instruments. Boxes produced by Henry 
H. Sheip Manufacturing Co. 


65. To permit opening of bulk meat containers for inspection 
prior to re-sealing and re-shipment, Armour and Co, has adopted 
this Bliss type corrugated container, designed by Dexter Folder 
Co. and manufactured by Container Corporation of America. 
The top panel of the box and the sides are equipped with raised 
crown stitches through which wires and lead seals are attached. 


66. If people willingly pay for the package, that’s a pretty 
certain sign that the designer has done his work well. Neiman- 
Marcus Co., Texas department store operators, experienced a 30 
per cent increase in the sale of holiday wrappings last December, 
following the introduction of this group of packs, ranging from 
small Christmas “poppers” to a giant “Treasure Chest.” 


67. Designed to replace wooden barrels, kegs and boxes for 
the shipment of chemicals, this Mathieson Alkali Works con- 
tainer is shipped from the box plant in the flat and set up prior to 
filling. Designed and fabricated by Gaylord Container Corp. 
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68. A new foil envelope has been adopted for G. Washing- 
ton’s coffee, formed, filled, crimped and sealed on a specially 
constructed machine from roll stock. Reynolds Metals foil is 
used. Machine developed and manufactured by U. S. Auto- 


matic Box Machinery Co., Inc. 


69. McLarens Limited, Canadian packer, presents olives and 
pickles in its new ice box jar, for re-use as a household container, 
Note measurement markings of jar walls. Bottles by Dominion 
Glass Co., Ltd. Labels by Stanley Manufacturing Co., Ltd, 


Caps by Anchor Cap & Closure Corp. of Canada, Ltd. 


70. Stockings are presented in Canada in this cylindrical gift 
box formed of transparent sheeting by The Granby Manufac- 
turing Co. and adorned with silk ribbons supplied by the Stark 


Bros. Ribbon Co. 


71. Canadian Canners Limited have adopted this wide mouth 


jar for jams, equipped with an easily removed and _re-sealed 


closure. Bottle by Dominion Glass Co., Ltd. Labels by 
Stanley Manufacturing Co., Ltd. Closures by Anchor Cap & 


Closure Corp. of Canada, Ltd. 


72. Transparent tooth brush containers, used by The British 


Xylonite Co., Ltd., boast ventilating ends and a tinsel paper 


base which serves as display background. Fabricated by The 


Granby Manufacturing Co. 
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( TYPICAL PRODUCTS NOW d. 
( BEING KEPT “FACTORY 
CPRESa” BY PLIOFILM < 


gates naturally moist will 
not dry out—moisture-hungry 


products will not absorb damp- 
ness —when wrapped in Pliofilm. 
This new transparent packaging 
sheet made by Goodyear is not 
only inherently waterproof—it is 
inherently moisture-vapor-proof, 
too! It seals with heat or ad- 


A centennial 

product of The 

Greatest Name 
in Rubber 


hesives, forming an airtight clo- 
sure. It excels in dimensional per- 
manence and tear strength. Resists 
oils and greases. Keeps out mold. 
Imparts neither taste nor odor. 


Pliofilm is answering many tough 
packaging problems on all types 
of products requiring moisture- 
protection—foods, drugs, powders, 


THE GREATEST NAM 





chemicals and sundries. It is 
available in rolls, cut-to-size 
sheets, bags and laminated to 
paper, cardboard or foil—both in 
clear and in many transparent 
and opaque colors. For samples 
and information write: Pliofilm 
Sales Department, Goodyear, 
Akron, Ohio. 
IN RUBBER 
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The plating may be applied to any portion on 
the container—inside, outside or on both sides. 


2 


NEW FIELDS FOR PLASTICS 


The modern container must meet two rigid and exact- 
ing requirements. It must be distinctive and attractive 
as the package represents the product, and the customer 
buys on confidence and the excellence of presentation. It 
must also protect and preserve the product it contains for 
the safety and the satisfaction of the consumer. 

Before the advent of plastics, a jar was rather heavy 
and colorless and put the manufacturer hard at work to 
devise colorful labels, trick tops and expensive finishes 
to differentiate his product from the next. Today the 
extensive use of plastics in almost every field is based 
upon definite decorative and economical advantages. 

The possibilities of design are unlimited, as plastic 
materials can be molded into intricate shapes and forms 
having engraving, relief or other decoration inherent in 
the mold. The wide range of colors and attractive 
mottles and color combinations have a permanent, lus- 
trous finish as they leave the mold. Perfect reproduction 
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seem to be opened by this 
new silver plating process 


in design and dimension meets the demands of modern 
advertising and production methods for uniformity. 

Lightness in weight and shock resistance assure eco- 
nomical shipping of merchandise. The lightness and un- 
breakability make these containers safe and comfortable 
for women to carry in hand bags and in luggage. 

Obviously, plastics is the ideal material to satisfy the 
first requirements for the modern container, but due to 
several properties difficult to control, they have not been 
very extensively used in the container field. 

Upon prolonged contact with liquids, creams and solu- 
tions, most plastic materials have a considerable ab- 
sorption factor. Some of the common manifestations 
are swelling, warping, cracking, pitting and discolora- 
tion of the plastic material. It also may cause dehydra- 
tion of the contents such as drying out of creams. Bleed- 
ing occurs when the pigment enters the contents. 

Many essential oils, solvents (Continued on page 244) 
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STATE PACKAGE LEGISLATION 


Measures of particular importance to the dairy and poul- 
try industries along with food, drug and cosmetic bills 
predominate among bills, affecting users of packages and 
package manufacturers, receiving consideration by 43 state 
legislatures that started their deliberations in January. 

The general trend this year, as in years recently passed, 
has been for increased regulations on packaging. There 
are, however, a few notable exceptions. In a few cases, 
bills receiving legislative consideration definitely pre- 
scribe rules on packaging to be followed by the particular 
industry, while in most cases the legislature merely sets 
up a state department to establish and enforce detailed 
regulations, or delegates such authority to an existing de- 
partment. Food, drug- and cosmetic bills, of which 
many are before legislatures, generally set general rules 
for packaging and labeling, conferring on a State depart- 
ment authority to set specific regulations within pre- 
scribed limits of the act. 

A summary of legislative activity of the past month 
concerning packaging, by states, follows: 

Arkansas—The Arkansas Farm Bureau was preparing a 
uniform fresh fruit and vegetable grading and labeling 
law for submission to the legislature. A measure which 
would have regulated the peach packing industry, pro- 
viding that containers shall be ‘‘legibly and conspicu- 
ously tagged, branded, labeled or stenciled . . . with the 
name and address of growers or person or persons respon- 
sible for the grading and packing, the name of the grade, 
the name of the variety, the minimum size or numerical 
count and the true net contents,’’ was withdrawn by the 
author after having been referred to the Senate committee 
on agriculture. 

A Senate bill would place numerous regulations on the 
dairy industry and would prohibit, among other things, 
use of any branded milk bottle, ice cream packet or any 
other registered container for any other purpose than 
handling, storing or shipping a dairy product, the alter- 
ing of any mark or brand or ownership identification on 
any dairy product container, would require labeling of 
ice cream or ice milk in factory filled package form with 
the name of the manufacturer, wholesale distributor or 
retailer, would require labeling of skim-milk cheese with 
dark purple vegetable ink, and would require that ma- 
terials and supplies used in the manufacture and pack- 
aging of dairy products be handled so as to be free from 
contamination. The Board of Health would be required 
to enforce these and other provisions of the act. 

A bill to provide a uniform State food, drug and cos- 
metic law was introduced in the Senate shortly before 
MoperRN PacKAGING went to press. 

California—The food industry, particularly, is closely 
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Hundreds of bills affecting package 
users pending in 43 legislatures 


watching the administration's announced program of en- 
couraging the organization of cooperatives. The plan 
contemplates production and distribution of commodities 
to meet the needs of the unemployed. 

The plan calls for cooperative cannery and othef proc- 
essing enterprises which would pay their employees in 
scrip redeemable at cooperative stores. Food manufac- 
turers and distributors consider the program a threat to 
established industry which would tend to increase unem- 
ployment in established lines. Execution of the project 
might lessen the market for package manufacturers as the 
state-operated factories could be expected to use the most 
economical containers possible 

Other measures before the legislature would define 
powers of the State Health Department in relation to mis- 
branding and adulterating foods, would abolish the 1937 
milk control act, would provide for the inspection and 
licensing of canneries by the State Department of Health, 
would prohibit any manufacturer, wholesaler or retailer 
of wine to fill or refill with wine any bottle or package 
which had been previously used for any purpose and 
would make an individual selling a fat reducing com- 


pound containing a dangerous drug guilty of a felony. . 


After a three-week period for introduction of bills, the 
California legislature adjourned until March 6 to permit 
members to study individual proposals. 

Connecticut—State dairy and food commissioner Ed- 
win §. Woodward has caused to be introduced a Senate 
bill to regulate manufacturers of food, drugs and cos- 
metics in line with federal regulations. The measure 
includes a seizure and embargo clause. 

Illinois—A milk control law was being prepared for 
consideration of the legislature, while the Illinois State 
Horticultural Society is asking legislation to tax fruit 
packages to raise funds to advertise State fruit. 

Indiana—Legislation to establish a State egg board 
with authority to define names of egg grades, set up 
specifications for fresh eggs and generally regulate the 
egg industry, and a bill to license agricultural chemical 
dealers, provide for registration of their brands, set up a 
standard of ingredients of all agricultural chemicals and 
provide for their labeling with a certification of regis- 
tration, name of registrant and his address, are among 
measures at the introduction stage. 

Iowa—A proposed amendment to the State beer bill 
would provide that no beer can be sold in bottles or cans 
unless such containers have a minimum size content of 12 
fluid ounces. 

Maryland—Farm groups are urging licensing and 
bonding of canners for the protection of farmers who 


supply them with raw products. (Continued on page 306) 
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hardly know where to begin .. . such exclusive and remarkable merits are offered by Gaumieg 
¥Plio Ribbon .. . made of Goodyear “Pliofilm”’! 
) Ribbons are so extraordinarily strong that they can be tied quickly into the tightest knot or have 
ihout the least cracking, breaking or slipping! 
uw ped permits them to conform smoothly to inregulor surfaces ... Plio Ribbons do not warp 
e! ( 


tteover, this great strength, tear resistance, and pliability is not affected by climatic changes. Plio 
a will not dry out and become brittle. Sub-zero weather does no harm. They are not affected by 
and insects. 


ing waterproof, greaseproof and resistant to mild acids and alkalis, Plio Ribbons make ideal deco- 
ive ties on all types of foods. 

ey commodity can reap new profits by using the unique strength-pliability-moistureproofness and 
teshing sparkling beauty ... of the new Plio Ribbon. 

urge you to write now for your free sample rolls of Plio Ribbon so that you may test its magnificent 
rength and wonderful tying qualities. 


8. Registered Trade Mark of Sse ED 
* Goodyear Tire & Rubber Co. / hii 


FREYDBERG BROTHERS, Inc. 


STAMFORD, CONNECTICUT 











1 Prize WINNER, Glass Con. 
® tainer Group. Old Mr. Boston 
gift containers by Ben Burk», Ine 
Boston, Mass. Glass  containerg 
and glass stoppers by Armstrong, 


Priz—E WINNER, Glass Con. 

® tainer Group. Lord Calvert 
Blended Whiskey packages | y Ca]. 
vert Distillers Corp., New York, 
sealed with WIND-O-BAND Seals, 


3 PrizE WINNERS, Miscell ineoug 

® Group. Manicure and ewing 
sets by the Henkel-Clauss (Co, 
Fremont, Ohio. The containers are 
sealed by Lustrous Artmold Caps, 


PrizE WINNERS, Miscellaneous 

© Group. Egyptian pitchers and 

Sd : i miniature wine jugs by Meier's 

; i = - : i Wine Cellars, Inc., Silverton, Ohio, 

Old Mr BOSTON bs ae - ie ie ke The closures are Armstrong’s Corks, 
A tebilted A vy Gow j } - 

5 Prize WINNERS, Labels and 

® Seals Group. Packages of 

Carstairs Liquors by Carstain 

Brothers Distilling Company, New 

York. The secondary closures are 

three-color WIND-O-BAND seals, 
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ATS off to 1938’s most distinguished packages—win- 

ners of awards in the recent All America Packaging 
Competition. Armstrong is proud to have its name associ- 
ated with this group of outstanding style leaders. 
















ters. Armstrong’s complete line of closures includes corks 
of all types, metal caps, Artmold (molded plastic) caps, 


° With a complete line of closures and a broad range of 
Closures and Glass Containers glass containers, Armstrong is truly Packaging Headquar- 








H crowns, and CEL-O-SEAL caps and bands. Included in the 
by Armstrong help win Armstrong line of glassware are Liquor Ware, Medicinal 
and Toilet Ware, Wide-Mouth and Narrow Mouth Food 
F Containers, and General Purpose Ware. 
new laurels or Armstrong’s Package Design Bureau is equipped to help 


you in many phases of development and design in the field 
= of glass packaging. Whether you plan to re-design your 
Outstanding Packages for 1938 present line or develop an entirely new package or family 

of packages, you are invited to bring your problems to 
Armstrong. For complete information, samples, and : 
prices, write Armstrong Cork Company, Glass and 
Closure Division, 916 Arch Street, Lancaster, Pa. 


ARMSTRONG CORK COMPANY 


*Included under the general term “products,” are WIND-O-BAND seals and 
CEL-O-SEAL bands, made by du Pont and sold by Armstrong Cork Company. 






























6 HoNoraABLE MENTION, Glass 
* Container Group. Grape Gold 






wine bottles by Quality Wine Co., 
San Francisco. Closures are Arm- 
strong’s Metal Caps and CEL-O- 
SEAL [made by du Pont] bands. 

















7 HoNoraBLE MENTION, Glass 

* Container Group. Old Fores- 
ter liquor package by Brown For- 
man Wistillery, Louisville, Ky., 
sealed with CEL-O-SEAL bands. 









8 HONORABLE MENTION, Set-up 





ox. Group. Cosmetic con 
tainers by Charles of the Ritz, 
Inc, New York City. Packages 
wear Armstrong’s Artmold Caps. 








9 HoxoranLe MENTION, Miscel- 


© ls 





neous Group. ‘Aristocratic 
Cabinet” by L. D. Caulk Com- 
pany, Milford, Del. Bottle closures 
are Armstrong’s Artmold Caps. 


10 HoNoRABLE MENTION, Fam- 
* ily Group. Lotion con- 


tainer desiened for Courtley, Ltd., 
Los Angeles, Cal. The primary 
closure is an Armstrong’s Cork. 
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The annual Packaging Conference and Exhibition will be held in New York 
from March 7-10, 1939, at the Hotel Astor, 45th Street and Broadway. On this 
and the following pages, readers will find a listing of the various exhibitors and 
their booth numbers together with information, available at press time, as to 
the nature of the various exhibits. On pages 232 and 236 will be found a guide to 
the conference sessions on Unit Packaging, Packaging Machinery and Packing 
and Shipping. While all listings are accurate, as of the date of publication, 
some last minute changes may be introduced. Modern Packaging, in its April 
issue, will publish a complete report on the various conference discussions. 


ACME STAPLE CO. 


BOOTH NO. 812 


Hand, foot and power stapling machines for carding 
and display, for assembling corrugated and solid 
fibre cartons and for merchandise assembly. 


ALVEY-FERGUSON CoO., INC., THE 


BOOTH NO. 805 


A display of what is claimed to be the world’s smallest 
conveyor model, on which well-known manufactur- 
ers’ containers will be shown. There will also be an 
exhibit of gravity rollers, milled out so that interior 
construction may be seen. 


AMSCO PACKAGING MACHINERY, INC. 


BOOTH NO. 101 


Simplex bag making machine and weighing and 
sealing machine, bag closing machines, wrapping 
machine, sheeting machines and a bundling machine. 


ARABOL MANUFACTURING CO., THE 


BOOTH NO. 803 
ARMSTRONG CORK CO. 

BOOTH NO. 505 

A display of glass containers and closures. In addi- 


tion, an exhibit of award winning packages trom the 
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1938 All-America Package Competition which utilize 
the company’s closures or glass containers. 


ASSOCIATED COOPERAGE INDUSTRIES OF 


AMERICA, INC. 


BOOTH NO. 804 


Exhibit of tight and slack barrels and kegs. 


BAGPAK, INC. 

BOOTH NO. 306 

An exhibit of a new type of machine known as Model 
D-A Bagpaker which will demonstrate sealed cushion 
stitch closure on multiwall paper bags. Display of 
filled bags of rosin, fertilizer, coconut, etc. 


BECK MACHINE CO., CHARLES 


BOOTH NO. 608 


An automatic roll sheet cutting machine equipped 
with recently developed differential cut register con- 
trol attachment will be shown in operation. Also, a 
new sheet-piler unit will be shown. 


BETTER PACKAGES, INC. 


BOOTH NO. 110A 


BONNELL PUBLICATIONS, INC. 


BOOTH NO. 12 
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THERE’S BEEN SOMETHING MISSING IN PACKAGING TOO— 
CERTIFIED FABRICATION FILLS IT! 














Tuere’s now a whole new set of stand- 
ards to help you get better corrugated 
shipping cases. Container Corporation’s 
CERTIFIED FABRICATION — constant 
laboratory control of fabricating proc- 
esses—is unique! It provides you with 


facts never before available. 


CERTIFIED FABRICATION makes 
possible controlled uniformity through- 
out production— provides maximum 
shipping case strength for every ma- 
terial. This often permits economies — 
regularly cuts down shipping damage. 
Get the whole story of CERTIFIED 
FABRICATION from our representative. 


It has a message for you. 


CONTAINER CORPORATION OF AMERICA 


Folding Cartons © Corrugated and Solid Fibre Shipping Cases © Boxboards 





GENERAL OFFICES: 111 WEST WASHINGTON STREET, CHICAGO, ILLINOIS 
New York © Rochester © Philadelphia ¢ Pittsburgh © Cincinnati * Cleveland ¢ Detroit 


Baltimore ¢ Louisville ¢ Indianapolis * Wabash ¢ Anderson, Indiana « Minneapolis 
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BOSTITCH, INC. 


BOOTH NOS. 701-702 


Staplers, tackers, stitchers and the company’s Auto- 
clench units will be on exhibit. 


BRESKIN & CHARLTON PUBLISHING CORP. 


BOOTH NOS. 604-605 


CELLULOID CORP. 


BOOTH NO. 508 


Display of packages utilizing Lumarith Protectoid. 


CLEVELAND CONTAINER CO., THE 


BOOTH NO. 801 


Display of fibre containers. 


CONSOLIDATED LITHOGRAPHING CORP. 
BOOTH NO. 810 


Exhibit of window and counter displays, box wraps, 
labels, decorative decals, window signs, etc. 


CONSOLIDATED PACKAGING MACHINERY 


CORP. 


BOOTH NO. 403 


A sealing machine, in operation, demonstrating the 
formation of Sealtite closures. 


CONTAINER CORP. OF AMERICA 


BOOTH NOS. 407-408 


A display of corrugated and solid fibre shipping con- 
tainers, folding cartons, food pails and boxboards. 
Also, fibre bodied cans and packing materials. 


DEXTER FOLDER CO. 


BOOTH NO. 705 


Bliss type shipping cases and various box stitchers. 


DOBECKMUN CoO., THE 

BOOTH NO. 203 

An exhibition of soil-proof and dust-proof gloss-coated 
cartons, labels, box wraps, box coverings. Also 
Doplex and Dolite papers and opening tab tape. 


DU PONT DE NEMOURS & CoO., INC., E. I. 
BOOTH NO. 401 

Will feature new developments in transparent pack- 
aging in various industries, stressing those packages 
involving informative labeling and those which com- 
ply with the new Federal Food, Drug and Cosmetic 
Act. An exhibition of trends in packaging in rela- 
tion to self-service outlets. 


DURAND MANUFACTURING CO. 


BOOTH NO. 603 


A display of embossed leatherette boxes with re-use 
value for packaging various products. 
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EASTMAN KODAK CoO. 


BOOTH NO. 506 


An exhibit of packages demonstrating the use of 
Eastman acetate sheeting. 


EINSON-FREEMAN CO., INC. 


BOOTH NOS. 6-7 


Exhibit of displays illustrating the technique of repro. 
duction through the combination of direct color 
photography and the ‘“'split-spectrum’’ process of 
deep-etch lithography. 


FEDERAL TOOL CORP. 


BOOTH NO. 8 


A display of various types of dispensing devices. 


FOOD INDUSTRIES 


BOOTH NO. 10 


GENERAL BOX CO. 


BOOTH NOS. 103-104 


Various types of shipping containers. 


GOAT CoO., INC., THE FRED 


BOOTH NO. 809 


Continuous operating demonstration of Goat net 
weigher, label and wrapper making machine 
equipped with two-color Speedry printing units and 
a check weighing unit. Also, a satchel-bag packag- 
ing machine. 


GOODYEAR TIRE & RUBBER CO., THE 


BOOTH NO. 406 


Pliofilm sheeting material and pliofilm applications. 


HAYSSEN MANUFACTURING CO. 


BOOTH NO. 402 


Exhibit of automatic adjustable wrapping machine. 


HAZEL-ATLAS GLASS CoO. 
BOOTH NOS. 1-2 


An exhibit of lightweight glass packages and pre- 
mium merchandise. 


HEAT SEAL-IT CO. 


BOOTH NO. 807B 


Various Sealtight bag sealing machines. 


HINDE & DAUCH PAPER CO., THE 

BOOTH NO. 504 

Developments in the manufacture of corrugated 
boxes, including dual use shipping-display boxes, 
gift boxes, floor display stands, etc. Also, examples 
of modernized printing on corrugated boxes. 
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MADE AT RIDGEFIELD, N. J. BY LOWE PAPER COMPANY 


Representatives E.C. Collins, Baltimore * Bradner Smith and Company and Mac Sim Bar Paper Company, Chicago © H. B. Royce, Detroit 


A 


Blake, Moffit & Towne and Zellerbach Paper Company, Pacific Coast . A. E. Kellogg, St. Louis ° W. P. Bennett & Son, Toronto 


HIGHEST AWARD 


COUNTER DISPLAY 1938 


THE 1937 GoLD AWARD WINNER 
WAS ALSO GREATED BY PILLIOD 

















TOP AWARD 
ESMOVD MILLS 


MAKERS OF FINE BLANKETS 











DESIGNED AND BUILT BY 


PILL! 0D 


MANUFACTURERS OF 


FINE MERCHANDISING DISPLAYS 
AND GABINETS 


TH tR O 





FORTY - 


THE PILLIOD CABINET COMPANY 


SWANTON, OHI0 





HORIX MANUFACTURING CO. 


BOOTH NO. 309 





Rotary filling machine for liquids as well as a portable 
vacuum filler. 


INTERCHEMICAL CORP. 


BOOTH NO. 404 







An exhibit of packages utilizing the company’s 
various inks and finishes. 


KALAMAZOO VEGETABLE PARCHMENT CoO. 
BOOTH NO. 602 
Carton sealing and other food protection papers and a 


group of paper specialties. 


MARSH STENCIL MACHINE CO. 


BOOTH NO. 606 





Stencil machines and accessories. 





MERCHANTS BOX CO. 


BOOTH NO. 813B 






Novelty wood boxes used for packaging and utility 






MONSANTO CHEMICAL CO. 







Will display Vue-Pak, a cellulose acetate rigid trans- 
parent packaging material. 
cluding molding compounds and decorative sheet 
plastics will be on exhibit. 


Also, other plastics, in- 


NATIONAL ADHESIVES CORP. 


Presentation of packages utilizing Mikah glues. 
special adhesives for metal foils, transparent sheetings 
and pyroxylin papers. 


NATIONAL METAL EDGE BOX CO. 


BOOTH NO. 105 










A collection of packages made by the Metal Edge 
method will be featured. 





NEW JERSEY MACHINE CORP. 


BOOTH NO. 501 


Automatic Pony Labelrite, a semi-automatic Pony 


table gummers, labeling devices and 


Motoairs on display. 


OHIO BOXBOARD CO. 

BOOTH NOS. 807A-808 

Exhibit of folding cartons, shipping containers, dis- 
play advertising and paper boards. 


OWENS-ILLINOIS GLASS CO. 


BOOTH NO. 405 





Glass containers of various types and closures. 





PACKAGE MACHINERY CO. 


BOOTH NO. 202 











An exhibit of the model CM-2 machine for wrapping 
small size packages and the FA-Q machine for wrap. 
ping a variety of package styles. 














PACKAGING PARADE 


BOOTH NO. 301 







PACKING & SHIPPING 


BOOTH NO. 12 







PETERS MACHINERY CO. 


BOOTH NO. 507 





Cellophane sheeting and stacking machine together 
with sample cartons of products packaged on the 
company’s carton packaging machines. 





PILLIOD CABINET CO., THE 


BOOTH NO. 607 













Fancy wooden boxes, some with rarewood finishes. 





PIONEER PAPER STOCK CO. 


BOOTH NOS. 407-408 











PNEUMATIC SCALE CORP., LTD. 


BOOTH NO. 503 








A display demonstrating and explaining a number ot 
recent developments in packaging. 










REDINGTON CoO., F. B. 


BOOTH NO. 601 







Cartoning, packaging, wrapping, labeling and count- 
ing machines will be featured. 








REYNOLDS METALS CO., INC. 


BOOTH NOS. 4-5 







All types of this company’s metal packaging products 
will be shown. Samples of printing on metal foils. 







RIEGEL PAPER CORP. 


BOOTH NOS. 106-107 





‘Believe It or Not’’ mechanical exhibit from the New 
York Museum of Science and Industry. Also, display 
of various paper products. 






SCANDIA MANUFACTURING CO. 


BOOTH NO. 304 








Demonstration of wrapping machinery for wrapping 
regular, round, oval and irregular shaped articles; 
machines for making paper bags of cellulose film. 










SEAL, INC. 


BOOTH NO. 110B 










SEFTON FIBRE CAN CO. 


BOOTH NOS. 407-408 
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FIRST AWARD 
TRANSPARENT BAG DIVISION 
DESIGNED & MANUFACTURED 
BY THOMAS M ROYAL & CO 
CONVERTERS OF 


on the 





shes, 


sie IN ALL AMERICA PACKAGE COMPETITION 
AWARDED TO SEAL SAC INCORPORATED 
USERS OF | 


ROYA 


THOMAS M ROYAL & COMPANY 
5800 N. 7th STREET PHILADELPHIA USA 


BRANCHES: Boston, Chicago, San Francisco, Atlanta, Pittsburgh, Denver, Minneapolis, 
New York, Bryn Mawr, St. Louis, Dayton, Detroit, Syracuse, Seattle, Los Angeles 
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TonsoriAL PARLORS, read 
the sign on the window, but on rows 
of shelves inside, you could read the 
social register of the whole commu- 
nity—to be listed there, was tanta- 
mount to success. 

Today, there is another and far 
more important type of social regis- 
ter—the brand name and labels of the 
products that occupy preferred space 
on the counters and display tables 
of countless stores. To rate this pre- 
ference is synonymous with success. 

In the packaging contests held each 
year, a consistently large number of 
the winning entries carry the caption 
“Bottles by Owens-Illinois’ —mute 


We will be gl. 
to send you a re 


tion this pu 
. 


testimony of the leadership this 
company holds inthe packaging field. 

For 63 years, we have been mak- 
ing glass containers. We would like 
to match this experience against 
your packaging problem even though 
you may not now be using glass. 
Out of it, we believe, will come a 
profitable solution. Any O-I repre- 
sentative will arrange a meeting with 
our packaging and merchandising 
experts. Owens-Illinois Glass Com- 
pany, Toledo, Ohio. 


OWENS-ILLINOIS 


“FIRST IN GLASS” 





bdern packag 
tedin the fore 


Again—For Distinguished Service 
tp awards go to Owens-Illinois 
its contribution to better and more 
pden packaging. The four, illus- 
tedin the foreground, received top 
ads, Calvert Distillers’ Lord Cal- 
tt Whiskey, Beech-Nut Strained 
nods, W. F. Straub’s Lake Shore 
pneycomb Dispensing Jar, Henkel- 
ass’ Accent Manicure Set. In the 
kground, Quality Brands’ Grape 
ld Wines, William Jameson’s Old 
wis Hunter Whiskey, Fruit Indus- 
ts’ Morrow’s No. 1 Port Wine, 
‘A. Sheaffer’s Skrip Ink, Wilbert 
bducts’Shoe Paste, Rood& McLean 
Bpberries and Cherries are some 
the Honorable Mentions. 


a EG 


OWENS.-ILLINOIS SALUTES THE PARADE OF PROGRESS—NATIONALLY KNOWN GROCERY PRODUCTS 











SHELLMAR PRODUCTS CO. 


BOOTH NO. 11 


Exhibit of cellophane bags, sheets, rolls, laminated 
sheets, rolls, cartons, cellophane envelopes. 


SHERMAN PAPER PRODUCTS CORP. 


BOOTH NO. 108 


Before and after case histories of products wrapped in 
Corroflex. Exhibit of heavy duty Corro-Cutter. 


SHIPPING MANAGEMENT 


BOOTH NO. 704 


STANDARD-KNAPP CORP. 


BOOTH NO. 305 


Casing, case sealing and can labeling machines. 


STEIN-HALL & CO. 


BOOTH NO. 816 


Corrugated boxes combined by the company’s 
starch combining process. Exhibit of Tenace, a 
vegetable adhesive tape and other adhesives. 


STOKES & SMITH CO. 


BOOTH NO. 109 


Transwrap packaging machine and exhibit of sample 
packages and containers filled and packaged on 
various other machines of the company’s manufac- 


ture. 


SYLVANIA INDUSTRIAL CORP. 


BOOTH NO. 502 


Presentation of products wrapped in Sylvania cello- 
phane and converted products of cellophane. 


THORN TITE TOPS, INC. 


BOOTH NO. 302 


Closures for powders and liquids. 


TRIANGLE PACKAGE MACHINERY CoO. 


BOOTH NO. 102 


Triangle-Rapp weigher with automatic conveyor aid 


air plungers to weigh, fill and pack noodles in cel! ::- 


lose bags will be on exhibit. 


TRIPARD MANUFACTURING CoO., INC. 


BOOTH NO. 606 


Stencil machines and stencil accessories. 


UNION BAG & PAPER CORP. 


BOOTH NO. 307 


Exhibit of paper packages which include a Sealtite 
package, Seal Tye package, Non Sift seal and a new 
item known as Cart-n-Bag. 


UNION STEEL PRODUCTS CO. 


BOOTH NO. 703 


Wire displays for merchandise packaged in bags, 
bottles, etc. 


U. S. AUTOMATIC BOX MACHINERY CO., INC. 


BOOTH NO. 3 


Demonstration of a new machine for producing a 
complete package of cough drops. 


WHEELING CORRUGATING CO. 


BOOTH NO. 806 


Steel shipping containers of various specifications. 


WILSON & BENNETT MANUFACTURING CO. 
BOOTH NO. 308 

Decorated steel pails and drums used in various in- 
dustries. Also, containers lined with newly de- 
veloped protective interior linings. 


WRAP-ADE MACHINE CoO., INC. 


BOOTH NO. 303 
Automatic heat-sealing bag machine, bag-sealing 
machines, hand-sheeter-gluers and semi-automatic 
bag-making machines. 


A GUIDE TO THE CONFERENCE SESSIONS 


SUBJECT SPEAKER WHEN WHERE 
UNIT PACKAGING Tues., March 7 
East Ballroom 
ae ee TR, Alvin E. Dodd, Pres., American Management Assn. 8th Floor 
Packaging Fallacies................ Harry J. Higdon, Adv. Mer., Phoenix Metal Cap Co... 10:00 A.M. 
The Packaging and Merchandising of 
Frozen Foods...............e00. Harry Carlton, University of Tennessee............. 11:00 A.M. 
A Plan for ataniad Industrial De- Luncheon (North 
ee : .Irwin D. Wolf, V. P., Kaufmann Dept. Stores, Inc... ... 1:00 P.M Ballroom, 8th Floor) 
PACKAGING MACHINERY Tues., March 7 College Hall, 
Chairman... . Frank B. Fairbanks, Sect’y-Treas., Horix Mfg. Co. 8th Floor 


What's New in Packaging Machinery. Francis P. Chilson, Technical Consultant, ' ‘The Drug 


and Cosmetic Industry” 
The Glass Industry Charts a New 


Ge a; a er Dr. J. H. Toulouse, Technical Sales inane, Owens- 
Illinois Glass Co... ...... eae 


The Human ae in Recap 
LS TSS Fea errno 


232 MODERN PACKAGING 


.Palmer J. Lathrop, Prod. Mgr., Bristol-Myers Co..... 


9:30 A.M. 


11:30 A.M. 
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VITAMINS PLUS, INCORPORATED 
370 LEXINGTON AVENUE, NEW YORK 


CALEDONIA 5-735! 


January 10, 1939. 


Mr. T. S. Duncanson, 
Assistant General Manager, 
F. N. Burt Company, 

514 Seneca Street, 
Buffalo, N. Y. 


Dear Mr. Duncanson: 


I have before me a telegram from Modern 
Packaging telling me that the VITAMINS Plus box has been 
honored. The telegram congratulates me. 


Quick! Let's get the record straight. 
We accept our share, yes Sir, but not without big credit to 
you and to our friend and guide, Miss Smith. 


Need I remind you that it was hot that 
July day when we appeared in search of our boxes. I say hot. 
We had no appointment but "Burt courtesy" began at the 
reception desk and carried on through all that long hot, hot 
day. We examined and rejected and cut and pasted and selected 
and (pushing everything aside) began all over again. Finally, 
we all said "that's it". It has never been changed since that 
day and "that's it". 


And now you modestly try to give us all 
the credit for our honored box. That's just like you. But 
you can't get away with it. No, Sir, I am buying this page 
to publish this letter to you and to say: Folks, if you 
want patience, gracious service, quality in your package... 
uniformity in the run ... GO BURT. 


Now, Sir (and Miss Smith!) that's our 


Cordially, ‘ 


HENRY B. SELL 
President 


sentiments, 








VITAMINS PLUS... . Every Day in the Year 


MARCH 1939 














BURT 


_ A wonderfully vital product sweeping the country from coast-to-coast . . . mounting 


VITAMINS 


EME Cole) aha 'Zolh (Cobb oeled <-Mobl-w. Wiley. beel-seleloae s’bbebel-) ar 





REGUS PAT OFF 


waves of undreamed of popularity! 

A boxmaker who makes “what isn't’... a box and display so strikingly exquisite, 
dainty... and above all pre-eminently useful... that it wins the top, key spots on stub- 
born drug counters in almost every quality store in the country! 

Burt is used to sensational successes. In fact our tremendous factory and unique 
equipment thrive on difficult designs . . . ingeniously produced at the lowest possible 


cost ,..in great or small quantity. 
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Morning: FIRST VISIT AT BURT'S PLANT 
Afternoon, Same Day: THE VITAMINS PLUS PACKAGE! 


I\ ols Coy oXe Mh £-1-9 <= o 0 oC e Eb ooToy on Jot-ms ol-Jobb oCe MN Gel -mo(-1-s [ep oMo) MO 0b t-ME o) cole LU (ol MN Wel -1-1-9 ole (ol <o(ei-1- MRA) C= 
thought out the first day Vitamins Plus executives called at the Burt Plant! 

It was a Winner from the start! And gradual improvements by Burt helped carry it 
quickly to the very peak of demand it now holds! 

SW elem boteatorot(-miZ-1me loeb ota vassleba mole) ole ab(olsloyeus ele) Colm tooled os-\00 (1M beMeol-relbt aso) (od6Co)acet-ma Wobt- 
gives maximum display plus great convenience. 

Doplexing” inside and out protects the high finish paper and color from mealtime 
smears. Chalk up another idea to Burt! 

And the all-vital counter display is a “natural.’’ It sells women on the beauty-giving 
qualities of Vitamins Plus, incorporates an open package. Result? Space on some 400 
department store cosmetic counters .. . amazing sales. 

Credit F. N. Burt... and come to us for outstanding presentation of your product. 





F. WN. Rurt Company, Ine. 


500-540 SENECA STREET, BUFFALO, N. 


NEW YORK CITY PHILADELPHIA NEW ENGLAND 
630 Fifth Avenue A. B. Hebeler A. B. Bacon SPRINGFIELD 
Room |461 P.O. Box 6308 BOSTON P.O. Box 214 
W. Market St. Sta 120 Boylston St. Highland Station 
CHICAGO rear pel CINCINNATI MEMPHIS 
Room 2203 P oa fore 221 Walnut Street Frank D. Jackson 
. Box ; : 
919. N. Michigan Ave. E Cleveland. Ohio Telephone: MAin 0367 2150 Washington Ave. 
Vv 
MINNEAPOLIS LOS ANGELES CANADIAN DIVISION 
JEM L ead Dominion Paper Box Co., Ltd. 
oe US Nn ree 469-483 King Street, West 


3329 Dupont Ave. South 623'2 South Grand Ave Toronto 2 Cnanda 











UNIT PACKAGING Tues., March 7 East Ballroom, 














(CTS spi Re ner af ae eral Dr. L. V. Burton, Editor, ‘Food Industries” 8th Floor 
Packaging and the New Pure Food, Oop and Cosmetic Law (A Symposium).............. 9:30 P.M. 
Manufacturer...... .E. A. Means, V.P., Bristol-Myers Co. 
Retailer pag ...........Fred Griffiths, Pres., Pennsylvania Drug Co. 
Lye SE 3 ge AS eee neeerer nays Martin Ullman 
PT Cotes ta ie aichw fee aties Oh Arthur Spencer, Breed, Abbott & Morgan 
Government. . . eee eke Gee Ole Salthe, Consultant, Food and Drug Admin- 
istration, U. S. Department of Agriculture. 
PACKAGING MACHINERY Tues., March 7 College Hall, 
Charan... cv ccscccccecs oe Sumner, Asst. Gen. Mgr., Norwich Pharmacal 8th Floor 
oO. 
RDP RtA arse ANNE EP ANINIAIETE SERGIO oo. coos <acss, +6560 s Sah ls gS SG bed oe Ses phe ao 2:00 P.M. 






Packaging Machinery 
Charles L. Barr, V.P., F. B. Redington Co. 
George Mohlman, V.P., Package Machinery Co. 
Carl Lambelet, Pres., New Jersey Machine Corp. 
George Pond, Pneumatic Scale Co., Ltd. 
C. E. Schaeffer, Asst. Sales Mgr., Stokes & Smith Co. 
L. R. Muskat, Sect’y., Triangle Package Machinery Co. 
Wallace D. Kimball, V.P., Standard-Knapp Corp. 
Production 
William Van Alan Clark, V.P., Allied Products, Inc. 
‘ Browne, Schenley Products Co. 
George Webber, Standard Brands, Inc. 
W.H. Gesell, V.P., Lehn & Fink Products Corp. 


UNIT PACKAGING Wed., March 8 East Ballroom 






















Chairman ..D. S. Hopping, Director of Sales, Celluloid Corp. 8th Floor 
a es in Informative Labeling. PEER eNe ee ee We nats .. 9:30 A.M. 
The Consumer's Point of View... ..Dr. Esther Cole Franklin, American Assn. of Univer- 
sity Women 
The Merchant's Point of View.....Harold Brightman, V.P., L. Bamberger & Co. 
Manufacturer's Point of View .F. S. Blanchard, Pacific Mills 
New Uses for Laminated Materials Alan S. Cole, Gen. es Breskin & Charlton Pub. 
Cc Say a ain in oe ed SAL Se AN CGE 11:30 A.M. 
PACKING AND SHIPPING Wed., March 8 North Ballroom 
Chairman...... see .J. N. Hamilton, Supervisor of Factory Packing, Mont- 8th Floor 






gomery Ward & Co. 






Recent Developments in Wooden Ship- 










PI MSCESIIENS sca oc 02's ccesss «°c .C. D. Hudson, Secty., National Wooden Box Assn.... 9:30 A.M. 
Work Simplification in the Shipping 

Department... . . Clifton H. Cox, Industrial Engineer, Merck & Co...... 10:30 A.M. 
The Advantages and Disadvantages of 

Packing Material Specifications. ...R. L. Beach, General Electric Co..................11:30 A.M. 





UNIT PACKAGING Wed., March 8 East Ballroom 
R 8th Floor 






















Chairman. . . L.ssueeeesss..-Joseph Givner, Asst. to V.P., Sears Roebuck & Co. 
Packaging Clinic Pe stots tease he aE TE EE 2:00 P.M. 
Containers... . en Deveneau, Sales Promotion Mgr., National 
Folding Box Co. 
Materials oe Pe oe be urigas, Adv. Mgr., Riegel Paper Corp. 
a re .Ben Nash 
Color ......Arthur S. Allen 
Product Manufacturer nee eee C. B. Wright, Cannon Mills 
Retailing , J. C. McGrath, Adv. Mgr., W. T. Grant Co. 








PACKING AND SHIPPING Wed., March 8 North Ballroom 
8th Floor 










ES a ree ae ee J. H. Macleod, V.P., The Hinde & Dauch Paper Co. 
Packing and Shipping | FT DONE IN, SHIN IOBIIND osc << 6 os ose cee orice doso Gee s oe es 9:00 P.M. 
The Shipper Rae hae oe L. C. Myers, General Motors Export Corp. 
The Government... eerie res Thomas E. Lyons, Chief, Transportation Division, De- 






partment of Commerce, Bureau of Foreign and 
Domestic Commerce 















Foreign Freight Forwarder le G. Seymour, Treas., Mohegan International HIS is 
orp. . 

ee ae re ........H. D. Fowley, General Inspection Co. design 

‘‘ compet 


PACKING AND SHIPPING Thurs., March 9 North Ballroom 
8th Floor 





Superior « 








ee ee eae ....A. W. Luhrs, Pres., Container Testing Laboratories 
Progress in Packing for Shipping... .... Tom L. Lussen, Packaging Engineer, The B. F. Good- Sa tradi 
fet) Cc fe I BES IREPEA Fe NOR Ce ARMIN Seat ocho 9:30 A.M Pp. oo 
Reducing Packaging Costs...........P. C. LaPierre, Anaconda Copper Mining Co...... 10:30 A.M 
New Container Teating Devices. .....Don L. Quinn, Pres., Don L. Quinn Co............. 11:30 A.M 
6 NO ee eres W. R. Hummel, Distribution Engineer, Western Elec- 
tric Co. 





Shipping Container Clinic 
J. A. Smith, Commercial Engineer... .. The products of the Underwood Elliott Fisher Co. ..2:00 P.M. 
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COLORS 
that Sell... 


HIS is the age of color. Today proper package 
design and color is necessary for your product 
‘compete for consumer acceptance ... and sales. 
‘uperior color lithography on metal... on tin... 


Sa tradition with Heekin. We are proud of our 


EKIN CANS 


t 
@ ¢P 6. 
Faeo' OCs 
* , ee 
40 3° 


4 19% - 


colors ... proud of the lithographed cans we pro- 
duce . . . jealous of our reputation for producing 
superior color lithography for hundreds of our 
customers. May we be of service to you? THE 
HEEKIN CAN COMPANY .. . CINCINNATI, OHIO. 


WITH HARMONIZED COLORS 


Lihographed | 





| 
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THE SHOP 
BY THE SEA 




















CREATIVE - LITHOGRAPHE' 
FOR SEVENTY SEVEN YEA 
NEV 


. merchandising that is winning overwhelm- 
ing dealer and consumer acceptance for CHASE and 


CANADA MINTS: 


] Colorful, sparkling and sanitary printed 


transparent cellulose wrap. 


Packed in transparent Crystal Boxes that 
win immediate top counter display space 


and permit maximum eye-appeal. 


Colorful design on wrap and Crystal Box 


that is powerful by reason of its simplic- 


\ ity, good taste and quality appearance. 


LL the ingredients are there — simplicity, character, 
quality, quantity and price —to command shopping intention 
and impel impulse purchases; that's why these mints are win- 
ning applause and WINNING SALES. Let Forbes help you 


with a similar creative merchandising job for your product. 


BEN srnecaaruec LITHOGRAPH CO. 
p0. BOX 513 * BOSTON 


NEW YORK CHICAGO CLEVELAND ROCHESTER DETROIT 
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Lett: Two of the new beauty shop preparations. The crown caps are sealed in place with cellulose secondary closures. 
The plunger-type dispenser permits ejection of any desired quantity of the product. Right: The E-Z-Out fire ex- 


tinguisher has a breakable plastic seal. 


Opened, it projects a continuous stream until the container is empty. 


DISPENSING CARBONATED PRODUCTS 


The principle behind the carbonated dispensing devices 
recently introduced by Effervescent Products, Ltd., is 
not new. The familiar seltzer bottle has, of course, been 
in use for very many years and many another device has 
depended upon the pressure of gas, either charged into 
the container or formed within the container, to eject the 
product. The Effervescent Products company, however, 
has applied the principle in novel ways and in a number 
of fields where it has not heretofore been used. 

The company’s products at present include the E-Z- 
Out Effervescent Fire Extinguisher, Effervescent Egg 
Shampoo and Effervescent Cool-Dri Waveset, both of the 
latter being designed for beauty shop applications. They 
have also devised dispensers for window cleaners, insecti- 
cides and similar products and there is even talk of a per- 
fected dispenser for paint and lacquer cans which will 
permit the can to be used as a spray gun for the applica- 
tion of its contents. 

The E-Z-Out can comes in two sizes, both equipped 
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Effervescent Products, Ltd., starts a new indus- 
try on its way with a new packaging method 


with crown closures surmounted by a Catalin-tipped dis- 
penser and seal. The can is first filled with liquid carbon 
tetrachloride and then with CO, gas and 8o lbs. pressure. 
A crown closure with a specially made synthetic rubber 
lining is then applied and a syphon connected thereto. 
A Catalin tip tops the syphon and is so constructed that 
it may be easily broken in two to release the fire extin- 
guishing compound which is siphoned out by the pres- 
sure of the COs gas. 

After each can has been filled, charged and sealed, it is 
set aside for five days for ‘‘seasoning’’ and to discover 
any possible leakage which may be due to either a 
faulty can, faulty application of the closure, or lack of 
gas pressure. 

Particular care is taken, in the case of extinguishers, to 
eliminate any possible fault in product or container. 
Such care is essential here, where it might not be re- 
quired with any other product of the company’s manu- 


facture. With other products (Continued on page 244) 























GENERAL ELECTRIC 


Aunounces 


A More Durable, Smoother Acting Spring Hinge 
for Textolite Molded Containers 
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The demand for an improved, economical hinge for plastic boxes and containers 
prompted General Electric to develop this new patented roller-pin spring hinge. 


When you require a hinged plastic container, consider the following advantages and 
specify Textolite molded for the box and the roller-pin spring construction: 


The roller-pin makes the hinge construction sturdier—no end play or twisting. 
The roller-pin keeps the cover and box in perfect alignment at all times. 

The roller-pin provides smoother action in opening and closing. 

The springs cannot be snapped out of position by misalignment or twisting. 

The angle of the cover opening is a simple matter of design to provide the 


degree desired. 
The roller-pin hinge can offer just the right spring tension for your requirements. 


This improved G-E hinge is quiet —there is no squeaking when the cover is 
opened or closed. 
For creating a plastic package that will sell, General Electric offers you: this new 
improved roller-pin spring hinge; Textolite, an excellent plastic material for packag- 
ing; a complete styling and designing service for combining beauty with practical 
moldability ; and economical molding facilities to meet your production requirements. 


For complete information, write Section P-39, Plastics Department, General Electric 
Company, One Plastics Avenue, Pittsfield, Mass. 


GENERAL ® ELECTRIC 


PD-393 

















DISPENSING CARBONATED PRODUCTS 


‘Continued from page 240) 





a defective container would simply call for exchange 
and would not involve the purchaser in any hazard, 
although the customer might be a bit peeved. How- 
ever, in the case of the fire extinguisher, the difference 
between a workable and a non-workable device might 
mean the difference between life and death. Thus, ex- 
treme care is taken to insure the perfection of each con- 
tainer, the pressure-testing machine being an outgrowth 
of this necessity. 

Other changes have been required to adapt cans to the 
purposes of the E-Z-Out extinguisher. In the normal 
manufacture of cans, Latex rubber is frequently used to 
seal the cone to the body of the can where crimping of 
the metals takes place. Carbon tetrachloride, in either 
liquid or gaseous form, will dissolve rubber. Hence a 
compound had to be developed for use in lieu of Latex— 
a compound which now makes the can impervious to 
carbon tetrachloride or to the gases which may be 
thrown off therefrom. 

The shampoo and waveset products of the company 
are packaged not in cans, but in bottles and utilize dis- 
pensing syphon closures with spring action so designed 
that the operator in the beauty parlor may withdraw any 
desired quantity of the material from the container. 

The dispensing device in this instance likewise sur- 
mounts a crown type closure. It is so designed that the 
user presses down upon a small plunger at the head of the 
device while holding the container by the fingers. 
Cans by Crown Can Co. Closures by Crown 
Dispenser tips for E-Z-Out extin- 
Extinguisher designed 


Credit: 
Cork and Seal Co. 
guisher by Colonial Kolonite Co. 


by Mabel L. Blair. 





NEW FIELDS FOR PLASTICS 


(Continued from page 216) 





and other chemicals used in the manufacture of cosmetics 
or medicines attack or swell the interior of the container. 
This action not only affects the plastic but also may 
contaminate the contents of the container. 

Theresearch laboratory of Metaplast Corp. has recently 
adapted its process to a unique use in plating the interior 
of plastic containers with pure silver in order to protect 
the walls of the container from attack and preserve and 
protect the contents. We are indebted to the American 
Silver Producers Project, National Bureau of Standards 
for data and cooperation given us regarding the chemical 
and bactericidal properties and the suitability of silver 
as a container liner for different foodstuffs and chemicals. 

Silver lining the plastic container with non-porous 
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electroplate, completely eliminates the absorption of the 
material and overcomes the objectionable warping, 
swelling, cracking and other detrimental effects of water 
absorption. The impermeability of the liner insures 
freshness by guarding the moisture and flavor. 

“Silver has a remarkable resistance to corrosion by 
foodstuffs and beverages. Its chemical inertness to 
caustic alkalies, to organic acids and to certain mineral 
acids and salts is now well-known.’’** This resistance 
to attack of the silver lining makes it possible to em- 
ploy plastic containers for products many of which 
would otherwise attack the material. 

‘In the food industries, silver is widely used for one 
or more of the following reasons: freedom from any ap- 
preciable metallic contamination which might have 
toxic effects or be objectionable because of discoloration 
or an undesirable metallic taste; the case with which 
the surface of silver containers may be kept free from 
bacteria, an all-important factor in the preparation of 
foodstuffs and beverages; and the absence of catalytic 
effects which might cause decomposition of the essential 
oils which are necessary in preserving the characteristic 
flavors of many products.’’* 

There is a genuine need for containers more resistant 
to corrosive attack for use in the cosmetic industry; in 
the pharmaceutical and essential oil industry for certain 
food products and beverages. These products as pack- 
aged and marketed today reach the consumer in a whole- 
some condition, but improvement in flavor, color and 
aroma are being sought for in many instances....  *‘Be- 
cause silver is eminently suitable for maintaining flavor 
in stored liquids’’*** and ‘‘Silver-lined equipment has 
practically all the advantages of silver without the high 
initial cost.’’* The silver-lined plastic container offers 
all the preserving qualities of the silver at a slight in- 
crease to the cost of the plastic container. Complete 
protection of the silver may be obtained by plating the 
interior of closure as well as the jar. 

The silver-lined plastic container, jars, boxes or bottles 
meet both requirements of the ideal modern container, 
combining the attractiveness and variety of the plastic 
material with the protecting, preserving and bactericidal 
properties of the silver. Additional contrast may be 
had by combining beautiful plastic color with the silver 
continued on the outside as a decoration. 

Among the applications that should find immediate 
use are silver-lined plastic cold cream and other cosmetic 
jars, silver-lined bottles for the finer grades of perfumes. 
Containers for medicines should be appreciated by the 
doctor and patient as well, for the sanitary properties 
and the lightness in weight. Silver is the ideal material 
for the storage and marketing of fine wines and liquors, 
but unfortunately the cost of a solid silver container 1s 
prohibitive. The plastic container which has been 
silver-lined, presents all of the advantages of the solid 
metal without the high initial cost. 


** Seeking New Uses for Silver—Barron’s. By Lyman J. Briggs, Director National 
Bureau of Standards. 
_ *Silver:_ Its Properties and Industrial Uses. Circular of the National Bureau of 
Standards C412. ByB.A. Rogers, Irl C. Schoonover, Louis Jordan. 

*** Technical News Bulletin No. 257 of the National Bureau of Standards. 
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api FOLDING CARTONS 


which 
from raw material to the designing, printing and dieing out of an easy-to-use folding 
arton, Gardner-Richardson does the whole job for you. 
A “window” in his package increased sales for one manufacturer—a change from 
idead blue to a flashing red in his package design increased sales for another. 
If there’s a factor to be improved—carton board to keep your flavor in or keep 
moisture Out... grease resistance . . . a better printing surface for more attractive 
colors—Gardner-Richardson, experienced in 
talytic | producing tons of carton board and millions 
sential | SPECIAL CARTON BOARDS of folding cartons for many of America’s 
LITHWITE—A smooth, bril- leading manufacturers, can give you a tailor- 
7 promenade made job. Let us make a sales-building recom- 
your carton economically. mendation for your product. Just send 
GREASENE—A boxboard for samples today of your present package, or tell 


economical protection of pack- : 
aged products with grease or us about your product. 


| oil content. 
vhole- | HYDRO-TITE—A special 
yr and carton board for moisture- 
“Be proof protection of packaged 
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This New Book for Your Business Executive's Library 


A book that gives you a comprehensive picture of 

the manufacture of boxboard and the production 
A Ra of folding cartons and specialties from the raw stock 
\q \ | to the finished product. Dozens of photographs. 
: : There’s a catalog section that shows different kinds 
ational | Si of carton boards—describes their quality—suggests 
their uses. For this feature alone, you’ll want to 
keep this book for reference. A request on your 
letterhead brings this book to your desk. 


Ya 


eau of 


The Gardner-Richardson Company 
MIDDLETOWN, OHIO e Manufacturers of Cartons and Carton Boards 


Sales representatives in principal cities: 
Philadelphia * Chicago * St. Louis * Boston * New York ® Pittsburgh * Detroit * Cleveland 














From 39 printing presses roll swift streams 
of printed, full color sheets. 


A view into the “vitals” of a cutting and 
creasing press. 





Group of cutting and creasing machines— 
and stripping crew. 
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And the finished carton. A display sales- 
man for your product. 









































CREAM - CAKE AND CANDY BAGS 
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Pi SEE ALL THE WINNERS Plus 
1 THOUSANDS OF NEW PACKAGES AND DISPLAYS 
All This Year's 


ALL-AMERICA E COMPETITION 
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yA Free Exhibit 


AT THE OFFICES OF 


KAGING MAGAZINE 


Opposite Grand Central 
f the All-America 


MODERN P AC 
CHANIN BUILDING * 122 Eos 


Here, for your thorough scrutiny an 
Package Competition. 

On free display here to packaging people, are the remarkable 
Mention Packages and Displays. 

The thousands of other entries are 

You are welcome to come here and gain fresh 
display and packaging. There's no obligation— 
OPEN UNTIL MARCH 15 

10:00 to 4:00 Daily ° 10:00 to 12:00 Saturdays 


ALL-AMERICA PACKAGE COMPETITION 


42nd Street, New York ° 
d study, is the splendid pageant © 
Winning and Honorable 


insight and inspiration to better your own 
this is a free service to an. 
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Repeating their 1937 
success, Inland won the 
Gold Award in the shipping container group of 
the 1938 All-America Package Competition with 
this Blue Boy Brand Concord Grape container. It 
signifies the advanced design of corrugated fibre 
board packages in color for packing, shipping, 
and merchandising perishable fruits. 


Produced by the Fruit and Produce Packing Divi- 
sion of Inland Container Corporation for George 
W. Haxton & Son, Inc., Oakfield, N.Y., this Inland 


container makes effective use of over-all color for 





WINS Ton Award 
TWO YEARS IN A ROW 


...in the 


» 


Container, 
» Field... jig) 


x 
‘> 
- 









retail sales appeal, using two different colors of 
liner board in the master container and 12 indi- 
vidual two-quart baskets. A self-supporting tray 
separates the upper and lower compartments, 
preventing damage to the fruit in transit. The 
neat locking strip securely seals the flaps during 
shipment but permits ready access for inspection 
of the contents’ quality. 


These All-America Awards show Inland’s leadex- 
ship. So if you’re seeking something different, 
it will pay you to submit your problems to Inland 
engineers —- without obligation ! 
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TOP AWARD, Canadian Group, goes to the Gillette 
Sheraton Gift Set, above, made by the American 
Paper Box Company, Ltd., Montreal, Canada, for 
Gillette Safety Razor Co., Ltd., Montreal, 
Canada. Eastman Acetate Sheet forms the cover. 


TOP AWARD, Counter Display Group, was given to 
the blanket display package at left, designed by 
Pilliod Cabinet Company, Swanton, Ohio, for 
Esmond Mills, Esmond, R. I. The transparent roll 
top is Eastman Acetate Sheet. 
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in the 


All-America 


Package Competition 


N two important groups—the Counter Dis- 

play Group and the Canadian Group—pack- 

ages made with Eastman Acetate Sheet were 
awarded highest honors in the 1938 All-America 
Package Competition. 

This achievement emphasizes the many ad- 
vantages of this modern and versatile packaging 
material. Wherever Kastman Acetate Sheet is used 
it gives merchandise all the eye appeal of open 
display, yet protects it completely against dust, 
dirt, and the wear of constant handling. 

Eastman Acetate Sheet is crystal-clear, durable, 
and tough ...can be molded, drawn, or folded 

. and takes printing inks without wrinkling. It 
makes a sturdy, practical container when used 
alone, or it can easily be combined with any other 


go to 


packaging material. Furnished in six thicknesses 
—.003”, .005”, .0075”, .010”, .015”, and .020” 
(the insert you are looking through is .0075”) 
in rolls up to 40” in width and any convenient 
length; also in standard- and cut-to-size sheets. 
Try Eastman Acetate Sheet for your packages 
. see how well it meets every requirement. For 
generous working samples and additional infor- 
mation, write to Eastman Kodak Company, 
Chemical Sales Division, Rochester, N. Y. 




















a Packaging Hts SN Stride 


The Canadian Division of the All-America Package Competition was first set up two 
years ago, with a double purpose in mind. Modern Packaging, the sponsor of the 
Competition, felt that the special problems confronting Canadian packagers and the 
limited number of packages in the Canadian field (as compared with the vast army of 
\merican packages) placed Canadian creations at a disadvantage if these were to be 


entered in the many separate divisions of the All-America Package Competition. 


Secondly, it was felt, since Canadian packagers operated under a system of ad- 


vantages and handicaps common to the entire group, that it would be fitting to judge 
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From.17 to 7 sizes—from a plain 
white box with end label to the present 
attractive carton printed in one colour 
with overall halftone design was the 
outstanding achievement of this carton. 


Regent Knitting Mills score in the 1938 All-America Packaging Com- 
petition with ‘‘Standard-made”’ folding cartons! 

You, too, may score—with greater sales—in the still keener competition 
of the everyday market. 

Your package designed and produced in accordance with sound merchan- 
dising principles gives greater selling power to your product at the point of 
sale. Let ‘‘Standard” packaging help your product to be a winner on shelf 
and counter. An organization that combines creative engineering and 
designing with facilities for manufacturing Folding, Set-Up, and Corrugated 
paper boxes and silk Screen Displays, we are equipped to render you a 
COMPLETE PACKAGING SERVICE. 

If you are a Canadian package-user or an American concern seeking a 
Canadian source of packages and displays, we suggest you place your 
problem before us. We-will gladly submit constructive suggestions in 
accordance with the specialized Canadian market needs. 


PAPER BOX LIMITED 


6240 PARK AVENUE * MONTREAL, CANADA 
1 ee Oe ee Oe 2 OP, dW 








them by a common criterion and to honor those who had achieved the greatest ad- +, 4s 


vances in the art of packaging with a special form of award. 





In the 1937 Competition, numerous Canadian entries were made, evidencing a 
pronounced interest on the part of Canadian package suppliers and package users in 
this Canadian Division of the Competition. That interest showed a phenomenal 


growth during the last year and the current Competition numbers among its Canadian 





entries more than twice as many packages as had the previous Competition. The 
Canadian Division has, in fact, grown to be one of the four or five largest groupings 
in the Competition. 

While Canadians have thus been assuming their rightful place in the Package 
Competition, the Competition at the same time has begun to exercise a profound in- 
fluence upon Canadian techniques and methods of package design and production. 
It is serving in Canada—as it has served for many years past in the United States—as 


a focal point around which packaging trends crystallize. 


Canadians have become, within the past year or two, fully as conscious of the 
potentialities of packaging as Americans have been for the past decade and they have 
not been content to stop at mere awareness of such possibilities. In their own way 


and by their own methods, they have proceeded, with pioneering inventiveness, to 





work out solutions for general packaging problems and for those special problems 


which are peculiar to the Canadian scene. 


Thus, the Canadian Division of the Competition begins to take on another func- 


tion—that of encouraging the interchange of ideas between American and Canadian 





packagers. And here there need be no one-way traffic signs. While the American 
industry has, perhaps, a longer history and while its development has, perhaps, been 
more intensive in the last few years, Canadian package designers and suppliers are in- 
venting and Canadian packagers are using many methods, devices, techniques and 
materials which might be used, with equal profit and equal success, south of the 
Border. By bringing these to the attention of American packagers, the Canadian 
Division of the All-America Package Competition is permitted to perform a service 
for the American industry which would be impossible, were it not for the willing 


cooperation of Canadians. 


Some of the innovations which have made their first appearance among Canadian 


packages are particularly noteworthy. Thus, in the display field, Dominion pro- 
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We are proud to have produced thi LL-AMERICAK Winer for th¢ Gillette Safety Razor Company of Canada Limited. 
Here at last is a R.1-G-1-D Transparent Packa on-glued corgers of Ornamental Metal Bases that invite re-use. 
Here too, is a mass production package . . . Economica\in price, Outstandingvin appearance . . . A lasting reminder of 
quality merchandise, effectively displayed. 
Our designers do more than merely make a box . . . Their aim is to\oroduce f& package that will sell your merchandise. 
Next time you are faced with a packaging problem, ask your Amor’ presentative to help you. . course, 
there’s no obligation. 

—~—_ J} 

CYICGM PAPER BOX COMPANY, LT 
N ; 
Head Office and Works: 2451 DEMONTIGNY ST. E., Sales and Service Office: 21 KING ST. E., 


Toronto, Ont. 


Montreal, Que. 
__FRONTENAC 11457 ae ELGIN 6785 
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ducers have learned how to combine silk screen work and lithography or printing in 
lisplays, to great advantage. The entire Canadian technique of silk screen work is far 
ibove the general American level. This development has occurred, in large measure, 
because of the limited size of the Canadian market and because of the extra complica- 
tions introduced by the fact that that market is spread thinly over 3000 miles, in- 


ludes two language groups and many local differences among its population. 


But similar differences in population and regional tastes and similar foreign lan- 
ruage groupings exist in the United States and the technique which permits Canadians 
to take advantage of the economies of long-run lithography, while localizing their 
displays through the use of silk screen work, would seem to have equal application in 


many American instances. 


Certainly, American producers of silk screen materials might profitably study the 
methods by which Canadian technique has been raised to so high a level by silk screen 
displays for displays of this kind would be a greater factor in this country if—in artis- 
tic excellence—they approached the Canadian product. This is not to say that some 
American producers of silk screen displays are not on a par with the best in Canada. 
We are talking here of the general level of the industry which, in Canada, has worked 
with a national viewpoint whereas, in America, it has developed for the most part as 
a local enterprise providing a substitute—and a cheap substitute—for lithography in 


short-run display work. 


In the carton field, the year has seen at least one major development in the form 
of a cushion-wall folding carton which serves to protect its contents while in ship- 
ment and to provide a far more sturdy form of container than was formerly available. 
This carton has been applied in Canada to such diverse uses as the packing of soda 


crackers and the carrying and displaying of men’s shirts. 


Canadian packagers, by and large, set an excellent example for American pro- 
ducers in their avoidance of freakishness in package design. Glass containers, 
molded closures, metal closures, set-up boxes and other package parts tend, quite 
naturally, to be of styles purchasable as stock items—although many private mold 
items are, of course, used. The limited production requirements of many Canadian 


producers do, however, place a premium upon the use of standardized package parts 


and thus, in turn, place a premium on good taste. While American producers are far 
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less frequently constrained to use stock package parts, they might profitably emulate 





the Canadians in refraining from the use of outlandish designs merely as a means of 
proving that theirs is not a “‘stock’’ package. 
Certain techniques, of course, find very little application in the Canadian field. 


Thus, among all the entries in the Competition, one sees but few in which direct color 





photography—so popular in the United States—has been utilized. The expense of 
producing such photographs and color plates is, no doubt, a factor here. But though 
the Canadian avoids the process in avoiding the expense, he has frequently found it 
possible to achieve effects, by other processes, reflecting a careful study of the out- 
standing elements leading direct color photography toward favor in the United States. 


Thus, many Canadian can labels, while utilizing other than photographic methods, 
achieve startling “‘photographic”’ effects. 

In the use of rigid transparent containers—a tvpe of package which to date has 
been produced principally by hand methods—Canadians show remarkable progress. 


Many of their transparent containers are equal to, and some perhaps excel in quality, 





the best offered to date by American manufacturers of similar packaged products. 


The Canadians have likewise made admirable use of various wrapping materials 
such as transparent cellulose, glassine, waxed paper, etc. Here, although these are 


produced by highly mechanized methods, Canadians have found it possible to adapt 





such materials to the semi-automatic requirements of their filling, wrapping and pro- 





duction lines and thus they seem to favor packages utilizing bags or wraps. Canadian 


bread wraps have appeared within the last year in brilliant colors showing unusually 





fine design qualities and fully equal to the best the American market has had to offer. 


The Canadian packages selected for award in the All-America Package Competi- 
tion and for Honorable Mention, are illustrated in the sections of this issue of Modern 
Packaging devoted to the general discussions of the Package Competition. These 
packages represent, unfortunately, but a small portion of the outstanding work en- 
tered for judgment. It is to be hoped that next year, and in the years to come, the 
Canadian Division will continue to show a growth similar to that exhibited during 
the last twelve months—a growth which will shortly force the sponsors of the All- 
America Package Competition to subdivide the Canadian Division, as the American 
division has been subdivided. But subdivided or no, it can safely be said that in 1938 


Canadian packaging has hit its stride. 
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MARSHMALLOWS PEEP THROUGH THE MOON 
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IN A FRAME-VUE AIR-GUSHIONED BOX 


1ally 
7 A new Folding Box that has—Consumer Appeal—easy set-up for Dealer Mass Display—Air-Cushioned 
offer. walls for greater protection of contents—rapid set-up for mass production—all the advantages of a folding 
box plus greater rigidity than a set-up box. 

peti- 
Various effects can be attained—as a tray only sealed in cellophane—as a tray and sleeve as illustrated 


dern _ above—with a full-depth outside telescope cover—or with an inside telescope cover raised above the 
— outer frame. 

k en- Our designers can create a ‘‘Frame-Wue” Package for your particular need. 

. tne 

a ‘CANADA FOLDING BOX COMPANY 

Rael (Associated with Jones Box and Label Limited) 

rican 





LITHOGRAPHED AND PRINTED CARTONS 


LONDON, Canada TORONTO, 137 Wellington St. W. 
Phone Fair. 930 Phone WA. 0512 
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SPRIN 


IMPROVED 


Incorporated in an unusual color chip container, de- 
signed to sample General Electric’s Textolite molding 
materials, there has been introduced one of the first ex- 
amples of the use of an:improved type of spring hinge, 
developed by the General Electric Co. 

The hinge utilizes small metal roller-pins to achieve 
added sturdiness. It is claimed that the pins prevent end 
flay or twisting and preserve the perfect alignment of box 
and cover at all times. This, in turn, prevents the springs 
from being snapped out of position due to misalignment 
or twisting and is claimed to provide smoother action in 
opening and closing. A further claim, made on behalf 
of the new hinge, is that it affords greater quiet than 
previously available types. 

As used on the new container, the roller-pin hinge 
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Above: The pencil points to the roller pin which 
distinguishes the new spring hinge. The pin, it 
is claimed, insures perfect alignment of box and 
cover at all times and affords greater quiet than 
previously available types. Left: The new sam- 
ple chip container is here shown in closed 
position. Note how the samples are made to 
extend through the face of the box to permit of 
color comparisons without removal of the chips. 


G HINGE 


developed by General Electric and first 
used on color chip filing case box 


forms but one of a number of unusual features. The 
customary practice in the plastic materials field has been 
to supply color chip samples of molding materials in the 
form of round disks linked on a chain. 

General Electric has abandoned this procedure in 
favor of what might be termed a “‘loose leaf’ construc- 
tion. Each circular disk has a tab-like projection and 
each nests into its segment of the carrying box. With 
the cover of the box closed, the tab-like projections ex- 
tend through a hole in the front face of the container and 
permit ready reference to the various colors available in 
the Textolite range, without requiring that the container 
be opened. By snapping the lid of the box upward, it 
becomes possible to remove one or more of the color 
chips for use away from the set. 
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P AWARDS 


in the ALL AMERICA 
PACKAGE COMPETITION 


Once again concerns using our machines have figured prominently 
in the All America Package Competition. All four of the fol- 


lowing companies received top awards: 


CAMPANA CORPORATION (Machinery and Equipment Group) Top 
award for efficiency of their packaging equipment. Campana prod- 


ucts are wrapped in transparent cellulose on our machines. 


af, NORWICH PHARMACAL COMPANY (Machinery and Equip- 
ment Group) Top award for efficiency of their packaging equipment. This 
Company wraps cartons in transparent cellulose and bundles them on our 


machines. 


BAYUK CIGARS, INC. (Phillies Cigars) Top award in Opaque Wrapping 
Group. Our machine wraps two sizes of this Company’s strikingly original 
gift package in printed paper wrappers, with end seals. The same machine 


also wraps their cartons of cigars in glassine. 


ANDREW JERGENS COMPANY (Woodbury products) Top award in the 
Family Group. Like so many makers of fine toilet soaps who are particular 


about their packages, this Company uses our Soap Wrapping Machines. 


Emphasis on both efficiency of operation and appearance of the 
package has won nation-wide leadership for Package Machinery 


Company machines. 
Write for Literature. 


PACKAGE MACHINERY COMPANY _ Springfield, Massachusetts 


NEW YORK CHICAGO CLEVELAND LOS ANGELES 
Mexico, D. F., Apartado 2303 Buenos Aires: David H. Orton, Maipu 231 
Peterborough, England: Baker Perkins, Ltd. Melbourne Australia: Baker Perkins, Pty., Ltd. 


PACKAGE MACHINERY COMPANY 


Over a Quarter Billion Packages per day are wrapped on our Machines 
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MACHINERY 


AND THE 


ALL-AMERICA 
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articles discussing the machinery installations 
which received awards in the 1938 All-America 
Package Competition. Two of these awards 
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chines. They represent the recognition of the 
All-America judges of achievements in the so- 
lution of particular packaging problems through 
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cially designed and of existing machines have 
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than the sum of its parts. In each instance, in 
the opinion of the judges, these factories repre- 
sented outstanding examples of the best that 
| oe t:H of 1-9 0 Me Cod oD (-bd-To M Co Me (ot (- eM o)loseb edt ole mo) a ole Col at 


foe pbeke mh ecole t blot eles ol 


The maghinery group is undoubtedly the 
most difficult of all to judge and the All-America 
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having had, for a number of years, the invalu- 
able services of two men whose principal activi- 
ties have been concerned with the development 
Fosele Md eC MUt=t-Mey Mole Col coco ptete mente Col ottel-a Mem abl lb totee 
M. Bristol, Jr., of Bristol-Myers Co. and George 
R. Webber of Standard Brands, Inc. 
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1. General view of the Sparklets bulb cartoning machine. In spite of its 
seeming complexity, the unit is capable of extremely high speed operation, per- 
forming over a dozen separate operations at various stations, all in perfect syn- 
chronization. 2. Detail view showing the three conveyors. In the foreground, 
bulbs are being transferred from the bulb supply conveyor to the bulb assembly 
conveyor, where they are being placed upon the cardboard separators. These 


feed from the magazine shown at upper right and are automatically opened be- 


fore placement on the conveyor. In the background, running from right to left, 


rtonc 
carton 


are shown in process of erection. At lower left is situated,the transfer 
station where bulbs and cardboard separators are placed as a unit into the wait- 


ing cartons. 3. Close-up of device used to position the bottom locking tabs. 
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CARTRIDGE CARTONING 


The Sparklets Corp. manufactures carbonated water 
bottles for home use and heavy metal cartridges for 
charging these devices. These cartridges are filled with 
liquid carbon dioxide and sealed on unique automatic 
machinery. They are then packed into cartons to form 
sales units of five or ten bulbs each. 

Because of the weight of the bulbs and to render the 
cartons tamper-proof, special locking tabs have been 
used on the carton bottoms and an extra tab extended up 
from the front face of each carton, to be sealed by ad- 
hesive over the regular top flap. 

Until recently, the company used hand labor to erect, 
fill and seal these cartons. Increasing production, how- 
ever, led to a search for automatic means of doing this 


series of operations and a machine has recently been de- 


veloped and installed which performs the entire unusual 
series of operations without the aid of human hands. 

The unit operates, it is reported, at a rate permitting 
the packing of 65,000 cartridges in an eight-hour day. 
The bulbs are packed in cartons capable of holding five 
or ten cartridges and the machine is adjustable for both 
sizes. A changeover from one size to another takes ap- 
proximately thirty minutes. 

The machine has three conveyors operating, respec- 
tively, on bulb supply, bulb assembly and cartoning. 
Bulbs travel on the supply conveyor to a point of trans- 
fer where, five at a time, they are shifted onto a per- 
forated dividing board. Simultaneously, cartons are ex- 
tracted from the carton supply magazine (where they 
lie in the flat) by a rotary extracting device and are 


Ingenious machine meets unusual requirements 
imposed by a heavy product anda “trick” carton 


opened into the conveyor pockets which transfer them 
to the tucking stations. The lock tuck end of the carton 
is closed and ingeniously constructed fingers straighten 
the tucks into locking position. 

The carton conveyor and the bulb assembly conveyor 
are at this point running parallel to each other and, after 
tucking of the bottom has been completed, each carton 
receives its complement of bulbs. A folded instructive 
circular is fed from the supply magazine and placed into 
the loaded carton and the top flaps of the carton are then 
tucked into place. The small additional top flap is glued 
fast to the tucking flap and the carton is delivered from 
the conveyor, ready for immediate packing into corrugated 
shipping containers. 

The cardboard separators are held in two supply mag- 
azines above the bulb assembly conveyor. They are ex- 
tracted by vacuum and run through a separator opening 
device which opens the hinged cut divisions so that they 
stand at right angles to the separator when fed to the 
assembly conveyor. 

The machine is unusual not so much in the manner in 
which it performs each individual operation—for most 
of these have been performed at various times by various 
machines. It is unusual, rather, in its combination of 
these devices, all so synchronized as to permit of an ex- 
tremely complicated packaging job being performed at 
high speed and automatically. 

Credit: Development and production of the cartoning 
machine by Cartoning Machinery Corp., Division of 
U.S. Automatic Box Machinery Co., Inc. 


4. The Sparklets ten-bulb carton utilizes standard tuck locks plus an additional flap glued over the 
top lock. The flap is an extension of the front face of the carton. 5. Detail of the lock tuck bottom. 
Pencil points to one of two locks used to support bulb weight and render carton tamper-proof. 
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1. Third floor processing room of the plant. At the extreme left is seen a Toledo Scale control tower with one of 
its two panels unlocked and in use. The tower indicates, by means of flashing lights, the completion of each of its se- 
quences of operation and the operator in control then presses the proper switch which calls forth the next processing step. 
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To fully understand the reason for the design and layout 
of the new Campana plant, the reader should understand 
the problem that Campana executives presented to the 
industrial engineers. From the outset it was agreed by 
all concerned that the plant, that is, the processing de- 
partments, machine line, production departments, con- 
veying equipment, warehouse and shipping room would 
be laid out in the most efficient way possible and then a 
plant built around it. It was decided to select materials 
for both interior and exterior of the plant that would not 
only make it an outstanding industrial plant, but ma- 
terials that would serve to eliminate excessive mainte- 
nance cost and yet keep the building always looking new 
and fresh. Thus, for instance, Owens-Illinois glass block 
was used throughout the building, both-as exterior walls 
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CAMPANA SALES COMPANY'S MODERN 
GLASS HOUSE WINS ALL-AMERICA AWARD 


and for many of the interior walls and partitions. 

Work was started on the design of this plantinOctober, 
1935. Campana engineers had prior to that time traveled 
throughout the country seeking practical uses of photo- 
electric eye control equipment. One of the problems pre- 
sented was accurate weighing of each of the sixteen in- 
gredients which go into the product. To merely use a 
photo-electric eye control scale and then convey the in- 
gredienttothebatch tanks through a pipe line or conveyor 
or by hand would introduce inaccuracies, due to the fact 
that the pipe line-conveyors or containers would retain 
some of the ingredients. It would even be possible for 
the operator to forget to add the ingredient in its proper 
sequence or forget to add it at all. The engineers, there- 
fore, decided to design the processing department with 
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a PACKAGE 


TYPICAL of Pneumatiec’s continuous de- 
velopment of “lower cost per container” 
ideas is the independent lining closure di- 
agrammed above with a top tucked carton, 
as used for the RITZ package illustrated 
at right. 


ECONOMY FLAPS can be used if carton 
is glue seal closed as on three cartons pic- 
tured. Shortened flaps save on cardboard 
and reduce package cost. Ask your carton 
supplier! 


PRECISION PERFORMANCE is synonymous for 

Pneumatic throughout the packaging world. This 
S io) S 

recent addition to its famed line of hi-speed pack- 

aging machines, makes possible “a package within 

a package” at 60 per minute speeds. 


PNEUMATIC SCALE CORPORATION, LTD. 
71 Newport Ave., Quincy, Mass. (Norfolk Downs Station) 
Branch Offices: 

NEW YORK CHICAGO SAN FRANCISCO LOS ANGELES 




















PACKAGING LEADERS everywhere en- 
dorse Pneumatic machines because they 
pay their cost quickly and earn dividends 
year after year. Pneumatics really are 
built to outlast and outperform them all. 
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PACKAGING € BOTTLING EQUIPMENT 
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the ingredient stations and electric eye equipped scales in 
a stationary position and rotate the batch tanks to these 
stations so that the discharge from the scale tank would 
be through a short line immediately into the batch tank. 
To accomplish this, the Campana engineers asked the 
Toledo Scale Co. to design equipment with proper elec- 
trical interlocking devices which would assure them 
that the exact specified amounts of each material would 
be accurately weighed out, and injected into the process 
at the proper time. This meant that, in addition to ac- 
curately weighing the ingredients, this equipment must 
control time elements, open and close valves, start agita- 
tors and pumps and perform other related operations. 
The machine lines which package the product were 
laid out on the second floor of the plant. The finished 
product is fed into these packaging lines by gravity 
from the third floor storage tanks. The packaging ma- 
terials are fed to the machine line by a system of con- 
vevors and elevators from the first floor warehouse. 


2. Scene in the filling room. In sequence from the rear are seen 
a Kiefer rotary blower and bottle cleaner, a Kiefer rotary filler and 
a Capem bottle capper. This line operates on the 10c size package. 
3. An automatic machine line for 35c, 60c and $1.00 Italian Balm 
packages. From the rear to the foreground are seen a Kiefer rotary 
blower and bottle cleaner, Kiefer rotary filler, Capem capper, 
Pneumatic Scale labeler and Redington cartoner. 4. The indi- 
vidually cartoned bottles are grouped into larger cartons which, in 
turn, are fitted into sleeves and then into corrugated cases. These 
pass through a J. L. Ferguson case sealing unit and thence into an 
Alvey-Ferguson spiral conveyor to the storage and warehouse rooms 
below. 5. An intricate system of spiral chutes, roller conveyors 
and belt conveyors permits rapid transportation of loaded cases 
to any desired portion of the warehouse floor. No two cases 
can go over the conveyor belt which leads off from the meeting 
point, at the center of this photo, at the same time. Photo-electric 
control brakes, which hold back one case until another has fully 
cleared the point, avoid jamming and bumping. The _ instal- 
lation was designed and installed by the Alvey-Ferguson Co. 
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4) | IT'S TIME To REDUCE... 
~ |] a bis dl CARTON PACKAGING COSTS 


sets up 30-40 cartons per minute, requiring 



































ta- only one operator. 
HANDLING CARTONS IS CONSIDERABLY EXPENSIVE 
ere 
id . . . UNLESS DONE EFFICIENTLY ON MODERN MACHINES 
ity oo 
na- In THE PAST, perhaps it was possible to set up and 
yn- close your cartons by hand but TODAY handling costs 
have so considerably increased that modern machines are 
being installed by practically all progressive plants. 
Send us samples of your cartons or advise their sizes. 
We will be pleased to send you complete information on 
the most economical and efficient machines to meet your 
requirements. 
? Adjustable PETERS JUNIOR CARTON 
FOLDING AND CLOSING MACHINE... 
ge. closes 30-40 cartons per minute, requiring 
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Fully ctousts Sere SENIOR CARTON 
al- FORMING AND LINING MACHINE... 
us sets up 50-60 cartons per minute, requiring 
no operator. 








LINING MACHINE. 














Appearance of cartons pes Wit, closed on thew ‘eee FOLDING 
CLOSING MACHIN 





Fully automatic PETERS SENIOR CARTON 

FOLDING AND CLOSING MACHINE... 
: closes 50-60 cartons per minute, requiring 
| no operator, 


PETERS MACHINERY CO. 


4700 Ravenswood Avenue, Chicago, Illinois 





Canadian Representative: DELAMERE & WILLIAMS, LTD., W. Toronto, Canada 
British Representative: BAKER PERKINS, LTD., Peterboro, England 
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6. The main storage conveyor runs along the entire length of the building. Each size of package and each different product is packed 
in a different size can. Photo-electric cells at different stations along this belt control mechanisms which trip off the larger cases at de- 
sired points, permitting smaller ones to proceed to the farther end of the plant. Any desired variation in the performance of this equip- 
ment, to meet special storage conditions, can be achieved. 7. Electric tote-trucks bring skids of shipping cases to the shipping rooms 
from which they slide, through ports in the wall, on roller conveyors onto the waiting trucks. Thus, no truckmen or other ‘‘outsider’’ 
need ever enter the plant nor are large doors ever thrown open to provide access for ponderous trucks into the plant proper. 


A belt conveyor delivers bottles through a glass block 
partition opening into a Kiefer rotary blower. The 
bottles are vacuum cleaned and delivered by belt into a 
Kiefer vacuum filler where they are filled and discharged 
onto the same belt and into a Capem capper. 

As the bottles leave the Capem capper they are con- 
veyed automatically into Pneumatic Scale Corp. labelers 
and from the labeling machine the bottles are discharged 
and fed automatically into a Jones constant motion car- 
toner (used on the 1o¢ size line), or into an F. B. Reding- 
ton Co. cartoner (used on the 35¢, 60¢ and $1.00 line) 
where the bottles are fed into cartons along with a cir- 
cular insert, the cartons closed and discharged from the 
machine onto belts which convey them automatically 
into the feed of the Packaging Machinery Company's 
cellophane wrapping machines. 

After the cartons have been cellophane wrapped they 
are discharged from these machines through an opening 
in a glass block partition and into the hand work and 
packing room. On the to¢ size line these cellophane- 
wrapped, cartoned bottles are packed into manila con- 
tainers, three dozen per container. After the corrugated 
re-shipper is packed it is placed on the work table belt 
which discharges it onto a gravity roller conveyor and 
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feeds it automatically into the J. L. Ferguson Company's 
Packomatic case sealing units. As they enter the ware- 
house or shipping floor, the operators can either permit 
these cases to continue down the spiral to the shipping 
room floor or can, by throwing a deflector plow or switch 
direct these cases, via a system of gravity roller power 
conveyors, to a long warehouse conveyor. The 300 foot 
long warehouse conveyor is equipped with two portable 
deflector platforms with photo-electric eyes so that they 
can be set to take off whatever size package Campana 
wants at any particular location. 

It is interesting to note that the effort to develop a 
‘“‘model’’ plant has been carried through to the last de- 
tail. The establishment is not merely a model of produc- 
tion efficiency, utilizing every practical automatic device 
which modern technique affords. It is, at the same time, 
a model plant in its architecture, in the actuality and 
appearance of cleanliness and sanitation and in the fore- 
thought which has gone into the design of the plant, 
particularly as regards the provision of accommodations 
for large groups of visitors. While great emphasis has 
been made on this latter point, the added cost for pro- 
viding such facilities is very slight when compared with 
the total cost of the new Campana factory. 
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PRINTING AND WRAPPING COMBINED 


Two problems have always served to make wrapping in 
printed transparent cellulose less convenient and more 
costly than many packaging engineers—with their ex- 
treme demands for high speed and low operating costs 
—have desired. 

First has been the relatively slow operation of printing 
units—where speed was governed by, among other fac- 
tors, the drying time of inks. 

Second has been the problem of properly registering 
the printed wrap onto the product or the underlying 
package, if such is used 

The former problem has been largely eliminated by 
the development of fast drying aniline inks, permitting 
re-winding, handling or actual use of the wrapping ma- 
terial within fractions of a second after leaving the press. 
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“Tootsie’’ Caramels are cellophane wrapped 
two-tenths of a second after wrap printing 


The second has been attacked in several ways. Elec- 
tric eve registry units have been used. And other de- 
signers of equipment have sought to effect an assurance 
of registry by shortening the space and time distances be- 
tween printing and wrapping operations and by keeping 
the web under even tension at all times. 

The two problems have found their solution today by 
virtue of devices which print the web immediately prior 
to use, virtually as part of the packaging operations. 
Such devices, as installed on wrapping machines at the 
plant of The Sweets Co. of America, Inc., have received 
the Machinery Award of the Judges of the 1938 All- 
America Package Competition. 

The Rose Bros. machines, which are used to form and 
wrap the caramels, operate at speeds as high as 500 units 


1. Close-up view of the rotogravure 
printing unit. The enclosed fountain may 





be seen at right center (immediately 
between, two vertical levers) and the dry- 


ing tunnel and blower are at left center. 
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STOKES & SMITH 
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A few of the containers being handled on S & S Equip- 
ment by the Norwich Pharmacal Co., Norwich, N. ¥ 

lr is significant that once more S & S Powder Filling 

Equipment should walk away with honors. . 

This time it is for an installation in the modern plant S$ & S$ Universal Filling Machine with 
e of the Norwich Pharmacal Company. The award was conveyor and cap pressing device. 15-20 units 

per minute. 

y made in the Machinery Group in the 1938 All-Amer- 
y ica Competition sponsored by Modern Packaging. 


Even more significant in a work-a-day world, how- 
ever, is the long, efficient service S & S Equipment 
is rendering countless manufacturers the country over, 
year in and year out. Not prize winners these, but 


heroes in their own right. 


Stokes & Smith Company is naturally grateful for this 
latest tribute. Many alert manufacturers may benefit 
by having S & S Equipment called to their attention 


in this pointed manner. 


Investigate S & S Automatic and Semi-Automatic Fill- 
ing, Sealing, Packaging and Wrapping Equipment. 


STOK EXRSYMITH © 


KAGING MACHINERY PAPER BOX MACHINERY ° iu pps ° “ 
ae S&S Automatic Duplex Filling Machine with conveyor 
Frankford, Philadelphia, U. S. A. and cap pressing device. Up to 60 units per minute. 
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per minute. Pre-printed or plain wraps were formerly 
fed and cut from a roll suspended over the wrapping unit 
of the machine. 

This has now been replaced by a rotogravure press 
using extremely volatile inks housed in a patented en 
closed fountain which, it is claimed, prevents evapora- 
tion and loss of consistency and eliminates the frequent 
reconditioning of inks previously found necessary. 

The web passes from its roll, through the gravure unit, 
thence through a short drying tunnel and so immediatel) 
to the wrapping device. Since both printer and wrapper 
operate at such high speeds, the time lag between the 
printing and the wrapping is actually less than two- 
tenths of a second. 

The drying tunnel is equipped with a fan and air- 
heating unit. 

Significantly, the attachment—which has been in- 
stalled on a battery of three Rose machines at The Sweets 
Co. plant—requires no experienced operators or attend- 
ants. Printing and synchronization are both automatic 
and the machine is fed by the regular machine tenders 
who bring cartons and other supplies to the various units 
located nearby. 

Credit: Weiss Speedry units designed and installed by 
A. Weiss. Cellophane supplied by E. I. du Pont de 
Nemours & Co., Inc. 


2. The rotogravure printing machine as attached to 
the Rose caramel forming and wrapping machine works 
in perfect synchronization with the latter unit. The 
transparent cellulose, in unprinted roll, may be seen at 
the top left. It travels a distance of but a few feet over 
the various tension rolls through the aniline print- 
ing device, through a drying tunnel and thence, im- 
mediately, on to the just formed caramels. 3. General 
view of the battery of Rose caramel forming and wrap- 
ping machines equipped with Speedry printing units. 
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CHAMPLAIN PRESSES 


have improved the quality of package printing 


while lowering production cost 











(Below) Champlain Combination 


Gravure and Letterpress Printing 
Machine consisting of three gravure 
units and one letterpress unit with 
eccentric punch. Used for producing 
{-color carton blanks. 
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(Left) Champlain P-26 5-color Gra- 
vure Press for producing labels. 


A Champlain Press operates at high printing speeds according to precision printing 
standards. The result is high quality package and specialty printing produced at 
lower unit cost. A Champlain Press not only produces high quality printing but 
also performs various fabricating operations on the printed web, delivering the 
printed pieces rewound in rolls, sheeted to size, or punched out ready for subsequent 
use in packaging operations. Every large producer of labels, wraps. bags. cartons, 
containers, fancy paper, etc., should know about Champlain Presses. Write for full 


details to CHAMBON CORPORATION, GARFIELD, NEW JERSEY. 


CHAMBON CORPORATION 


GARFIELD, NEW JERSEY 


Makers of CHAMPLAIN and CHAMBON Printing Machines 
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1. Intake end of the No. 1 bottle filling 
line. Emptied cartons are placed on the 
overhead belt conveyor and carried to the 
end of the line to be re-filled with com- 
pleted packages. The machines shovvn, 
from left to right, are, respectively, the 
bottle cleaning unit, the filler and the 
capper, each operating at an approximate 
speed of 120 containers per minute. 


RE-BIRTH OF AN OLD PLANT 


In the last three years, The Norwich Pharmacal Co. has 
spent close to one-half million dollars in one of the most 
extensive plant modernization programs ever under- 
taken. Not that the Norwich plant was antiquated or 
out of date three years ago. In many respects, the plant 
in 1935 represented the highest degree of technical pack- 
aging progress. But the company had grown by degrees 
through a series of additions and inner plant changes and 
it was felt necessary to completely review packaging 
practices and plant layout so as to bring all departments 
and all operations to the highest possible level of efh- 


ciency and performance. 


Rebuilding program brings Norwich 
Pharmacal Co. an All-America Award 


This plant re-building program coincided with a pro- 
gram of package design revision and the two plans were 
naturally closely coordinated. New packages were de- 
signed with a view toward the most efficient production. 
New machinery was installed only after careful checking 


against the probable demands to be made upon it by the 


new packages. 

The plant changes, which have been carried out during 
these last three years, were guided by a series of de- 
mands first formulated in 1935. These have been listed 
in the following phrasing: 

‘Every change in the production and packaging proc- 


2. As bottles leave the capper, they are automatically separated into two lines for feeding to these labeling 
machines, each operating at 60 per minute on the difficult three-wall labeling job. 3. The labeled bottles are 
viscose capped, examined and replaced into shipping containers on this belt conveyor table. Filled shipping 
containers drop through the floor, by chute, to ground floor storage, sealing and marking equipment. 
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Is Case Sealed on = - X& 
STANDARD-KNAPPS §; a oo ea 


All leading tobacco manufacturers rely on our 
STANDARD-KNAPP Case Sealers. 

Dominant? Yes. Just as we are in foods, con- 
si KUSSOHNS : an fenthas fections, drugs, cosmetics, and a hundred other 
TET Bocce cogsarpuss . industries where modern case-sealing machines 
OTPOURRI sha oe aerate spell economy: 


Cigar 


For years, they've been giving the low- 


SIR WALTER oie Sey, . - . 
RALEIGH i est per unit cost and the highest operat 
ae ing efficiency. 

















Consult our nearest office now 
about your prospective changes. 


WHEN A FELLER 
NEEDS A FRIEND 








STANDARD-KNAPP CORPORATION 


MANUFACTURERS OF CASE SEALING, CASE PACKAGING, AND CAN LABELING MACHINES 


43-27 32nd PL.., 208 W. Washington Street 1001 Society for Sav. Bldg. 909 Western Ave. 
LONG ISLAND CITY, N. Y. Oi Or NEO) . CLEVELAND SEATTLE 
420 S. San Pedro St. 300 Seventh Street 315 South West Pine Street Windsor House, Victoria St. 
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CONSOLIDATED MACHINES 


ONCE AGAIN FEATURE 
All-America Champion Equipment INSTALLATIONS 











HIGH SPEED BAG SEWERS: 
Kosa Company's Rosin Bags win 
Top Award in the All-America 
Package Competition with revo- 
lutionary 100 Ib. bags filled with 
hot liquid, then when cooled and 
solidified, sewed on HOEPNER 
Consolidated machines. These 
machines can make better clo- 
sures, bring new economy for 
every sort of large shipping bag. 
Write for particulars and actual 


Suvings, 


3 CONSOLIDATED-PACKAGED WINNERS! 


Consolidated machines again play an important part in award-winning in- 
stallations and new packages adjudged the best of the year in the United 


States and Canada. 





This year no less than two of the three top award winners in the Machinery 
Division of the Competition starred CAPEM machines! And another win- 
ner in the Shipping Container Group was largely made possible by a 
CONSOLIDATED machine! What more need be said at this point... . 
than to add that these direct approaches to better packaging and improved 
profit margins are equally available to you. 


We shall be very happy to send you full detailed information on these 
machines and our other sensational redesigned CaPEM and HOEPNER 
Precision Fillers, Scales, Sealers, Sewers and Capping Machines. 


Our broad experience is always available to you. 








PRIZE BAG MACHINE (SEALTITE) : 

This winner of last vear’s All-America automati- 
cally opens, fills. settles, shapes and seals sugar 
bags at amazing new speed. Thoroughly proved 
and tested, it can bring substantial economy to 
packers of hundreds of bagged items. 


CONSOLIDATED PACKAGING MACHINERY CORP. 


1400 WEST AVENUE BUFFALO, N. Y. 












































esses must have as its prime objective the attainment of 
every possible improvement in the quality and the ap- 
pearance of the company’s products. 

“Every change in equipment or methods must 
strengthen the company’s rigid control of quality. 

“Every department, process and machine must be de- 
signed to meet probable maximum demands as to output 
and future package and product changes. 

The entire plant, when re-equipped, must provide the 
highest degree of flexibility as to output speed and va- 
riety of packages and products which will be produced.”’ 

The complexity of the problem presented by this pro- 
gram may best be realized when it is remembered that 
the company makes some s5oo-odd products under its 
own brands in addition to some private labeled special- 
ties. Thus machine lines had to be designed to handle 
a wide variety of container sizes and package patts. 

The principal change to be noted throughout the plant 
is one involved in the flow of material. A complete con- 
vevor system has been installed in all packaging and 
shipping departments which not only greatly facili- 
tates the handling of goods, but makes for an unusually 
high degree of cleanliness at package filling points by 
almost entirely eliminating all hand trucking. 

The bottling department consists of six complete lines 
arranged to feed from both ends toward the center. 
Three of these lines are fully automatic and are utilized 
for the largest selling items among the company’s vast 
group of products. Three semi-automatic lines are 
utilized for packaging short runs. 

Perhaps most interesting of the automatic lines is the 
so-called No. 1 line which operates at 120 containers per 


4. Semi-automatic end of the bottle filling room. Note the 
neatness which is achieved through the use of overhead con- 
veyors and stainless steel equipment. 5. Three tube fillers, 
operating at a speed of 40 per minute, which are used in 
filling smaller sizes of tubes. These likewise feed, for com- 
bined production, at 120 per minute. 6. These tube filling 
machines operate at a speed of 60 tubes per minute and thus feed 
120 completed tubes to the cartoning machine seen at the left. 
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NEW COLTON No. 17 TUBE MACHINE 
FILLS AND SEALS 2 Award Winners 


Prize-Winning ‘“Quixy’’ fire extinguisher 
liquid-filled collapsible tube, filled and sealed 
on COLTON machines. 


Tubes used by Norwich Pharmacal Co., 
All-America Package Winner, filled and 
sealed on COLTON machines 























No, 17. . . A COEION 
Automatic Tube Filling 
Closing and Crimping 
Machine used for winning 
Norwich Pharmaceutical 
Line. 










The famous COLTON CLOSURE machine 

. with great new improvements for filling, 
closing and crimping collapsible tubes... 
features Two Top Awards in the All-America 
Package Competition. 












Here are five new developments applied to the COLTON No. 17 
Automatic, used by the Winners: 






















1. Motor is underneath, out ofthe way. 2. ‘Reeves’ 
drive gives speed control. 3. New-Type Filling Head 
provides a positive, free and smooth action of nozzle. 
4. Push button switch to start and stop. 5. Two 
hand levers: one starts machine proper, other con- | 
trols filling mechanism. 
TYPE A" for PASTE. TYPE ''B” for POWDERS. 
TYPE ‘’C"' for LIQUIDS. 


All these improvements available to you...as well as prize 
winning plants... at no increase in price over older model. 
Write now for full specifications and costs. 


ARTHUR COLTON CO. 


2602 JEFFERSON AVENUE EAST 
DETROIT MICHIGAN 


Electric Drive Stirring 
Device for materials that 
do not flow readily in 


standard COLTON hopper 
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HOPPER 
FOIL SUPPLY DELIVERY 


FOLDING AND 
HEAT SEALING 

















NEW ENVELOPE-MACHINE FOR ABSOLUTE 
AIR-TIGHT, WATER-TIGHT SEALING... 


WINNER OF ALL-AMERICA HONORS 
MACHINERY AND EQUIPMENT CLASS an, entirely new type of package is eco- 


nomically made on these new U. S. Automatic envelope-machines, perfected by our Cartoning Machinery Corp. Division. 


It will be of great interest to all packers of foods, drugs, chemicals, etc., in powder or tablet form. 


Absolutely air-tight and water-tight envelopes are made from foil or paper. G. Washington's Instant Coffee now comes in 


Individual Service Packets that are so highly successful, that they have won this year’s All-America Honors. 
The foil or paper rolls are pre-printed. The new machine pre-forms, then crimps each side tightly so that there are six thick- 
nesses in each corner, and heat is applied to complete the hermetic sealing. 


Write now for full details of this remarkable development which spells new protection of product in striking, light-weight 


envelopes. 














NEW MACHINE THAT LOCKS CARTON-BOTTOMS 


AND WINS TOP ALL-AMERICA AWARD 
MACHINERY AND EQUIPMENT CLASS With this new U. S. Automatic, it is now 


readily possible to lock the bottoms of your cartons by machine! This prevents the possibility of bottoms falling out due 





to the weight of the contents! 


: Thus ‘‘Sparklets”’ . . . the well-known sparkling water bulbs . . . have received top All-America honors for this distinguished 
and important advance in carton making . . . a permanent machine-made lock that cannot open! 


What is more . . . this same machine opens the carton before locking, then spreads and inserts the filler as well as the 
“Sparklets” . . . and glues the top flaps to make it a tamper-proof package! 





We suggest you investigate this wonderful machine promptly. It can give you a far superior package without increase over 
your present costs. Write us now for full information! 


Here is an illustration of this installation: 





DELIVERY 





When You Attend THE 1939 PACKAGING SHOW 


You are cordially invited to make your headquarters at our Booth No. 3. 







We plan an interesting exhibit of the latest package machine improvements of our manufacture. 
Also, there will be comfortable chairs to ease the tour of exhibits. 






At this time we will be glad to discuss with you the latest machinery developments as they may apply to 
your problems. 


U. S. AUTOMATIC BOX MACHINERY CO. INC. 


Owning and Operating, NATIONAL PACKAGING MACHINERY CO. 
CARTONING MACHINERY CORPORATION 


18 Arboretum Road, ROSLINDALE, BOSTON, MASS. 
Branch Offices: NEW YORK CLEVELAND, OHIO CHICAGO, ILL. 





minute and is used on such widely sold products as the 
company's Milk of Magnesia. 

At the beginning of the line, an operator removes 
bottles from shipping cases which have arrived from 
storage by belt and roller conveyor. Bottles are placed 
upon a gathering table which feeds them in single file, to 
a convevor leading toward a Kiefer rotary bortle cleaner. 
Empty corrugated containers are placed on a belt con- 
vevor located directly in front of the operator and above 
the distributing table. This conveyor carries them to the 
other end of the line where bottles will be once again 
placed into the shipping containers. 

Triangular bottles move onward from the bottle 
cleaner to a 16-stem vacuum filling machine and thence 
to a high-speed capping machine. This unit, like 
others in the line, has a wide range of adjustment, being 
capable of handling bottles from 3 in. to 12 in. in height. 
Filled and capped containers pass from the capping ma- 
chine toward the labeling units. Here the company’s 
engineers have built an ingenious device which auto- 
matically transfers alternate bottles to the right hand 
unit, while sending the rest of the containers to the left 
hand unit. These labeling machines perform the difficult 
job of correctly registering and applying a single label to 
all three sides of the unusually shaped bottle. They 
operate at a speed of 60 per minute and discharge the 
labeled bottles onto a double lane conveyor belt. 

This belt extends down the center of the stainless steel 
examining and finishing table. Operators here place on, 
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by hand, the gleaming white viscose cap which finishes 
off the container. Cartoning on those of the company’s 
products which are shipped in individual cartons is like- 
wise performed at this point. A dual turntable device is 
used to reverse the motion of the bottles as they reach 
the end of this table and they proceed on the opposite 
side of the table toward the point where they meet the 
shipping cases in which they originally arrived at the 


packaging line. Operators here drop them into position 
and the filled cases then proceed, by chute, to the ground 
floor storage, sealing and marking lines. 





7. The marking cylinder may 
be clearly seen in the foreground 
of the illustration. Cases from 
the rear of the room proceed 
through right angle changes of 
direction to the sealing de- 
vice at left center. 8 A 
duplex automatic powder filling 
machine with cam adiusted 
augers. Caps are fed on by 
hand from the hopper seen at 
the left and then automatically 
pressed into place by the device 
immediately beyond this hopper. 
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MACHINERY OF ENGINEERED-DESIGN 


ROTARY VACUUM FILLERS 


Available in four sizes, with 
16, 22, 30 and 48 filling tubes. 
Tubes raise and lower, which 
allows the revolving bottle ta- 
ble to travel on an even plane, 
the most revolutionary ad- 
vance ever made in Rotary 
Vacuum Filler construction. 
Absolute hair-line filling is an 
assured fact; there is no waste 
of the product being filled. 

For all free-running, vis- 
cous, syrupy or foaming 
liquids. Fillers also used for 
brining purposes. 

Equipped with vari-speed 
control where a ratio of speeds 
from 2.6 to 1 is obtainable. 


BOTTLE CLEANERS 
For Washing With Water 


U. S. Bottle Washers, using either hot or 
cold water do an efficient and rapid job 
of thoroughly cleaning the containers 
before they are fed to the filling ma- 
chine. Every particle of carton lint, 
dust, dirt or glass particles is re- 
moved from the bottle. 

Equipped with the famous patented 
Oscillating Unscrambler Feed, one 
man can load the washer to the limits 
of its capacity. 

The External Discharge Mechanism 
and Self-Aligning Bearings add much to 
the performance and long life of the unit. 

When products must be filled HOT, 
washing bottles with HOT WATER does a 
two-fold job—that of washing and pre-heating. 


COMBINATION OUTFITS 


These outfits consist of a 
transfer pump, fiiter and si- 
phon filling machine. Com- 
bination Unit can be oper- 
ated by one operator, and the 
triple job of transferring the 
product, filtering it and fi- 
nally filling it into your regu- 
lar containers is a one-man 
Operation. 

Used widely throughout 
the entire country in the food, 
liquor, drug and cosmetic 
fields. 

Product can be drawn 
from barrel or any other con- 
tainer, directed to and through the filter to the siphon fill- 
ing machine, where rapid filling takes place. Write for 
complete data, prices and specifications. 















ROTARY CAPPERS 


Available with 4 and 8-heads, 
as desired. Full-floating cap- 
ping chucks do an efficient 
and speedy job on all capping 
problems coming within the 
range of these two machines. 
Capping speedsare variable, 
controlled by the very efficient 
U.S. Vari-Speed control. Ratio 
of speeds is from 2.6 to 1, and 
any desired speed within the 
minimum and maximum Ca- 
pacities and limits of these ma- 
chines is obtainable. 
Particularly efficient when 
used in conjunction with U. S. 
Rotary Vacuum Fillers, but fit 
in with any filliag machine line. 


BOTTLE CLEANERS 
For Cleaning With Air 


U. S. Bottle Cleaners, using man-made 
compressed air and the natural law of 
gravity for the cleaning mediums, do 
an exceptionally efficient job on clean- 
ing bottles. All dirt, dust, carton lint 
and glass particles are removed from 
the bottles before they are fed to the 
filling machine. 
Speedy, the cleaning capacity of 
this machine more than matches the 
speediest filling capacity of any fill- 
ing machine. 

Containers are thoroughly cleaned, 
because at the actual point of cleaning, the 
bottle is in an upside-down position. Com- 
pressed air is used only at the actual point of 
cleaning. Compressed air costs are low. 


PISTON FILLERS 


These units are for the effi- 
cient and low-cost-per-unit 
packing of all semi-liquid 
and semi-solid products. In 
this classification are in- 
cluded the following—may- 
onnaise, salad dressings, 
sandwich spreads, mustards, 
relishes, greases, ointments, 
salves, cold and vanishing 
creams, emulsions, heavy 
oils, lotions and products of 
a similar density. 

Furnished in single, twin 
and four-piston types, with 
or without vacuum cleaning 
head. Unit illustrated is a twin-piston filler, with vacuum 
cleaning head. Write for complete data, specifications, 
prices, etc. 





see are? 





VL BOTTLERS MALHINERY £7, 


4032 NORTH ROCKWELL STREET * CHICAGO 


MARCH 1939 985 











Plants and Personalities 


NEWS 


THE EXTENSIVE American Can Co. educational cam- 
paign to promote the use of canned foods by the general 
public formed the theme for the company’s exhibit at the 
recent National Canners Assn. Convention. Nine diora- 











mas, utilizing sculptured figures and miniature stage set- 
tings and made vivid with light, motion and color, de- 
picted the various promotional activities which form the 
component parts of the educational campaign. These 
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included depictions of the speakers’ bureau service, 
the Canco testing kitchen, research laboratories, con- 
vention exhibits and special campaigns directed toward 
the medical profession, educational authorities and re- 
tailers. Two of the nine dioramas are here shown. 


THE NATIONAL CANNERS ASSN., Washington,D.C., 
held their annual convention recently, the following 
officers and members of the Board of Directors being 
elected: President, Walter L. Graefe, Pomona Products 
Co.; first vice president, H. F. Krimendahl, Crampton 
Canneries, Inc.; second vice president, Leonard E. 
Wood, California Packing Corp.; secretary-treasurer, 
Frank E. Gorrell, Washington, D.C. Directors for three 
vears: Garth E. Carrier, Iowa Canning Co.; C. W. 
Crary, J. B. Inderrieden Co.; Edgar F. Hurff, Edgar F. 
Hurff Co.; R. D. Cleaveland, H. J. McGrath Co.; F. E. 
Jewett, G. S. & F. E. Jewett; Cassius L. Kirk, Bozeman 
Canning Co.; H. E. MacConaughey, Hawaiian Pine- 
apple Co., Ltd.; T. C. McCall, Gibson Canning Co.; 
C. §. Morrill, Burnham & Morrill Co.; E. A. Meyer, 
C. H. Musselman Co.; Robert S. Hopps, National Fruit 
Canning Co.; G. Frank Thomas, Thomas & Co.; Gilbert 
C. Van Camp, Van Camp Sea Food Co.; Henry J. Ver- 
hulst, Calumet-Dutch Packing Co.; Guy L. Webster, 
G. L. Webster Co.; George F. Pfarr, Tri-Valley Packing 
Assn.; J. Adam Bruce, Bruce’s Juices; L. E. Munger, 
Holley Canning Co. Directors for two years: F. A. 
Pike, Seaboard Packing Co.; A. E. Coddington, Ladoga 
Canning Co.; A. T. Leatherbury, Eastern Shore Canning 
Co.; Ronald Wadsworth, California Packing Corp. 
Director for one year: Charles H. G. Sweigart, Keystone 


Mushroom Co. 


THE CHASE BAG CO. announces the opening of a new 
bag factory in Portland, Oregon. The new plant supple- 
ments other company factories by rendering service and 
distribution to bag users in the Pacific Coast and Rocky 


Mountain states. 


A novel promotional display used 
by the Hazel-Atlas Glass Co. at 
the recent Canners Convention, held 
late in January in Chicago. Various 
lines of the company’s products 
were shown, framed and mounted to 
form a ‘‘picture gallery,’ with suit- 
able backgrounds emphasizing the 
various features offered by each line. 
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Here are Proved Winners! 


WESTITE CLOSURES TO STOP LEAKS 
“FAT FILLED” TUBES TO INCREASE SALES 


The new Westite Hermetic Closure is a leak-proof, air-tight, permanent seal... 
stronger than the tube metal itself, three to four times stronger than other 
closures. It holds light, oily products such as seep through usual type closures 
almost immediately. It fully protects food pastes and similar products from 
deterioration. It does away with drying-out or caking resulting from leaky 
closures. It minimizes spoilage and soiled packages, increases sales and dealer 
satisfaction with your products. Not only is the Westite Closure leak-proof, 
but it lowers packaging costs . . . requires less tube metal and noclips. We 
build machines for producing Westite Hermetic Closures . . . from hand- 
operated models to completely automatic equipment. Let us give you further 
facts and figures. 


“Fat Filling’’ is a patented method for putting more material into tubes. It 
enables you to put approximately 10% more product into the tubes you are 
using. Or, by permitting the use of shorter tubes for the same amount of 
material, it saves tube metal. Various degrees of ‘‘Fat Fill’’ can be produced. 
Inexpensive attachments only are required on various standard Stokes Ma- 
chines. Let us tell you more about it, the savingsit effects and other advantages. 


F. J. STOKES MACHINE COMPANY 
5970 Tabor Road Olney P.O. Philadelphia, Pa. 
Representatives in New York, Chicago, Cincinnati, St. Louis 


Pacific Coast Representative C) L. H. Butcher Company, Inc. 








PACKAGING 
EQUIPMENT 
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Stokes 90-DH 
Tube Filling, 
Closing and Seal- 
ing Machine, for 
both regular or 
“Fat Filling.” 
Makes all clos- 


standard 


ures 
double fold, 
quadruple — fold 
and Westite 
Hermetic Clos- 
ure. 

Westite Her- 
metic Closures 


are stronger than 
the tube metal. 
Hand - operated, 
semi - automatic 
or full automatic 
equipment to 
make these clo- 
sures is avail- 
able. Write for 
Bulletin 701. 
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NEW DEVELOPMENTS IN PACKAGING MACHINERY - METHODS AND SUPPLIES 





BAG SEALING MACHINE 


A new semi-automatic sealing machine for closing and 
heat sealing transparent cellulose and other types of bags 
has been developed by Amsco Packaging Machinery, 
Inc. The machine utilizes rotary sealing and crimping 
wheels which, it is claimed, permit of faster and more ef- 
ficient operation and make possible close crimping on 





bags filled with bulky goods. The machine will take 
single- or double-wall bags and, if desired, will applv 
gummed labels over the closure for identification. 

The bag fold is made automatically and the closure is 
accomplished by a combination of heat and pressure. A 
variable speed pulley drive permits adjustment of operat- 
ing speeds to match those of the accompanying filling 
equipment. Adjustments for size of bag are made by 
raising or lowering the operating table, which has a roller 


surface to facilitate the movement of the bags. 





DISPENSING CLOSURE 


A new type of dispensing closure for powdered products 
has been developed by Merkle & Elberth. Known as a 
Thum-Tip, the unit consists of a one-piece machined plug 
locked into the metal top of the powder can. To unlock 
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the plug, pressure is applied against its side from any 
angle, causing it to snap open. Locking is achieved by 
pressing the top as with a cork. The closure is perma- 
nently attached to the package and cannot therefore be- 
come lost. Locked or unlocked when not in use, the 
unit is closed since the plug rests on the orifice of the 
container. Shape and size of the visible portion of the 
container can be changed to meet design requirements. 
The unit, it is claimed, is completely air-tight and hence 
likewise powder-tight. 


BAG CLOSING MACHINE 


The Union Special Machine Co. has developed a new sus- 
pended head bag closing unit designed for use in packing 
rooms where production is small, operation seasonal or 
part time and the investment in more elaborate equip- 
ment not justified. 

The unit, it is claimed, is simple and compact in con- 
struction with a minimum of wearing parts and comes 











equipped with Class 14500 sewing heads and automatic 
thread cutter. The machine further incorporates fric- 
tion drive—raw hide motor pulley face against cast steel 
sewing head pullev face—wedging angle contact. Finger 
tip control is utilized. A slight thumb pressure on lever 
adjacent to hand grip, it is claimed, brings the pulleys in 
contact—only resistance provided by a spring which 
automatically sets a brake upon release. The release 
brake, it is reported, stops head instantly, thus providing 
a convenience to operator and a saving in thread. The 
unit requires a '/; hp. high speed motor which permits 


plugging into a light socket. 
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weediedum and Tweedledee 


Gluing problems may resemble each other closely—yet 


no two are entirely identical. 


Our Service Departments are prepared to make specific 
adhesive recommendations, based on your individual 
requirements, and backed by nearly half a century's 


practical experience. 


NATIONAL ApHESsIVEs CORPORATION 


820 GREENWICH ST., NEW YORK—CHICAGO—PHILADELPHIA—BOSTON—SAN FRANCISCO—and All Principal Cities 
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THE WORLD'S FAIR = 
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PACKAGING EXPOSITION 


— visit us at our Vow 
asc} i ae: ” 


if cen A Showroom and actory 
TT ath, ho i en 
Affi ( il | | D 


fi 
oe 


TIMES SQUARE 






GRAND CENTRAL 


iS 
| as 
fn mm TUN eecua apie MT 




















































































































































\ 
WORLD'S FAIR 













































































































































































Handy to both big fairs AMSCO cordially invites you to 
the little Packaging Machinery Fair of its own. 


Here you can see in operation many new developments in 
packaging machines that will quickly pay for themselves in 
actual savings. Hundreds of packages that these machines 
have made are also on view for your inspection. 


We're wonderfully handy to you. Being directly enroute be- 
tween the Times Square and Grand Central hotel section 
and the World's Fair grounds, whether you come by car or 
by subway, you are here in ten to fifteen minutes. 








Tear out this map, or when you get to town give us a ring. 
No appointment will be necessary; you are welcome at 
all times. 


And when you visit AMSCO there's no obligation—we are 
always glad to swap views and experience with packaging 
people. 


AMSCO PACKAGING MACHINERY, INC. 


31-31 Forty-eighth Avenue Long Island City, NEW YORK 
TELEPHONE: STillwell 4-4840-1 





FINE SEMI-AUTOMATIC AND AUTOMATIC MACHINES FOR: 


WRAPPING « BUNDLING « BANDING « SHEETING-GLUING « BAG-MAKING « MEASURING 
ENVELOPE-MAKING + WEIGHING AND FILLING « BAG-CLOSING + BAG-LABELING 
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HORIX MANUFACTURING CO. 
PITTSBURGH (4), PA. 
Manufacturers of HORIX, HALLER, and BERGMANN Filling and Conveying Equipment 








PRODUCTS HANDLED 


Whiskey Bluing Medicines Chili Sauce 
Wine Catsup Extracts Tomato Pulp 
Liqueurs Vinegar Drugs Ice Cream 

Gin Syrup Insecticides Cottage Cheese 
Water Brine Fruit Juices Sour Cream 


AUTOMATIC ROTARY FILLERS 





Suitable for plants requiring maximum continuous speed with 
minimum labor. Feed, filling and discharge are completely auto- 
matic. Automatic safeties prevent damage and lost time due to 
defective containers. Bottle Fillers available in 7, 9, 14, 18, 20, 
28, 32, and 48-valve sizes will fill all types of containers, up to 
400 a minute. Can Fillers are built with 6, 10, 12 or 18 valves to 
suit special requirements, filling soups, fruit juices, etc., and 
syruping or saucing beans, spaghetti, etc., at speeds up to 200 
a minute. Operate with all standard washers or closing machines. 


SEMI-AUTOMATIC ROTARY FILLERS 


Empty bottles are 
fed by hand; fill- 
ing and discharge 
are automatic. 
Can be built to 
handleallsizesand 
shapes of contain- 
ers from 2 oz. to 
1 gal. at speeds up 
to 60 a minute. 
Quickly adjusted 
to different sizes. 
Fills uniformly, 
without drip or 
waste. Easily dis- 
assembled for 
cleaning or adjust- 
ing. Sturdily con- 
structed to insure 
dependability and 
long life. Can be 
operated by un- 
skilled labor. 








MODEL NV STRAIGHT-LINE FILLER 


Ideal for filling small lots of differ- 
ent products into a variety of con- 
tainers. Handles any shape or size 
of bottle from 4 oz. tol gal. Change 
from one size container to another 
is quickly and easily made. Empty 
bottles are fed by hand. Fills 3 to 
12 bottles at a time, depending on 
their size. Whiskey can be filled at 
rate of 45 a minute. Filled bottles 
can be discharged onto a moving 
conveyor. Does not require expert 
mechanics for satisfactory opera- 
tion. Exclusive Gravity-Vacuum 
System prevents loss due to defec- 
tive bottles. All parts accessible 
for cleaning. Corrosion-resisting 
contact parts can be supplied. 





BENCH-TYPE FILLERS 


Simple, efficient machines that will 
quickly save their moderate cost by do- 
ing away with loss of product. By use of 
special feed trays, various size con- 
tainers can be handled, at speeds of 
10 to 20 a minute, depending on prod- 
uct and size of container. Fills cans and 
jugs, as well as bottles, from minia- 
tures to 5°, in. diameier bottles. 





Chain Conveyors, which speed up production and save labor, 
can be furnished, with Semi-Automatic Corkers, to meet all 
requirements. Work Table Conveyors, for capping, corking, 
labelling and inspecting, can be supplied to order. (See cut be- 
low.) Frame is of heavy angle iron, rigidly braced. Legs adjustable. 
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TRANSPARENT BOX MAKING MACHINES 


A new group of machines for the fabrication of trans- 
parent boxes has recently been developed by the Camford 
Machine Corp. 

The three machines in the group, it is claimed, form a 
complete transparent box making department when they 





Creasing machine. 








Glueing applicator. 


be | 








Setting up-form. 
are used in conjunction with each other. These con- 


sist of a creasing machine, a glueing applicator and a 
setting up-form. 


299 MODERN PACKAGING 


The creasing machine has a foot pedal operated 
guillotine creasing knife, incorporating heating elements 
running on AC or DC house current. Changes from size 
to size are accomplished by moving a guide stop and the 
machine, it is claimed, will crease any weight of acetate 
from .003 to .o5o. The machine removes the necessity 
of having separate dies for each size of box and, it ts 
claimed, a production of from 2000 to 3000 completely 
creased covers daily can be achieved. The unit incor- 
porates its own table and has an overall dimension of 
30 in. by 20 in. with a height of 46 in. The machine 
weighs go lbs. 

The glueing applicator utilizes two motor driven 
wheels, revolving in a solvent bath and so constructed 
as to permit full adjustment to any desired measure of 
separation. Adjustable felt wiper holds the solvent 
application down to any desired quantity. The machine 
thus applies a uniform application to two corners of a 
box ata time. Production balances that of the creasing 
machine. The machine is 12 in. by 24 in. in size, has 
a height of g in. and weighs 25 Ibs. The unit, it is 
claimed, completely eliminates the need of hand brush- 
work on telescopic boxes. 

The setting up-form—the third unit in the group— 
consists of two electrically heated projecting arms, so 
constructed as to permit their adjustment to any given 
box size, adjustment being made, it is claimed, within 
30 seconds. In the plant, the operator merely positions 
the box form and holds it over the heated arms to 
achieve an efficient and sturdy heat seal. The unit 
measures 11 in. by 14 in. and is 2 in. in height. Total 
weight is 10 lbs. 


PAPER SHREDDING EQUIPMENT 


A new type of paper shredding machine, known as the 
‘Silver 13,’’ has been developed by the Industrial Shred- 
der & Cutter Co. to meet the needs of firms having a 
medium volume of paper shredding requirements. The 





machine has a throat width of 13 in. and has a guaranteed 
capacity of 1200 Ibs. of '/; in. shreds per hour with a 
single operator. The machine, it is claimed, is quickly 
adjustable to shred '/,¢ in., '/s in. and '/, in. widths. 
A 3 hp., 1800 rpm. motor is recommended. 

A V-belt drive and electrical grinder for touching up 
the knives as well as a complete set of adjustment gears 
are included as standard equipment with the shredder. 
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@ In the Campana Company's new plant, glass-lined tanks, each with its own agitator, are 
mounted on a revolving table. At each indexed-position materials are automatically discharged 
into the tanks by Toledo Scales equipped with photo-electric cut-offs. A Toledo Master Control- 
Panel controls the entire batching and mixing operation. 
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@ For shipping departments, Toledo Heavy- 
Duty Floor Scales equipped with Printweigh 
produce indisputably accurate printed- 
weight records. 


SOMPENSATOR 





y 








@ There is wide spread interest in the new Toledo Chronoflo Total- 
izing Scale. This ‘‘flow-meter for dry materials,’ provides highly ac- 
curate total-weight figures on materials transported on belt-conveyors. 


@ One of many Toledo installations in filtration plants. Chlorine cyl- 
inders are placed on the scale platforms. Graphic-recorders produce 
a continuous record of the discharge of chlorine. 


The past decade has seen sweeping advances in accurate weight-control. Today scales control the 
accuracy of batching, filling, and proportioning; they determine unit count of individual pieces; 
they originate basic accounting-data. Through remote-indication they provide centralized-control. 
Toledo Scales cover the full range of modern weight-control requirements. 





TOLEDO SCALE COMPANY =: Toledo, Ohio 
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One of the fully auto- 

matic Labelrites at the 
Norwich Pharmacal Com- 

pany plant. The view taken 
during test run prior to instal- 
lation, showing ejection end of 
the unit. 


HIGHEST AWARD for 


Machinery and Equipment 
TO 


erseY LaABELRITE 


| IN THE 
| ae ALL-AMERICA AWARDS 


Producing 3-sided labeling—100 a minute 
— contributing to savings of 67% 


When measurable sums can be lopped permanently from 


Perfect register; 
a production costs, management KNOWS that the sooner such 
no bottle wiping; savings are installed, the better... . And the fully automatic 
Ht h t Labelrite contributes to such savings in a marked degree, 
petty-cash cos giving at the same time better work, regardless of erstwhile 
of change parts! problems concerned with bottle shapes, or labeling proce- 
dure. Look into either semi, or fully automatic Labelrite units 


to help YOUR problems! 
Send for descriptive catalog 


NEW JERSEY MACHINE CORPORATION 


1600 Willow Ave., HOBOKEN, N. J. Chicago Office: 549 W. Washington Blvd: 


Sales Representatives for your convenience in: 








SAN FRANCISCO SALT LAKE CITY ROCK ISLAND ST. PAUL 

LOS ANGELES DENVER OKLAHOMA CITY CINCINNATI 

SEATTLE OMAHA ST. LOUIS TORONTO, ONT., CANADA 
PORTLAND DES MOINES MINNEAPOLIS LONDON, ENGLAND 
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NO OPERATOR REQUIRED 
FOR SEALING PAPER 
SHIPPING CASES THE 
PACKOMATIC WAY 


The Packomatic Way is the ideal way. For lower costs and increased 
profits investigate the Packomatic Case Sealing equipment. Many of the 
worlds largest manufacturers have standardized on Packomatic equipment, 
its efficiency is the answer to your particular packaging problem. 


te 





PACKOMATIC MODEL ‘DD’ SHIPPING CASE SEALER WITH 18 FT. COMPRESSION UNIT 


Both top and bottom flaps of packed cases are automatically opened, glued, 
folded, and sealed with this Packomatic machine. Rapidly and easily 
adjustable for a wide range of sizes. Length of compression unit deter- 
mines speed of operation. Speed: 200 to 2000 cases per hour. May be 
equipped to glue and seal top flaps only, with full spread, or spot glued, if 
desired. No operator required. Complete with drives and motors. 


AGAIN PACKOMATIC RIDES WITH THE WINNERS. 
IN 1938 ALL-AMERICA PACKAGE COMPETITION 


The Norwich Pharmacal Company wins Top award for their production line: 
PACKOMATIC Case Sealing Machines and Marking Device. 

Campana Corporation: wins first award in machinery and equipment group; 
Two PACKOMATIC Case Sealing Machines. 

We are presenting many new types of equipment and handling methods 
this year. Our experience may be valuable to you. 


UNA 


* All inquiries are 


treated confidentially. ING Ko MANTA E 


cH W@KeNell ie MACHINERY 


Pa ma ticle te), Kae) 17 N.) Mele) a) amma. (eh) 





REPRESENTED IN 


CHICAGO NEW YORK BOSTON 
DENVER ST. LOUIS NEW ORLEANS 
SAN FRANCISCO LOS ANGELES SEATTLE 
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Packaging Candy in 
the National Candy 
Company plant, 


For Low Cost 
Chicago, Ill. Six of 


Packaging... 
EXACT WEIGHT Scales are more than ed — Pres 


just scales—much more. They are an wrjGyr Scales. 
integral part of the equipment used 

nationally by engineers to produce 

packaged goods at the lowest cost ever 

attained in the field. Titi 


Such acceptance, we believe, must be 
earned by helping to solve the pack- 
aging problem rather than just selling 
scales. Speed performance, trouble- 
free operation, long life, versatility . . . 
these are standout points in EXACT 
WEIGHT service. Write for 


details for your industry. 






EXACT WEIGHT 
Model #273 for wids 
range weighing and 
packaging operations 
Weighs accurately in 
out-of-level position 
ensitive to 1/8 oz 
and capacity to 12 Ibs 


THE EXACT WEIGHT SCALE CO. 
222 W. Fifth Ave. Columbus, Ohio 


ERE IS NO SUBSTITUTE FOR EXACr, 
¢ 






7) 
=z 
=] 


NY PRECISION SCALES 
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LOOK TN YOUR 
“SHIPPING ROOM 
~ to see what 


MAKESHIFT ADHESIVES 
ARE COSTING YOU! 







They may seem to work right on the production line. They 
may even cost a few pennies less, though they seldom do. 
But, if you really want to know what you're paying for 
makeshift adhesives, look into the room where return pack- 
ages and damaged goods are stored. 


Many manufacturers have found that the assurance against 
such damage and returns which UPACO adhesives provide, 
is in itself a commanding reason for using no other meterials. 
Buc, beyond this, UPACO users gain advantages on the 
production line . fewer rejects, faster production, 
lessened waste, lowered spoilage! A\nd, to top it all, they 
command the constant service of UPACO’S famous research 
laboratories, for twenty years and more the leaders in 
developing special adhesives for special needs. 


TO LOWER PACKAGING COSTS 
CALL IN THE UPACO ENGINEER 


UNION PASTE CO. 


200 BOSTON AVE. MEDFORD, MASS. 
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HIGH SPEED WRAPPING MACHINE 


A new adjustable, high speed wrapping machine, de- 
signed especially for products utilizing small packages 
and known as the CM-2, has been developed by the Pack- 
age Machinery Co. Speeds of up to 250 or more com- 
pleted packages per minute are claimed, depending upon 
the size and nature of the product and on the type of 
wrapping material used. The machine has an approxi- 
mate range of from 11/2 in. to 5'/, in. in package length, 


we 








sake a 


5/3 in. to 3'/2 in. width and */s in. to 11/4 in. thickness. 
Changes from one size to another are made by adjustment. 

The machine uses plain transparent cellulose, heat 
sealing transparent cellulose or glassine in roll form. In 
addition to the usual type of carton, the machine can 
wrap boats containing loose articles as the package is 
not elevated or tipped during the wrapping process. The 
unit has a net weight of 1100 lbs. and occupies a floor area 
of 4 ft. 31/,in. by 3 ft.6in. A 4/3 hp. planetary gear re- 
duction motor is utilized equipped with automatic re- 
lease to prevent damage if there is an overloading. Two 
attendants are required, one to feed and one to pack the 
output of the machine. The completely enclosed base 
covers the motor and drive for protection from dust and 
Enclosed parts are readily accessible through 
The unit may be con- 


damage. 
two doors in the side of the base. 
nected directly to a cartoning machine by means of vari- 
ous types of conveyor feeds. 


LAMINATED BOXBOARD 


The Sutherland Paper Co. has announced the develop- 
ment of a new moisture-proof boxboard manufactured by 
a laminating process and known as Arid boxboard. The 
board is designed for use in the manufacture of cake and 
sweet goods cartons as well as other containers, produc- 
ing packages, it is claimed, which are highly effective as 
flavor and freshness preservers. The board is reported to 
be grease-proof and thus to prevent soiling or discolora- 
tion of the package. 





| 
| 
| 
| 














HEAVY DUTY 
Miller Model MPS 
Wrapping Machine 


Another triumph for MILLER! 


Prize winning production line of the Norwich 
Pharmacal Company is perfectly completed 
by the MILLER Model MPS Wrapping 
Machine. The MPS bundles, by dozens, 
cartons of such well-known Norwich products 
as ‘‘Unguentine.” 


Extreme flexibility of the Model MPS is 
attested by the fact that it bundles as well as 
wraps individual packages. 


Adjustment often requires less than sixty 
seconds. Glue or heat sealed wrappers, plain 
or printed, are handled with equal ease, from 
the roll. 


Profit by 


Your inquiry is cordially invited. 
writing! 






WRAPPING & SEALING MACHINE CO. 


lh 


14 So. Clinton St. 





CHICAGO 
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PORTABLE CONVEYOR UNITS 


After a lengthy period of test under actual operating con- 
ditions, The Alvey-Ferguson Co., Inc., has announced 
the development of a new type of portable conveyor 
known as the Port(A-F) low. The conveyor units are 
available in straight or curved sections and use three rows 
of ball bearing mounted small wheels in place of the cus- 








tomary rollers. The wheels are so designed as to provide 
substantial support for containers of all types. The ball 
| bearing rollers are independently mounted and may be 
had straight or staggered every 4in. or 8in. The stand- 

| ard 10 in. section weighs 68 Ibs. and can thus be carried 
construction, your can, wrap, bottle, carton, box, or | and erected by a single man. _ Sections are joined to- 
| gether by means of a simple pin and plate connection. 

Reversible curves are available, designed for either right 
or left turns. These may be had with channel side guards 
when desired. Structural steel angle supports, equipped 
with 3 in. ball bearing swivel casters are used to support 


| 
| 
| 
get a stronger grip with less adhesive. Instant-tack, the sections. The supports are so designed as to permit 
| 
| 
| 
| 





If you feature STAR adhesives in your package 


case is more likely to give STAR performance. | 


STAR adhesives are so highly concentrated, you 


a6in. adjustment in height. 





good penetration, and not-too-fast drying will be 


CAN SEALING MACHINE 


To hermetically seal tin containers with pressure sensi- 
tive tape, a new machine has been developed by the Ver- 
tex Co. Such seals, it is claimed, provide an inexpensive 
protection for hygroscopic materials such as chemicals, 


other profitable results. 

Write for enjoyable, useful pamphlets, ‘Make | 
Your Identity Stick,” and ‘‘Here’s A Bird of An 
Idea.” 


BINGHAM BROTHERS COMPANY 


FOUNDED 1849 
A me oI VE FaeR EVERY NEED 





cosmetics, powders, colors, coffee, cocoa, etc., which 








New York, N. Y. Philadelphia, Pa. : i fi ; : et 
406 Pearl St. 521 Cherry St. ordinarily deteriorate under adverse climatic conditions. i 
ihieine MY. Rittinssse, Ma. The machine, with a claimed output of from 15 to 20 i 
980 Hudson Ave. 131 Colvin St. packages per minute, requires a single operator who holds 
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7 NEW! The Triangle-Rapp -- 
ed Hil 
3 ELEC-TRI-PAK-WEIGHER _, 
re 
Ns — 
1S- o* 
, os = 
= 
a ] 
—— 
= 
Pri 
x= 
oman 
—" 
—— 
de rei 
all 
be OODLES, macaroni products, marsh- im. 
d- mallows, potato chips, nut meats, biscuits, — 
ed cookies, candies, dog biscuits—these are just a er 
~ few of the products being handled by Elec-Tri- = 
7 Pak net and gross weighers. = 
ds Entirely different from any other machine on = 
ed the market, the Elec-Tri-Pak has electrically = 
we vibrated feed plates which handle even the ao 
- most delicate products without injury. rr 
Weights are extremely accurate. Packages sa 
are neater because fine particles are screened "GJ 
out. Handling is sanitary. Production is three ]£ 
Si- or four times that of hand packaging. Instan- ~ 
ill taneous dial control adjustment. Minimum floor aan 
= space required. Machines are self cleaning. _ 
® & 
| 9 = 
| ai OT Ets an 
(= 
fom} 
| A postcard request will bring in- i 
| teresting information on the = 
operation and applications 
of the Elec-Tri-Pak. = 
Send for it today. = 
nS 
aS 
TRIANGLE PACKAGE MACHINERY Co. 
wi 907 NO. SPAULDING AVENUE, CHICAGO 
| ae APE 
“sn DENVER: BIRMINGHAM: 
ds “saan «46 = ee 
5927 Euclid Ave. 3138 Elliott Ave. 
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NATIONAL METAL EDGE BOX CO. 


334 North 12th Street, Philadelphia 


Shiongest Teper Box 
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GOOD PACKAGING 


IDEAS WERE A 
DIME A DOZEN 


it would still pay you to invest a 
postage stamp to send for a com- 
plimentary copy of the new Metal 
Edge brochure, ‘Planned Packag- 
ing.” It sparkles with beautiful en- 
gravings of packages used by 
leaders. It tells the how and why of 
the Metal Edge packaging method, 
which produces advantages and 
economies in so many directions. 
Keep up with what’s going on in 
the packaging field today: write 
“Please send me, without obligation, 
a copy of Planned Packaging.” 


the cans in position while the unit cuts off the proper 
length of tape and applies it over the seam of the can lid. 
When desired, the end of the tape strip can be folded over 
to provide a tab for easy opening. Square as well as 
round cans may be sealed. Special parts for various 
sizes and shapes are available. 

The machine measures 28 in. in height and occupies an 
area of 24 in. by 15 in. It weighs approximately 45 lbs. 
An enclosed type electric motor with built-in reduction 
gear unit and speed control is integrally mounted with 
the machine. Pressure sensitive acetate tape is available 
in various colors and in transparent form. 


VACUUM FILLER 


A New “‘all purpose’’ vacuum filler, designed to fill 
liquids or semi-liquids into glass jars or cans of varying 
shape or size and of capacity up to 1 qt., has been de- 
veloped by Mojonnier Bros. Co. The unit is available 
in four models with speeds ranging from 4o to 150 con- 





tainers per minute. All product handling parts are 
made entirely of stainless steel and such parts, it is 
claimed, are so constructed and placed on the machine as 
to permit of rapid and easy cleaning, sterilizing and in- 
specting. Machines are adjustable to fill various sizes 
of containers. The filler receives containers and dis- 
charges them filled through the same conveyor track. 


NEW COATING AND CARTON BOARD 


The Dobeckmun Co. has announced the development of 
a new high gloss coating to be known as Dolite and 
claimed to offer unusually high brilliance plus excellent 
protective qualities. The coating is said to be sound- 
proof, scuff-proof and water-proof. The company has 
announced that it has equipped plants to produce labels, 
cartons, box wraps and box coverings utilizing Dolite. 

Another development, closely associated with the 
above, is a new type of carton stock to be known as 
Dobeco Board and claimed to present unusually fine 
printing surface. 
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HONORABLE MENTION 
for this NEW BLISS BOX! 


This Special Bliss Box, which may be sealed, opened 
for inspection and re-sealed without damage to the 
Box, rated Honorable Mention at the 1938 All-America 
Packaging Competition. 
Strong wire 
stitches with 
arched crown, at- 
tached to flap of 
top panel and the 
{ soe Coa) Ml body of the box, 
4 — provide the 
—_ means for lock- 
ing the cover 
with wire or 
strips of metal which may be sealed with lead seals. Such seals are readily 
broken without damage to the box, and after inspection or repacking new 
seals may be applied. 
This box, now manufactured by leading container companies, is available 
to the Packing Industry and others. 
Delivered in three pieces and assembled on the Bliss Box Stitcher. Arched 
stitches for locking are formed and attached in one operation with Bliss 
Box Stitcher equipped with special driver. 
Used for shipping meat products, such as pork loins, butts and shoulders, 
beef trimmings, poultry, and other bulk products. 
This new shipping container will be on display at the 1939 Packaging Show, 
Booth 705, New York, March 7-10, 1939. 


DEXTER FOLDER CoO. 


330 W. 42nd St., New York 


BOSTON—CHICAGO—PHILADELPHIA—CINCINNATI—SAN FRANCISCO 

















SCANDIA. suravrowri 


WRAPPING MACHINES 
FEATURING 


1. Continuous—Constant Speed—Paper Feed 





2. Mechanical Corrector or Electric Eye for Printed 
Paper Registration 


3. Tear-Tape Attachments for Speed up to 300 per 
minute 


4. Paper Cut-Off Knife—self-sharpening— ball- 
bearing mounted 


5. Adjustable for various sizes in a few minutes 
6. Package fully visible during wrapping operations 
7. No intermittent motion—No cams 


Let our 30 years Packaging Experience help solve 
your Packaging Problems. 


SCANDIA MANUFACTURING COMPANY 


NORTH ARLINGTON Tel. Kearny 2-5234 NEW JERSEY 





Specifications: 
Speed: 30 to 300 per minute 
Weight: 750 pounds net 
Motor: !4 Horsepower. 


Visit our Booth 304 at the Ninth Packaging Exposition 
eae EERE ee EE OE Sh 
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FOR YOUR 

















Unless otherwise indicated, copies of catalogs, booklets, 
etc., mentioned in this department may be obtained with- 
out charge by writing to the sponsoring company at the 


ON THE ALL-AMERICA WINNING | address given. 
C O U N T E R D S P , AY EFFECTIVE MARKETING by L. Rohe Walter (Pub- 


Your NAME is the important element in display lished by McGraw-Hill Book Co., Inc., New York, 
designing. Epes ts Sons re proud — | N.Y.). Based upon the author's long experience in the 
WOrERnIENE Where enone Cone: Sop: aeened. marketing field, this volume presents an extremely read- 


able and concise treatment of a series of loosely related 


aoe | subjects generally covered under the all-inclusive head- 
4 = ; ing of marketing. 


| See Ge? Sa? SP Se? With a wealth of case histories, he successively covers 
every aspect of his subject which he has divided into a 
series of seven major subheadings or ‘‘sales steps.’’ While 
many of the suggestions and rules listed may seem ele- 
mentary to the reader, it is, perhaps, important that they 
should be crystallized—in the most elementary wording 
possible—to remind those engaged in the constant solu- 
tion of marketing problems of the basic factors which, 














| in the heat of their work, they frequently tend to over- 
| look. A particularly detailed study of advertising and 


l : - sii 
— | publicity exploitation devices and an equally thorough 


study of sales helps will be found of particular value. 




















CONSULT OUR DESIGN ENGINEERS 
DISPLAYS - ETCHED CASES - GIFTWARE THE ROYAL PAPER CORP., New York, N. Y., has 
issued swatches of various decorative papers designed to 


tie-in with the New York World's Fair. The papers are 
available in flat sheets for gift wrapping and in counter 
rolls. Box coverings are likewise available in various 


bases—white, suede or flint, gold or silver. There are 
ENAME PLATES-SICNS aI Mp)NE_DIALS= NOVELTIES several novel designs in a variety of color combinations, 
all of which are planned to stress outstanding features of 
the World's Fair and, in one instance, a design is avail- 
able which consists of a panorama of the Fair grounds 
forming an all-over design. 





SPRINGFIELD — MASSACHUSETTS | 


THE MATHEWS CONVEYER CO., Ellwood City, Pa., 
has just published, in a limited press run, a third, revised 
edition of its book, ‘‘Natural Laws Applied to Produc- 
tion.’” Text of the volume is designed to show how 
modern industrial organization is based on the principle 
of continuous flow. Chapters analyze the laws of pro- 
duction and the laws of materials handling and a pro- 
fusely illustrated section demonstrates the basic elements 
of a conveyor system. 
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rs ‘ 1h adhesive plaster. Band- @ Maximum economy, efficient production and improved appear- 
a wounds with a wee ance of the carton or box can be obtained by using Acme 
le ages made of linen were soaked In stitching wire. Silverstitch (galvanized) and Colorstitch (in 
25 lue and plaster to form a protective any standard color) eliminate the unnecessary expense and 
e g D on knew On today difficulties frequently experienced with ordinary stapling wires. 
-Y covering. oy 
is Both Colorstitch and Silverstitch are furnished in one-piece 
lg s modern vege p 
6 Arabol manufacture — coils for continuous, non-stop stitching. Reloading time is 
r table glues that are efficient, ire reduced more than 50%. More boxes can be stitched per day. 
1, jecti e 
* nomical and free from objectiona ACME SILVERSTITCH, uniform in size and temper, pro- 
odors. For Packaging, Arabol pro- vides staples that stay tight for the life of the container. 
1c ‘al sweet-smelling, clean Special Acme galvanizing assures durability, rust-resistance and 
h duces special, f attractive appearance. Mail the coupon for free sample coil. 
dhesives, adapted for all types o 
acne . ‘ d lin by ACME COLORSTITCH is used by numerous concerns to 
wrapping, labeling and sealing improve the appearance and sales appeal of their packages. 
iS ine. Consult Dept P Available in all popular colors, this new stitching wire will 
hand: ane sane bl blend desired, with th per 
Oo ‘ : end or contrast, as desired, with the printed colors of the 
| adhesive problems. ’ , P 
e about your specia carton itself. Colorstitch is made in all standard flat stapling 
at BE SURE IT SUITS YOUR PURPOSE wire sizes—may be used satisfactorily on all carton stitching 
ia equipment — color will not chip or peel. Write for sample 
“ color card. 
f ACME STEEL COMPANY 
Z 2843 Archer Ave., Chicago, III. 
a 
R BRANCHES AND OFFICES IN ALL 
A R A LR () | PRINCIPAL CITIES 
, — ACME STEEL COMPANY 
| VAN UFA CTUR ATE COM PAN Y 2843 Archer Avenue, Chicago, Illinois 
. (] Send a FREE 5-Ib. coil of SILVERSTITCH, size __. 
: Established A) 1885 (J Send the COLORSTITCH sample card. 
e 110 EAST 42nd STREET, NEW YORK ARES See Se. Oe do SORE Oe See ET 
- 54th AVENUE & 18th STREET « CHICAGO, ILL. 
. 39 STERLING STREET + SAN FRANCISCO, CAL. Address.............. 
| Offices & Warehouses at Boston and Philadelphia 
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MONSANTO CHEMICAL CO., in the January 1939, 
issue of its house organ, ‘Monsanto Magazine,’’ has 
presented a study of its stockholders, under the title 
‘*Who Owns Monsanto?” The survey presents a graphic 
picture of the ownership of a typical American corpora- 
tion and is illustrated with numerous charts showing the 
geographical distribution of stockholders, the distribu- 
tion by sex and by quantity of holdings, and the distribu- 
tion of institutional and estate holdings. One section of 
the survey, entitled *“Who Owns Monsanto in Cincin- 
nati?’’ contains an analysis of stockholders, direct and 
indirect (via insurance, investment trust and institu- 
tional holdings, etc.), in this single city, taken as a 
typical American community containing no plant or 
laboratory of the Monsanto Chemical Company. 

The entire survey is profusely illustrated with charts 
and photographs and provides a very dramatic demon- 
stration of the diversity of ownership of this large 


organization. 


THE SIGMUND ULLMAN CO., division of General 
Printing Ink Corp., New York, N. Y., has published a 
new color specifier book which is designed for use by the 
printer and his clientele. The colors incorporated in the 
book are claimed to be those which are most frequently 
used and they are printed on grades of stock the printer 
is most likely to use. The Fuchs & Lang Mfg. Co., 
division of General Printing Ink Corp., announces the 
development of a new metallic finish offset ink, known 


Cellophane Bags 
At HALF Your Present Cost 





Watch This Amazing NEW 
Machine Make Bags at The 


PackagingShow, Booth303 


You can save up to 50% on your heat- 
sealing transparent envelope and bag costs 
by installing an automatic new WRAP-ADE! 


So simple is WRAP-ADE that a single unskilled 


girl operator can easily turn out 25,000 bags per day. 


It is quickly adjusted for great range of sizes. 
1 . J S S 


The bags or envelopes are beautifully finished and heat- 
Bottom and 


sealed, sift..., dust'..., and moisture-proof. 


side seams are heat-sealed, not glued. 


WRITE NOW 


FOR 


as Lumalith, available in a variety of brilliant shades 
possessing a semi-gloss appearance. 


DR. JULIAN H. TOULOUSE of the packaging research 
division of the Owens-Illinois Glass Co., Toledo, Ohio, 
has been appointed technical sales representative with 


headquarters in Toledo. 


ANCHOR HOCKING GLASS CORP. and Anchor Cap & 
Closure Corp. has consolidated their New York City 
sales offices in new quarters at 50 West goth Street. 


CHAUNCEY A. MICHAELS, New York City sales rep- 
resentative for The Washburn Co., Worcester, Mass., 


died January 29. 


VERNON H. CRAGGS, long identified with wrapping 
equipment, has recently opened his own offices at 3120 
Ferndale Ave., Baltimore, Md., and is representing the 
Scandia Cellophane Wrapping Machines. 


FRANCIS FINKELHOR, author of ‘‘Legal Phases of 
Advertising,’ has been retained as general counsel for 
the Food, Drug and Cosmetic Label Service Corp., now 
located in new offices at 21 East goth Street, New York, 
N. Y. Charles Schiff has been elected president of the 
company, which is offering a label checking service to 
interested manufacturers, advertising agencies, printers 
and lithographers. 


é—) 












Available in Standard and Large 
Models. Standard machine makes 
bags or envelopes any size from 
144” x 1144" to 6” x 111%"; Large 
machine for any size from 14%” x 
114” to 12” x 16”. in 


FULL DETAILS 





WRAP-ADE MACHINE COMPANY. Incorporated 


215 CENTRAL AVE. 


NEWARK, N. J. 
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THE NEW S/zdeSeal 
FIBER CAN 
An All-America Winner 


CAN GIVE THESE PROFITABLE 
ADVANTAGES TO YOUR PRODUCT: 





1. A simple turn of the wrist opens the slide top 

. every consumer appreciates this at once. It 
pours the contents freely in as thin or thick a stream 
as you like! With SlideSeal cans there's no fumb- 
ling, no cut fingers . . . no spouts, loose caps, no 
spoons! 


2. Stays cleaner on the shelf and in the home. 
There's no sifting around the edges . . . no mess of 


fine powder . . . no inner bag to scatter the con- | 


tents. This cuts costs, too. 


3. A sanitary paper seal prevents tampering, yet 
breaks with finger pressure. Perfect consumer pro- 
tection at low cost. 


If you pack food, tobacco, chemicals or hardware 

. investigate SlideSeal Fibre Cans now! Write 
for samples and see for yourself their great selling 
advantages. 


THE CORDIANO CAN CO., INC, 


80-39th Street Bush Terminal 
1:} tele) ¢h 4. ma. am A 
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THE NEW EXCLUSIVE 


Purepac 


FEATURE SLIDE COVER 

SANITARY SEALED PACKAGE 

PUT UP UNDER YOUR 

-+* SPECIAL BRAND=+« 
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GET IN TOUCH WITH US 
AND LET US QUOTE YOU 
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New High Speed ma- 
chine for wrapping 
either square or irreg- 
ular shaped packages. 





WRAPPING MACHINE 


Fully automatic, rotary type machine 
capable of highest possible production. 
Nocams. No reciprocating movements. 
Wrappers fed from continuous roll. 
Send us your wrapping problems. 


Hudson-Sharp Machine Company 
Green Bay, Wis. 











Kazorett: wins Top Award 


IN PLASTIC CONTAINER DIVISION 


ALL AMERICAN PACKAGE COMPETITION ! 


CHICAGO MOLDED: 


1042 NO. KOLMAR AVE 





“CHICAGO, ILL. 
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STATE PACKAGE LEGISLATION 


(Continued from page 218) 





Montana—The Dairies and Dairying Committee of the 
Senate introduced bills to require a State egg seal on every 
egg container. 

Other bills, none of which had proceeded beyond the 
introduction stage, would prohibit the sale of mis- 
branded foods, prohibit false advertising and set up a 
State board of food distributors and provide regulations 
for sale of foodstuffs. 

James T. Sparling, commissioner of agriculture, labor 
and industry, in his report to the governor, called atten- 
tion to activities of his department in the field of market- 
ing. ‘‘Before the passage of our present law covering 
the grading and branding of fruits and vegetables,’ he 
said, ‘Montana was the dumping ground for undergrade 
produce from neighboring States, most of which, on ac- 
count of disease and extremely low quality, was not fit to 
use or eat.” 

Nebraska—A proposed bakery regulatory act would 
prescribe pan sizes for bakers’ bread so that a loaf or 
package does not have the appearance and size of a loaf 
or package of greater weight. 

Another bill would revise a 1929 statute relating to 
pure food so as to provide that gifts, premiums or prizes, 
or articles other than food may be placed in packages of 
food products without having such packages classed as 
misbranded. 

Adulteration or misbranding of drugs, medicines, 
chemicals and poisons is prohibited by Bill 104. 

Nevada—A general measure to reorganize the State de- 
partment of health would provide for the sanitary pro- 
duction, distribution and sale of milk and other foods. 

New Mexico—A Senate bill before the State Affairs 
Committee would regulate the sale of food, drugs and 
cosmetics, and place them under the jurisdiction of the 
State Health Department. 

New York—Opposition of food, drug and cosmetic 
trade groups is being raised to two assembly bills which 
would levy a fee of $25 annually for each manufactured 
product to finance a consumers’ bureau. One measure, 
introduced by Assemblyman Hollis, omits food but 
otherwise is identical to a measure introduced a year ago, 
while the second bill, introduced by Assemblyman 
Wagner, includes food along with ‘‘drugs, cosmetics 
and health devices.”’ 

Opponents of the bills declare they would do far more 
than extend the Federal Food, Drug and Cosmetic Act to 
intrastate commerce and curb unethical and misrepre- 
sentative advertising. Drastic penalties are provided 
for manufacturers found guilty of adulteration or misrep- 
resentation. 

A provision of the bills declares that ‘‘at least five per 
centum of the total amount of money collected pursuant 
to this article shall be segregated in a research fund and 




















| NO MORE WASTE IN CUTTING 
TO PRINTED REGISTER 


Moe f 





~ "ff Je fo. Ky Le DEPENDABLE ACCURACIES IN “SPOT SHEET- 
e ING” ARE NOW ASSURED THROUGH THE 
: of these Mittods pinethinesi 


DIFFERENTIAL CUT-REGISTER CONTROL UNIT 











id For cutting to register, printed wraps, labels, etc. This unit is to 
yr KLINGROSE MACHINE CORP. be had on Beck Sheeters controlled either by hand or ELECTRIC 
af Plant: 461 Hamilton Avenue, Brooklyn, N. Y. EYE. 

New York Office: 111 Fifth Avenue : ) 
- CHARLES BECK MACHINE COMPANY 
. 13th & Callowhill Sts. Philadelphia, Pa. 
of 


fe 9 The greatest attention 
SOUTH Nt KKA compeller in DISPLAYS is 
le- 

STAY PUT 





irs Size, color, beauty, shape—all focus atten- 
nd tion but none have the compelling power 
he of motion. Before the kaleidoscopic back- 
ITH LePage’s No. 422 Cold Soluble Case ground of the modern merchandise win- 
7 dow or merchandise shelf one thing stands 
tic Sesline G — hi out, the animated display and all eyes 
ch ealing WOUM. For hand of machine Opere- center there. If you want your sales dis- 
ed plays seen, if you want your message put 
re, tion. Excellent mixing qualities. Takes 2-1/4 to across to project your ‘“‘specials’’ into 
passers’ minds—give your displays action. 
oi ; And, if t dependable trouble-f 
ne 2-3/4 times its weight of water. Plenty of sticking weakest tae icles ig 
5» long lived, low cost animation (any motion, 
jal ; ee any speed), power them with SPEEDWAY 
mn power—particularly adaptable for the Fourdrinier Flea Power Motors end Mecheniams, ov 
build them on SPEEDWAY Turntables. 
iii kraft shipping cases. Full information wi.l be sent These dependable 110v back-geared units 
° comprise a complete line that meets 
to A alte 
a upon request to Dept. M. P. query Gaping cometinem. 
led Write for 
Wy RUSSIA CEMENT CO ene 
per SPEEDWAY MANUFACTURING CO. 


: GLOUCESTER,MASS. 


and 











\ 1865 South 52nd Ave., 
Cicero, Ill., U. S. A. 
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FIRST PRIZE AWARD 


AT PACKAGING 
EXPOSITION 


DISPLAYS 
THAT REALLY 


‘ 


INDUSTRIAL CHEMICAL CO. 
11 ELKINS STREET, So. BOSTON, MASS. 
PLASTIC SPECIALISTS FOR MORE THAN 25 YEARS 





LIKE YOU 


You'll like the other 
guests at the Bismarck. 
They, too, enjoy and 
appreciate good food, 
unobtrusive service 
and restful rooms. 


IN THE 
HEART OF 
CHICAGO 


TIT 


308 


HOTEL-CHICAGO 


RANDOLPH AND LA SALLE 
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shall be used exclusively by or under the direction of the 
division of scientific research for research in toxicology, 
physiological chemistry and related sciences in so far as 
they relate to the health of ultimate consumers as af- 
fected by foods, drugs, cosmetics or devices.”’ 

Identical bills introduced in both houses of the legisla- 
ture would provide that where farm products are packed 
in used containers by other than original packers and 
sold or transported for sale, markings of original contents 
must be erased and words ‘‘Not Original Contents’’ con- 
spicuously marked thereon. 

Oregon—A Senate bill would provide standardization 
of food products and containers by the state agricultural 
department, while another bill in the same branch of the 
legislature would regulate packing and labeling of fruit 
and vegetables. 

Pennsylvania—A bill introduced late in January would 
prohibit coupons, tokens or prizes in food packages. 

South Dakota—Legislation defining the size of pack- 
ages in which beer may be sold is expected following 
an attorney general ruling that the present statutes do 
not cover the matter. 

Texas—A fair trade act permitting fixing and maintain- 
ing of prices on commodities carrying specific trade or 
brand marks would be enacted on approval of a legisla- 
tive bill. Texas is one of five states now without fair 
trade legislation. 

A 16-point legislative program submitted by Repre- 
sentative M. Bailey Ragsdale, chairman of the house 
agricultural committee, provides for an egg marketing 
bill and inclusion of pure food law enforcement under a 
new elective agricultural commission. 

Utah—A bill to bring state laws into conformity with 
the federal food and drug act has been introduced by 
Senator Grant Macfarlane. 

State agricultural groups have united on a program to 
include required labels showing grade on farm products 
shipped out of the state and a compulsory grading law. 

A tax of 15 per cent on the wholesale cost of patent 
medicines has been proposed to finance the state’s public 
health nursing program and for distribution of anti- 
syphilitic drugs. Another bill would strengthen the law 
against use of containers by other than the owner. 

West Virginia—A measure introduced February 1 
would prohibit all persons except registered pharmacists 
from manufacturing drugs and cosmetics, while another 
measure would prohibit manufacture and sale of adul- 
terated and misbranded drugs and cosmetics. 

Wisconsin—The use of paper packages for milk is 
limited to types that show to what level they must be 
filled, according to a ruling issued last month by George 
W. Warner, state chief inspector of weights and measures. 

Wyoming—A house measure would license all places 
where foods, drinks, beverages, confections or condi- 
ments are prepared, served, offered for sale or sold, while 
another bill in the same branch of the legislature would 
prohibit the sale of misbranded cosmetics and would 
give the State authority to confiscate cosmetic products 


at its own discretion. 
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SPECIALISTS 


in the manufacture of 


CAN & BOTTLE Br 


CLOSURES 






JET us quote you on your 
requirements. Hun- 
dreds of dies and molds 

available for Essential Oil 
Cans, Sprinkler Tops, Screw 
4 Caps, Aluminum Capped Corks, 
Lead and Tin Coated Spouts, 
Metal Specialties. 80 years’ 
experience in meeting the needs 
of packagers. Call upon us 
for aid. 


CONSOLIDATED FRUIT JAR COMPANY 
NEW BRUNSWICK @ NEW JERSEY 








Efficient, specialized machinery 
.. fifty-eight years’ experience... 
great skill...assures that Lowery 
and Schwartz will do a coating 
job for you of higher quality, 
prompt delivery, low cost... su- 
perior in all respects. 
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USE ANILINE 


IN KS 


WITH A REPUTATION 


originators of 
Opaaue Aniline Inks 


Opaque Aniline White, Yellow, Orange 


and a full range of colors 


For use on Kraft, white paper, glassine 
and the various grades of transparent 
cellulose stocks 


CRESCENT INK & COLOR 
COMPANY OF PA. 
PHILADELPHIA 


SMA AMULET 


Ir: 
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CAMACHINE PHOTO-ELECTRIC 
SIDE REGISTER CONTROL 





Used extensively on rotary presses 


and for slitting of printed bape 
Maintains accurate side-wise is 
‘ster keeping the web eg ie 
by photo-electric means. ae 
combined with CAMAC 


Constant Tension Web Control. 
An 








ideal combination. 


CAMERON MACHINE COMPANY 
61 POPLAR ST BROOKLYN, N. Y. 








MARCH 1939 309 








INDEX OF ADVERTISERS * * * # 











Ace Carton Corp..... idee deena 53 
Acme Steel Co...... palewinn }4iea hans 303 
Advertising Metal Dinsley c.. beepeeseneee 13 
Aluminum Co. of America.............-+++- 56-57 
Aluminum Seal Co.......... piceeeueaurrs 76 
Alvey-Ferguson Co., Inc., The... .......-05. 11 
American Bank Note Co......... side 37 
American Can Co....... ; ~" Sosa Cover 
American Coating Mills, his pur ei Geng haeoee 17 
American Paper Box Co., Ltd... ..........-: 956 
Amsco Packaging Machinery, Ros nonin bees 990 
Anchor Cap & Closure Corp.......... " 24 
Anchor Hocking Spe see eeetvecess 86 
Anderson & Sons. . eed euedathes 302 
Arabol Mimukectuien . — tenes 303 
Armstrong Cork Co., er, Division .. 990-991 
Arrow Menubectucing ee See eee 89 
Artcote Papers, Inc.. enue a 80-81 
Arvey Corporation............ een 94-95 
Auburn Button Works, al sip xe ar 46 
Bagpak, Inc........ 2 tins eps 82 
Bakelite Corp.... Kseeg bE ees ae 95 
Beck Machine Co., Chases. hot eee va dec 307 


Beetle Products Div. of American Cranamid Co.Back Cover 


Beveridge-Marvellum Co..... .Insert 10-11 
Bingham Bros. Co... . vee —eeen 998 
Bisler, Inc.,G. A.......... odes - 58 
Bismarck Hotel..... bas _ bnare ei 308 
Boonton Molding Co.... sepcueee bakes 12 
Bostitch, Inc............ aswhaecas 61 
Burt Co., Inc., F. No... wc ce cee eee ee BI BSS 
Busch & Thiem Co., The... ... 2... eee eee eee 961 
Butterfield-Barry Co., The. ah eager 8 
Cambridge Paper Box Co.. - - 87 
Cameron Machine Co. se 309 
Canada Folding Box Co... gare PA 3 959 
Carr-Lowrey Glass Co. ' -teseecea POET 
Carton Craftsmen...... eee e eos 68 
Cartoning Machinery o— See ee ees 1 989-983 
Catalin Corporation ; ee rrere 67 
Celluloid Corp... eo Cece eeeeeses 78-79 
Chambon Corporation . . aim asin ace RS 975 
Champlain Corporation deen ehanes 975 
Chicago Molded Products Corp... . ie 306 
Cleveland Container Co sia arpa boas 50-51 
Colton Co., Arthur. ... yee eases 981 
Cossnliducd Fruit Jar Co oo. 309 
Consolidated Packaging Machinery Cons. .....278-979 


319 MODERN PACKAGING 


Container Corp. of America.............-.. 993 
Continental Bag Specialties Corp... .........246-247 
Continental Can Co...... etree 
Continental Folding any a Dos aad 93 
Coneiate Gam £6. 6s ook ics ccs ce ensesass 305 
Gomerdeons Manatecheting Ge... . css cs cc: 43 
Courier-Journal Job Printing Co............. 88 
Crescent Ink & Color Co. of Pa.............. 309 
Te a ee 5 
Conn Coke Guba. are Pre rere te 10 
RT ew on ck abas 301 
Dobeckmun Co., The....................... 35, O17 
Durand Manufacturing Co.................. 16 
Eastman Kodak Co. , eae snes os cee 
Eclipse Moulded Dida te. EPR E Nt He ee or 34 
Einson-rreemen Co., Inc... ..............-.. T4-1§ 
Meir Mile Cates oso coos oocesca ce 18 
Exact Weight Scale Co................0 cee. 996 
Re MNO 0256 5 vnc eee ke 39 
A a oy Sey gs ou ousted 295 
Fleming-Potter Co., Inc..................Insert 68-69 
Forbes Lithograph Co......................938-939 
Port CQeange Paper Co... osc ccs cess scan 48 
Foxon Company, The...............-. _Insert 8-9 
Freydberg Brothers, Inc. eee 
Gamse Lithographing Co., Inc... ............ 91 
Gardner-Richardson Co., The.............. 945 
ae? i agua aaa a 38 
General Electric Co............ 949-943 


General Plastics, Inc. i ind Joie Sub Cover 


Goodyear Tire & Rubber — Pliofilm Sales ween 913 


Granby Manufacturing Co., Ltd. iat 955 
Gray Wire Specialty Co., he. Ce Vis 
Guardian Safety Seal Co... 222 ee eee 44 
Hampden Glazed Paper & Card Co......... Insert 4-5 
Plaxel-Aitlos Gloss Co... 2... sce cee e se cs RIBS 
ee cchidsns dvs vanncess » ition cet 
Heekin Can Co...... ee rein ie ey: 937 
Helmold & Bro., Inc bk. eee Nae ees 98 
asbul tle Gs. he. Ferre Torre 95 
Hercules Powder ee. eee eee clone 99--93 
Hinde & Dauch Paper Co., The.............. 100 
Holyoke Card & Paper Co.... 2.2... 2. ee eee. 31 
Horix Manufacturing Co... . 2.2.0.0. e ee eee. 991 
Hudson-Sharp Machine Co............0005- 306 
Hygienic Tube & Container Co... ........04. 94 











= = YY; i = <a ae eee eee ae ee ao eee Pe ee ee ee eee ea 


1 
5 


13 
er 
3 
5 
i 
4 








Inland Container Corp... .........0.0. ee eee 
International Printing Ink Corp............--. 


Jones Gow & Label lad... .. 65. occ ce dees 


Ketterlinus Lithographic Mfg. Co............. 
Kiefer Machine Co., Karl... .........-0 0000 


Kimble Glass Co. 


Kindred, Nudaen te Co. i dae ae aes 
Kine, Everett, W.... 2... ccc cece a eens 
Klingrose Machine Corp...............-005- 
ee ee, re 


NN BN os oes oh bone th aan’ 


Liquid Carbonic Corp... .. 2... eee eee ee 
Lorscheider-Schang Co., Inc........... 
OS ES EE CE CTE 
Lowery & Schwartz, Inc... ......-2.00000005 


Lusteroid Container Co., Inc 


ne Se a ee 
ee ee |) 
Mathews Conveyer Co............... 
ee 
a , . 
Middlesex Products Corp............. 
Miller Wrapping & Sealing Machine Co 


Monsanto Chemical Co., Plastics Div 
Morton Pottery Co. 


National Adhesives Corp............. 


National Can Corp. . 
National Collapsible Toke Ce... 


National Folding Box Co. ears 
National Metal Edge Box Co.......... 
National Packaging Machinery Co...... 


Nevins-Church Press, The 


20 


Insert 44-45 
bts Se 971 
Insert 48-49 


65 
Insert 88-89 


ata ai 997 
ates a 


299 


New England Collapsible Tube Co... 


New Jersey Machine Corp. . 


Northern Industrial Chemical .. | | | | | | | | | . 


Olson Designers . . 


Oneida Paper Proclucts, “7 LEA ee 
Owens-lllinois Glass Co... ...........605- 


Package Machinery Co............... 
Patented Paper Packages. ..............000-. 
Se eer reer re ren 


54 
946-947 
930-931 


aerene 262 


30 
241 


Peters Machinery Co...............0 0c eee 
Phoenix Metel Cap Co... .. 2.220565 6 ee cae 


Pilliod Cabinet Co. . 


Pneumatic Scale oaks Ltd. . 7 ; 


Purepac Corp. . 


R. C. Can Co... 


Redington Co., FB... Le. 
Reynolds Metals Co., Inc.... 2.2.2.2... 


Rhinelander Paper Co...... 


Richardson Taylor-Globe € Corp. a a i“ - 


Riegel Paper er 
Ritchie & Co., W.C.. 


Svasall Cee, Wnt, BPs «ewes czternae 
Royal & Co., Thomas M... 2.02.2 ee eee eee 
Renal Paper (ores... 2. i oen ccs eeewviv ad 
eR re een 


Scandia Manufacturing Co............0.... 301 
Se TIN eco seo os vise 
Simplex Paper Box Corp..............0000. 


NG i, BO Be ieee shee oo xaos 


Speedway Manufacturing Co .. 
Standard-Knapp Corp. . 
Standard Paper Box Limited . 
Stark Bros. Ribbon Co. . 


Stecher-Traung Lithosreph Com. te es 


Stokes & Smith Co. 
Stokes Machine Co., fF ” 
Sun Tube Corp. . 


Sylvania Industrial Coon Beane 


Toledo Scale Co. 
Triangle Package Neabiinais Ca. 


alee as Rn 


Union Paste Co. 
U. S. Automatic Ses Maaliniats Cx 


U.S. Bottlers Machinery Co... 2.2.20. .ee , 
U.S. Printing & Lithograph Co... . 


‘Witenes Pity WE. «0 ss ca eevee ceedeses 


Veh i OES 5 bois bck stderr 


Wheeling Stamping Co...... 
Williams & Co., Inc., Chas. W.. 
Wirz, Inc., A. H.. 


Wrap-Ade Machine Ca, ba | . ; . : . . . . | | . . . i 


269 
1 
ceed, Sane 


ieee 267 


305 


64 
ee 3 
Insert 74-75 
49 
.40-41, 99 

59 
83 
312 
999 
.Insert 32-33 
307 


74 
60 
84-85 
307 
977 
253 

7 
96-97 
973 
287 
62-63 


ee Insert 248-949 


293 
299 


9 
eee 296 
ee 282-983 
285 


wanton Insert 76-77 


233 
26 


er 49 
haa 12-13 
33 

304 











x kk *& 


CHANIN BUILDING 1292 E. 42nd St. 


MODERN PACKAGING 


NEW YORK, N. Y. 


MARCH 1939 311 








319 









no ; 
4 
The prcr ; 
Bids 













fine oun?: 
UN. owe O.1 \nc- 

we yor orice St yet " al \\y woot! Cal: ore . "A St Lou's once 

( CoRR AT 30 & ‘ Clix) Sree ol NN Guaren} aids 633% CO. Bereta Natt 

pron pare \\ 9.348! oll¥ oot giv prone Holly” aan aid % Pt yct St pron’ 

woo? oii Cente 3544 

ric. ice ARO 3 RBostOt ice’ al ? yow* perto'*S owe? a i row: 

Rak aad W Grand Ave ensure Gree prone q W 3 49 Ces 
pron’ c\ P< ot 16 yan’ ot Q398 gids e 





MO 
DE 
RN PACKAGING 


— 














a LIPSTICK 2) COSMETIC JAR [3] COMPACT 













(5) DISPLAY MERCHANDISER 





Here are a few examples of modern merchandising 
art—picked at random from the hundreds of packages 
which owe much of their sales punch to the adroit use 
of Durez plastics. 

They give you only a hint of the designs that can be 
achieved with Durez in planning packages, displays 
and closures that please the eye, protect the product— 
and loosen the purse strings! 

If you would like to put your product or package in 
this profitable Durez picture, drop us a line. We are 
always ready to get busy on your problem. Just 
write General Plastics, Inc., 103 Walck Road, North 
Tonawanda, N. Y. 


DUREZ 


PLASTICS THAT FIT THE JOB 
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SELLS A NEW COSMETIC LINE | 
And Keeps Its Contents Fresh 


ALES RESISTANCE melts away at sight 
S of these smartly designed and 
smoothly molded containers for R. H. 
Macy’s new Little Shop cosmetic line. 
Beetle* does not only a selling job 
but a consumer-service job with these 
containers, for its chemical.inertness 


provides lasting protection to the 








delicate ingredients of the cosmetics 


themselves. If you have a packaging 
problem that calls for a combination 
of color, durability, anda warm, 
satiny touch appeal—for cosmetics 
or other products—let Beetle be your 
answer. The new Macy line, inciden- 


tally, is design-patent- applied - for. 


PEL. BEETLE PRODUCTS DIVISION OF AMERICAN CYANAMID COMPANY 
eo) 34 ROCKEFELLER PLAZA Se A ee a Oe 
SoU Gad “Trade-mark of American Cyanamid Company applied to urea products manufactured by it. 


it’s all color and in all colors 





